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Follow  the  Rainbow  to  Find  Southern 
California’s  Two  Wealthiest  Markets 

It’s  the  most  talked-about  business  merger  of  the  year!  For  the  first  time  ever,  two  of 
Southern  California’s  top  daily  newspapers  —  The  Orange  County  Register  and  the  Los 
Angeles  Daily  News  have  joined  forces  to  create  a  new  combination  buy  that  is  being 
hailed  as  a  smarter  way  to  buy  LA  ▼  The  most  affluent  parts  of  the  LA  ADI. 

▼  Over  onehalf  million  in  combined  circulation. 

▼  One  order,  one  bill. 
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Daily  News 


mWORK 


Register  News  Network 
1-800-477-0CLA  /  Represented  by  CWO&O 


No  medal,  just  terrific  reporting 


Seventeen  months  after  Gregory  Vistica  broke  the  Tailhook 
scandal  —  triggered  by  the  1991  convention  where  sexual 
behavior  was  rampant  and  nearly  50  women  allegedly  were 
assaulted  by  drunken  military  officers  —  the  reverberations 
are  still  being  felt,  not  just  in  the  military,  but  throughout  the 
public  consciousness. 

Tailhook  has  become  a  flashpoint  for  change.  It  has  forced  a 
fresh  national  look  at  the  role  of  women  in  society  and  raised 
new  questions  about  sexual  harassment. 

For  the  military,  Vistica's  stories  in  The  San  Diego  Union- 
Tribune  brought  dramatic  change  and  unexpected  cultural 
reform:  The  secretary  of  the  Navy  was  forced  to  resign;  eight 
top  admirals  and  other  senior  officers  were  dismissed, 
replaced  or  retired;  the  Navy's  two  investigative  agencies 
were  overhauled;  and  the  Navy  and  other  services  promised 
more  opportunities  for  women  troops. 

Vistica's  work  has  earned  him  the  1992  George  Polk  Award 
for  National  Reporting.  We  join  with  Polk  jurors,  who  said, 
"We  are  not  authorized  to 

medal  he  surely  deserves," 
in  congratulating  him  for 


"His  first  accotmt 
broke  the  story  in 
the  fall  of  1991  and 
his  70  follows  in  the 
next  year  —  some 
reporting  on  the 
aftershocks,  others 
setting  off  new  ones 
—  helped  make 
'Tailhook'  almost  as 
recognizable  a  code 
word  as  Watergate 
or  Teapot  Dome..." 


—  Jurors'  comments  from  the 
George  Polk  Award  citation. 
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Wky  Did  CoUier-Jackson 
Re-Engineer  The  Industry’s  Most  Successful 
Newspaper  Management  System? 


You  asked  (or  it. 

I  Since  1978,  CoUier-Jackson’s 
*  ^JKjrld  class  Series™  Newspaper 
Management  package  kas  keen  tk< 
lies,  large  and 


extensive  user  kase,  our  re-engineered  software 
offers  powerful  datakase  marketing  capakdities. 

Tkese  integrated  tools  let  you  kamess  your  ^(^rld 
Class  Series  data  to  tap  unlimited  revenue- 
producing  opportunities. 

Your  future  is  now.  To  find  Accustomed  to  point-and-dick 

computing?  Our  systems  let 

out  more  akout  CoUier-Jackson’s  new 

OSF/Motit  and  Microsoft 

^(^rld  class  Series  Newspaper  Windows. 

Management  ^  ^ 

systems,  call  813- 


LOice 


smaJ 


Our  integrated  database 
marketing  tools  let  you 
take  advantage  of 
unlimited  revenue¬ 
enhancing  opportunities. 


systems  otter  a  new  standard  ot  pertor- 
mance,  witk  advanced  features  to 
enkance  productivity. 

But  we  didn’t  stop  tkere. 

In  response  to  suggestions  from  our 


Collier-Jackson 


WoilJ  Claas  Sehea  is  a  trademark  of  CompuServe/CoUier-Jackson. 


The  Thomson 
Fellowships 

Thomson  Newspapers  in  1992  initiated  a  pro¬ 
gram  to  help  attract  minorities  to  newsrooms. 
The  first  two  Thomson  Fellows  were  selected 
and  assigned  to  newspapers  for  a  year  of  training 
and  development. 

This  year,  three  fellowships  will  be  available, 
two  in  the  United  States  and  one  in  Canada. 
Upon  successful  completion  of  the  program.  Fel¬ 
lows  are  assisted  in  securing  positions  within  the 
company. 

Thomson  Newspapers,  headquartered  in 
Toronto,  publishes  more  than  200  daily  and 
non-daily  newspapers  in  North  America. 

Information  about  Thomson  Fellowships  can 
be  obtained  by  writing  to:  Hunter  George,  Vice 
President  and  Director  of  Editorial  Develop¬ 
ment,  65  Queen  St.  W.,  Toronto,  Ontario, 
Canada  M5H  2M8. 

Thomson’s  first  Fellows  . . . 

Treena  Khan  graduated  from 
Carleton  University  in  Ottawa  with 
a  bachelor  of  journalism  degree, 
political  science  honors.  She  was 
editor-in-chief  of  The  Charlatan, 
Carleton  University’s  weekly  news¬ 
magazine,  and  interned  at  The 
Globe  and  Mail  in  Toronto.  Khan  is 
working  at  the  Banie  Examiner  in 
Ontario. 


Eric  C.  Webb  graduated  from 
Lincoln  University  in  Pennsylvania 
with  a  degree  in  English  and 
journalism.  He  interned  at  The 
Pittsburgh  Press  and  was  campus 
representative  for  Black  Excellence, 
the  national  magazine  of  black  col¬ 
lege  news.  Webb  is  working  at  the 
Tribune  Chronicle  in  Wanen, 
Ohio. 
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MARCH 

24-26 — America  East  Newspaper  Conference,  Hershey  Lodge  and 
Convention  Center,  Hershey,  Pa. 

24-26 — Illinois  Press  Association,  Annual  Advertising  and  Market¬ 
ing  Convention,  Pere  Marquette  Hotel,  Peoria,  Ill. 

28-3 1  — Organization  of  News  Ombudsmen,  Annual  Meeting,  Uni¬ 
versity  of  Maryland  Conference  Center,  College  Park,  Md. 

30-4/2  — American  Society  of  Newspaper  Editors,  Annual  Confer¬ 
ence,  Baltimore  Convention  Center,  Baltimore,  Md. 

APRIL 

1  -3 — Iowa  Newspaper  Association,  Annual  Convention  and  Trade 
Show,  Hotel  Fort  Des  Moines,  Des  Moines,  Iowa. 

1  "3 — Surburban  Newspapers  of  America,  Advertising  Conference, 
Plaza  San  Antonio  Hotel,  San  Antonio,  Texas. 

1  8-2 1  — Newspaper  Purchasing  Management  Association,  Annual 
Conference,  J.W.  Marriott  Hotel,  Atlanta,  Ga. 

26-28 — Newspaper  Association  of  America,  Annual  Publishers 
Convention,  Marriott  and  Westin  Hotels,  Boston,  Mass. 

30-5/2  — American  Association  of  Independent  News  Distributors, 
Spring  Conference,  Sundial  Beach  Tennis  Resort,  Sanibel  Island,  Fla. 


Semiruirs/Works  hops/Clinics 


MARCH 

26 — Inland  Press  Foundation,  Sales  Training  Conference,  Perrysburg 
Holiday  Inn,  Toledo,  Ohio. 

29- 3 1  — Newspaper  Association  of  America,  Urbanite  Press  Setup 
and  Maintenance  Seminar,  Newspaper  Center,  Reston,  Va. 

28-4/2  — American  Press  Institute,  City  and  Metro  Editors  Seminar 
(under  75,000  circulation),  American  Press  Institute,  Reston,  Va. 
28-4/2— Knight  Center  for  Specialized  journalism,  “Paying  for 
Health  Care”  Seminar,  University  of  Maryland  College  of  Journalism, 
College  Park,  Md. 

30 —  American  Advertising  Federation,  Advertising  Hall  of  Fame  In¬ 
duction  Luncheon,  Plaza  Hotel,  New  York,  N.Y. 

APRIL 

5-6 — Washington  journalism  Center,  “Corporate  Greed  in  America” 
Conference,  Freedom  Forum,  Arlington,  Va. 

5-T — Newspaper  Association  of  America,  “Planning  for  Tomorrow” 
Strategic  Planning  and  Marketing  Workshop,  O’Hare  Hilton  Hotel, 
Chicago,  111. 

1  2- 1 4 — Newspaper  Association  of  America,  Desktop  Color  Scanner 
(CCD)  Seminar,  Newspaper  Center,  Reston,  Va. 

1  3- 1  4 — Freedom  Forum  First  Amendment  Center,  Freedom  of  In¬ 
formation  Summit,  Freedom  Forum  First  Amendment  Center,  Vander¬ 
bilt  University,  Nashville,  Tenn. 

13-1 4 — Research  and  Engineering  Council  of  the  Graphic  Arts  In¬ 
dustry,  Bindery,  Mailing  and  Distribution  Seminar,  O’Hare  Marriott 
Hotel,  Chicago,  III. 

1  6- 1  T — Michigan  Press  Association,  Classified  Advertising  Confer¬ 
ence,  Kellogg  Center,  East  Lansing,  Mich. 

1  T- 1  9 — National  Conference  of  Editorial  Writers,  Op-ed  Seminar, 
Radisson  Hotel  Pontchartrain,  Detroit,  Mich. 
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THE  LEAPING  EDGE 

by  Michael  Conniff 

Newspapers  on  Demand 


I  nnovation  is  hell. 

If  you  don’t  think  so,  look  up  the  15 
full-time  employees  of  the  Mercury 
Center,  the  electronic  arm  of  the  San 
Jose  Mercury  News. 

Forget  all  the  well-meaning  pabulum 
about  using  technology  “to  extend  the 
information  franchise”  or  other  equally 
nebulous  goals.  For  the  better  part  of  a 
year  —  under  the  direction  of  general 
manager  Chris  Jennewein  and  director 
of  electronic  publishing  Bill  Mitchell  — 
the  innovators  in  San  Jose  have  set 
themselves  the  hellacious  task  of  rein¬ 
venting  the  newspaper. 

Soon  to  be  available  at  the  local 
newsstand  —  or  a  phone  or  fax  or  per¬ 
sonal  computer  near  you  —  Mercury 
Center  is  the  living  embodiment  of 
what  the  newspaper  might  become  by 
the  time  the  century  turns.  The  twist  in 
San  Jose  is  that  Jennewein  and  the  rest 
are  not  about  to  wait  out  the  decade  to 
see  what  happens.  Instead,  they  are 
launching  a  customized  Personal  News¬ 
paper  (PN)  service  that  puts  our  fa¬ 
vorite  print  behemoth  on  the  path  to¬ 
ward  multimedia. 

“Newspapers  need  to  come  to  grips 
with  the  fact  that  there’s  more  to  in¬ 
formation  than  text  and  still  pictures 
and  graphics,”  Jennewein  says. 
“There’s  sound,  there’s  video.  Using 
these  new  [audiotex,  videotex,  and 
fax]  platforms,  we  can  begin  to  think 
about  how  to  present  a  story  in  all  its 
dimensions.” 

Simply  put,  the  Mercury  Center’s 
“newspaper  on  demand,”  built  upon  the 
vision  of  San  Jose  Mercury  News  execu¬ 
tive  editor  Bob  Ingle,  is  an  attempt  to 

(Conniff  is  editor  of  the  Kelsey  Report, 
a  media  market  intelligence  service,  and 
chairman  and  chief  executive  officer  of 
Interactive  Sports  Inc.  He  can  be 
contacted  by  fax  [802-862-4699]  or 
MCI  MAIL  fMCONNIFFJ). 


integrate  today’s  emerging  technologies 
into  the  print  newspaper  completely. 
The  Mercury  Center’s  stated  mission  is 
“to  lead  today’s  readers  into  tomorrow’s 
personalized  new  forms  of  information 
and  communication.” 

What  does  that  highfalutin  mission 
mean  in  practice? 

Next  month.  Mercury  Center  will 
launch  an  online  service  under  the 
aegis  of  national  provider  America 
Online,  a  vendor  known  for  the  clarity 
of  its  Windows  and  Macintosh  graphi¬ 
cal  user  interfaces,  and  its  receptivity 
toward  local  newspapers.  For  a  flat  rate 
of  $7.95,  covering  the  first  two  hours 
online  each  month,  users  of  the  ser¬ 
vice  will  be  able  to  build  personal  pro¬ 
files  online  for  sports,  stocks,  local 
news,  and  whatever  else  a  user  might 
want. 

“The  power  of  an  electronic  service,” 
Jennewein  says,  is  in  knowing  who  the 
person  is  so  you  can  provide  custom  in¬ 
formation.  We  wanted  to  carry  that 
same  concept  over  from  online  services 
to  audiotex  and  fax.” 

D 

■^y  the  summer.  Mercury  Center 
can  be  expected  to  implement  the 
next  pieces  of  their  PN  vision:  audio¬ 
tex  and  fax.  For  a  small  fee  each 
month,  probably  somewhere  in  the 
neighborhood  of  $5,  subscribers  to  the 
audiotex  system  will  have  unlimited 
access  to  the  system.  Mercury  Center 
will  rely  upon  technology  supplied  by 
Perception  Electronic  Publishing 
Corp.  of  Canton,  Mass.,  to  identify  the 
caller  via  an  ID  and  seven-digit  pass¬ 
word.  Once  into  the  audiotex  system, 
users  can  then  set  up  a  personal  port¬ 
folio  of  stocks,  sports,  local  informa¬ 
tion,  or  whatever,  just  as  they  can  do 
online. 

In  contrast,  fax  access  will  be  on  a 
per-document  basis,  with  the  price  still 
to  be  determined.  The  Perception  au¬ 


diotex  system  will  be  integrated  with 
fax  technology  from  AudioFAX,  an  At¬ 
lanta-based  vendor.  For  a  small  fee,  the 
average  newspaper  reader  will  have  a 
chance  via  fax  to  have  at  the  trove  of 
information  newspapers  store  below  the 
surface  of  the  print  product. 

D 

■because  Ingle  —  the  executive  edi¬ 
tor  of  the  newspaper  owned  by  Knight- 
Ridder  Newspapers  Inc.  —  is  the  mas¬ 
termind  of  Mercury  Center,  you  can 
rest  assured  that  all  things  electronic 
are  tightly  integrated  into  the  print 
product.  Within  the  newspaper  proper, 
there  will  be  reference  codes:  the  same 
codes  for  online,  audiotex,  and  fax  in¬ 
formation.  That  means  readers  will  be 
able  to  use  the  ink-and-paper  product 
as  a  launching  pad  into  all  of  the  other 
media. 

That  kind  of  integration  goes  for 
people  as  well.  It  so  happens  that  the 
Mercury  Center  department  is  right 
next  to  the  San  Jose  newsroom.  From 
any  Systems  Integrator  Inc.  (SII)  termi¬ 
nal  at  the  paper,  reporters  and  editors 
will  be  able  to  send  stories  or  files  to 
any  and  all  of  Mercury  Center’s  elec¬ 
tronic  arms. 

“We’re  increasing  the  size  of  news¬ 
room  staff  slightly,”  Jennewein  says, 
“and  we’re  asking  the  entire  newsroom 
to  contribute.” 

Whether  any  or  all  of  this  will  work 
remains  a  question  for  pundits  lurking 
in  the  future. 

Innovation  and  ambition  do  not 
equal  profitability,  as  any  pioneer  worth 
his  or  her  scars  will  tell  you.  The  Mer¬ 
cury  Center  has  yet  to  prove  its  mettle 
in  the  marketplace,  the  only  place  that 
really  counts. 

Still  and  all,  the  newspaper  industry 
owes  a  debt  to  those  in  San  Jose  willing 
to  face  the  Grim  Reaper  about  how  to 
reap  what  others  in  new  media  have 
sown.  BE^P 
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a  circuslike  atmosphere  that  brings  the 
newspaper  closer  to  extinction. 
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Vtfejust  Set  The  Standard  For 
No-Rub  Technology 


Knight  Star  no-rub  newsink,  the  first  n!0-rv\i  guaranteed  to  perform. 

FEATURES  BENEFITS 

□  Guaranteed  rub  performance .  typical  rub  stain  Percent  Blackness  of  3-76  or  Spectro¬ 

photometer  Delta  E  of  1.6l  as  tested  according  to  the 
ANPA  Quality  Assessment  Manual  Section  A-9.3- 

( Contact  Huber for  range  of  rub  petformance  test  data.) 

□  No  pipe  roller  build-up .  less  maintenance,  1^  downtime,  fewer  register  problems 

□  Lowered  water  settings .  reduced  fountain  solution  cost 

□  Continuous  Process  System  manufacturing 

using  SPC/SQC .  best  order-to-order  consistency  in  the  industry 

□  No  gilsonite .  excellent  runnability 


HuberQualiW 

Guaranteea 


Make  sure  your  ink  measures  up  to  Knight  Star,  available  only  from  Huber. 


TOTAL  OUAUTY  MANAGEMENT 

A  program  for  bringing  you  the  best  in  technology,  products  and  service. 


J.M.  Huber  Corporation 
333  Thomall  St.,  Edison,  NJ  08818 
Phone:  (908)906-1760 
Teiex:  4754549  JMH  Ul 
Fax:  (908)321-1470 


GMA... 


Known  by  the 
companies 
that  choose  us: 


GMA  High  Speed  SLS-1000®/SLS-40®  Integrated  Inserting  Systems 
GMA  NEWS-GRIP^*^  Single  Gripper  Conveyors 
GMAX^'"  Advanced  Software  Controls 


UNITED  STATES  and  CANADA 

Allentown  (PA)  National  Inserting  Systems 
Allentown  (PA)  The  Morning  Call 
Altoona  (PA)  Mirror 

Anchorage  (AK)  The  Anchorage  Times 
Ann  Arbor  (Ml)  News 
Appleton  (Wl)  The  Post-Crescent 
Ashland  (KY)  Daily  Independent 
Attleboro  (MA)  Sun  Chronicle 
Baltimore  (MD)  Sun 
Bangor  (ME)  Daily  News 
Beckley  (WV)  Newspapers 
Belleville  (IL)  News-Democrat 
Boston  (MA)  Globe 
Bremerton  (WA)  The  Sun 
Bridgeport  (CT)  The  Connecticut  Post 
Bristol  (VA)  Hearld-Courier 

Virginia  Tennessean 
Brockton  (MA)  Enterprise 
Canton  (OH)  The  Repository 
Charlotte  (NC)  Dow  Jones  &  Co. 
Chesapeake  (MD)  Publishing  Corp 
Cheyenne  (WY)  Cheyenne  Newspapers 
Chicago  (IL)  Daily  Southtown  Economist 
Chronicle  Publishing  Company: 

Bloomington  (IL)  The  Pantagraph 
San  Francisco  (CA)  Chronicle 
Worcester  (MA)  Telegram  &  Gazette 
Cleveland  (OH)  The  Plain  Dealer 


Concord  (NH)  Monitor 
Copley  Newspapers: 

Plainfield  (IL)  Fox  Valley  Press 

Torrance  (CA)  Daily  Breeze 
Corpus  Christ!  (TX)  Caller-Times 
Covina  (CA)  San  Gabriel  Valley  Daily  Tribune 
Cumberland  (MD)  Times-News 
Denver  (CO)  Rocky  Mountain  News 
Design  Mail  (Dallas  TX) 

Dothan  (AL)  The  Dothan  Eagle 
Erie  (PA)  Times 

Escondido  (CA)  Times-Advocate 
Eugene  (OR)  The  Register  Guard 
Flint  (Ml)  Journal 

Ft.  Lauderdale  (FL)  News  and  Sun-Sentinel 
Framingham  (MA)  The  Middlesex  News 
Gastonia  (NC)  The  Gastonia  Gazette 
Grand  Rapids  (Ml)  Press 
Halifax  (NS)  Chronicle-Herald 
Hamilton  (ON)  Spectator 
Harte-Hanks  Direct  Marketing: 

(Santa  Clara,  Brea,  Mira  Loma  CA) 
Hyannis  (MA)  Cape  Cod  Times 
Jacksonville  (FL)  Times-Union 
Janesville  (Wl)  Gazette 
Kenosha  (Wl)  News 
Kitchener-Waterloo  (ON)  Record 
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®  The  Fourth  Estate 

The  Post  tragedy 

THE  NEW  YORK  Post  has  become  a  phenomenon  among  newspapers. 

Never  before  have  so  many  journalists  written  so  many  words  and  filled  so 
many  pages  of  one  newspaper  with  diatribes  against  the  men  who  would  be 
their  bosses.  We  don’t  blame  them. 

Rarely,  if  ever,  has  a  newspaper  staff  been  kicked  around  by  such  an  assort¬ 
ment  of  wannabe  publishers  and  owners  whose  only  motivation  appears  to  be 
greed.  The  newspaper  has  become  the  prize  in  a  battle  for  control  among 
wealthy  men  who  have  no  newspaper  experience  or  motivation  but  want  the 
property. 

Under  these  circumstances,  the  future  of  the  Post  has  become  more  bleak,  if 
possible,  than  at  any  time  in  the  past.  The  controversy  in  the  courts  between 
the  several  principals  who  would  take  charge  may  have  done  irreparable  dam¬ 
age  to  the  newspaper’s  relations  with  both  readers  and  advertisers. 

The  tragedy  is  that  the  future  of  a  proud  newspaper  organization  and  its  staff 
of  journalists  will  be  decided  by  a  judge  in  bankruptcy  court  and  not  be  the  ef¬ 
forts  of  those  journalists,  their  executives  who  know  what  a  newspaper  is  all 
about  and  how  to  produce  it,  and  their  ability  to  persuade  readers  and  advertis¬ 
ers  as  to  the  value  of  their  product.  It  threatens  to  destroy  the  reputation  of 
newspapering  and  journalism  for  honesty  and  integrity. 

Many  years  ago  a  publisher  noted  for  buying  and  then  killing  newspapers, 
Frank  Munsey,  died.  William  Allen  White  wrote  the  following  obituary:  “Mun- 
sey  contributed  to  the  journalism  of  his  day  the  great  talent  of  a  meat  packer, 
the  morals  of  a  money  changer  and  the  manners  of  an  undertaker.  He  and  his 
kind  have  about  succeeded  in  transforming  a  once  noble  profession  into  an 
eight  per  cent  security.  May  he  rest  in  trust!” 

Amen! 

Editorial  judgments 

THE  NORTHWEST  NEWS  Council  is  irritated  by  the  refusal  of  an  Oregon 
editor  to  cooperate  in  a  complaint  hearing  against  the  newspaper  (E&P, 
March  13,  Page  9). 

The  complaint  was  filed  by  a  political  candidate  who  was  defeated  in  a  pri¬ 
mary  election  and  blamed  a  negative  editorial  in  the  Portland  Oregonian  two 
days  before  the  primary  that  “may  well  have  cost  me  an  election — and  ulti¬ 
mately  a  seat  in  the  U.S.  Senate.” 

We  thought  that  is  what  newspaper  editorials  are  all  about:  Trying  to  per¬ 
suade  readers  to  a  course  of  action  in  elections  and  other  public  issues. 

It  is  treading  on  dangerous  ground  when  any  organization — even  a  highly 
respected  news  council — attempts  to  probe  at  the  behest  of  defeated  political 
candidates  into  the  content  of  editorials  and  seek  proof  of  opinions  expressed 
there.  Editors  do  not  have  to  justify  their  editorial  comments,  opinions,  and 
the  reasoning  behind  them.  Asking  them  to  do  so  would  result  in  vacuous  edi¬ 
torial  columns. 
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Letters  to  the  Editor 

Says  Japanese  press  clubs 
always  allowed  foreigners 


REFERENCE  IS  MADE  to  your  Feb.  13 
story  on  Page  17  headlined  “Nippon 
press  club  allows  foreigners.” 

I  would  suggest  you  ask  Sam  Jameson 
of  the  Los  Angeles  Times  to  delineate 
what  Japanese  press  clubs  are  open  to 
foreign  journalists.  Jameson  has  been 
I  active  in  the  Kasumi  Club  for  more 
than  15  years. 

For  myself,  unlike  Matthew  Winkler 
of  Bloomberg  Business  News,  I  joined 
the  Nihon  Kisha  Club  (Japanese  Na¬ 
tional  Press  Club)  on  Oct.  1, 1976,  and 
had  full  amenities,  equal  to  those  avail¬ 
able  to  Japanese  members  of  the  For¬ 
eign  Correspondents  Club  of  Japan  (ne 
Press  Club.) 

The  amenities  at  both  clubs  included 
personal  mail  boxes,  an  endless  supply 
of  press  releases  from  Japanese  corpora¬ 
tions  and  open  backgrounders  for  all 
members. 

Of  course,  press  releases  and  back¬ 
grounders  available  to  Kisha  Club 
members  are  provided  in  the  Japanese 
language,  a  problem  which  Mr.  Winkler 
may  have  if  his  correspondent  in  Tokyo 
does  not  read  the  national  language. 


Newspaperdom, 

50  YIARS  AGO  .  .  .  Major  de¬ 
partment  stores  withheld  their  adver¬ 
tising  from  the  New  York  Times  for 
the  second  week  in  protest  against  an 
increase  in  ad  rates  announced 
March  6  and  effective  in  60  days.  It 
was  the  first  ad  rate  increase  for  the 
Times  since  1932  and  ranged  up  to 
7.5%  weekdays  and  10%  Sundays. 

The  Louisville  Courier-Journal 
and  Times  raised  its  rates  from  10% 
to  15%  and  asked  advertisers  to  re¬ 
duce  their  volume  by  as  much  as  10% 
and  preferably  up  to  15%  to  curtail 
newsprint  consumption. 

From  Editor  &  Publisher 
March  20,  1943 


Some  foreign  correspondents  do  go  to 
the  trouble  of  learning  the  Japanese 
language. 

If  Mr.  Winkler  has  difficulties  joining 
the  Japanese  press  club  system,  of 
which  there  are  nearly  460  clubs  na¬ 
tionwide,  his  correspondent  in  Tokyo 
should  make  an  effort  to  join  those 
clubs  which  will  be  of  specific  interest 
to  his  organization’s  clients. 

As  with  everything  else  in  Japan, 
one  has  to  be  willing  to  make  an  effort 
to  join  and  understand  the  system,  not 
sit  back  and  complain  about  the  diffi¬ 
culties. 

Sam  L.  Jones 
Los  Angeles,  Calif. 

Objects  to  pompous 
position  in  article 

I  CAN’T  RECALL  reading  a  more 
pompous  and  self-serving  article  than 
the  Nov.  28  Shop  Talk  at  Thirty,  in 
which  Joseph  Bianco  of  the  Portland 
Oregonian  practically  broke  his  arm 
patting  his  own  newspaper  on  the  back 
for  opposing  a  gay-bashing  initiative. 

Since  when  has  it  been  considered 
“courageous”  for  a  newspaper  to  take  an 
editorial  position  on  a  statewide  ballot 
measure?  I  thought  that  is  what  newspa¬ 
pers  were  supposed  to  do.  And  since 
Proposition  9  was  opposed  not  only  by 
the  newspaper  but  by  the  Catholic 
Church,  the  state’s  business  leaders,  and 
57%  of  the  electorate,  it  is  hardly  as  if 
the  Oregonian  were  taking  on  the  estab¬ 
lishment  or  running  against  popular 
opinion. 

Courage?  Give  me  a  break.  The  news¬ 
paper  would  have  shown  more  guts,  not 
to  mention  wrongheadedness,  had  it 
supported  the  measure  rather  than  tak¬ 
ing  the  stand  it  did. 

Mike  Wallace 

(Wallace  is  the  former  editor  of  the  Wat¬ 
sonville  [Calif.]  Register'Pajaronian.) 


Suggests  journalists 
stop  misusing  the 
word  ‘minority’ 

JACK  HART’S  ARTICLE  on  “Trend- 
speak”  (E&P,  Feb.  10)  was  interesting, 
especially  the  thought  that  Trendspeak- 
ers  don’t  care  much  for  real  people. 

He  reminded  me  of  another  word  in 
common  usage  that  has  a  deleterious  ef¬ 
fect  on  a  number  of  people  but  media 
folks  continue  its  use  —  despite  its  inac¬ 
curacy  —  with  impunity.  That’s  the  word 
“minority.”  Overuse  and  inappropriate 
use  of  the  word  has  effectively  separated 
Americans  into  minorities  and  whites. 

Millions  of  kids  grow  up  believing 
their  ethnic  identity  is  “minority,”  a 
negative  condition  that  is  impossible  to 
rise  above  because  there  simply  isn’t 
anywhere  to  go.  Newspapers  even  use 
the  word  “minorities”  where  African- 
Americans,  Latinos,  Native  Americans 
and  Asians  clearly  form  a  majority. 

It  is  time  we  journalists  used  our  tal¬ 
ents  to  say  what  we  mean,  instead  of 
abusing  an  inaccurate,  space-saving 
shortcut  that  offends  many  people. 

Ken  Wibecan 

(Webecan  is  a  weekly  op-ed  columnist  with 

the  Long  Beach  [Calif.]  Press  Telegram.) 

Please  respond 

EDITOR  &  PUBLISHER  is  compiling 
its  “Who’s  Staying  Where  at  the  NAA 
Convention”  list  which  will  be  published 
in  the  April  24  issue  to  be  distributed  at 
the  convention. 

In  past  years,  NAA  provided  the  list¬ 
ing  since  housing  arrangements  were 
made  along  with  convention  registra¬ 
tion.  This  year,  attendees  are  required  to 
make  reservations  directly  with  hotels. 

E&P  recently  sent  out  forms  to  each 
news  organization  requesting  the  names 
of  convention  attendees  and  the  hotels 
at  which  they  will  be  staying.  To  insure 
your  listing,  these  forms  need  to  be  re¬ 
turned  by  April  1.  If  you  need  a  form, 
please  contact  the  E<S?P  Research  De¬ 
partment  at  212-675-4380. 

Notice 

DUE  TO  A  merger  involving  Media  Re¬ 
cords’  parent  company,  VNU,  the  news¬ 
paper  ad  data  figures  for  January  will  not 
be  available  in  this  issue.  E&P  will  pub¬ 
lish  the  figures  for  both  January  and  Feb¬ 
ruary  in  the  April  17  issue. 
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Virtually  every  newspaper  executive  will  be  reading  this  issue  for  pre-convention  information  and  coverage.  This 
issue  contains  a  calendar  of  events,  daily  programs,  and  the  ever-popular,  eagerly  sought-after  “Who's  Staying 
Where  at  the  Convention' where  attendees  find  out  where  their  associates  are  staying.  Your  ad  in  this  issue  will  be 
in  the  hands  of  convention  attendees  as  well  as  in  the  homes  and  offices  of  over  80,000  newspaper  professionals. 

Advertising  Deadiines:  Space:  Aprii  8  Copy:  Aprii  12 


POST-CONVENTION  ISSUE  -  MAY  1: 


This  issue  of  E&P  brings  the  publishers'  convention  to  our  readers  with  complete  coverage  of  all  speeches,  work¬ 
shops,  sessions,  meetings,  photos  of  convention  headliners  and  comprehensive  reporting  on  industry  activities. 
E&P  provides  timely,  firsthand  coverage  for  publishing,  advertising  and  business  executives  who  couldn't  get  to 
the  convention  and  recaps  the  events  for  those  who  were  there,  making  this  the  perfect  environment  for  your 

advertising  message.  Advertising  Deadiines:  Space:  Aprii  21  Copy:  Aprii  23 


Make  your  space  reservations  now  for  both  NAA  Convention  issues  In  Editor  &  Publisher  — 
the  weekly  magazine  of,  for  and  about  the  newspaper  Industry. 
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212*675*4380  512‘641*0041  504.386.9673 

LOS  Angeles  San  Francisco 

213*382 -6346  415*421*7950 
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Let  E&P's  crew 
take  your  advertising 
L  message  to  Boston 


The  eyes  and  ears  of  the  newspaper  industry  will  be  turned  to  Boston  and  the 
most  powerful  figures  in  newspaper  publishing  as  they  chart  the  course  of  newspapers  and 
groups  for  the  coming  year.  Editor  &  Publisher  will  be  there  covering  each  and  every  session. 


PUBLISHER’S  COHVENTION  -  APRIL  24: 


.for  NAA 


Newspaper  Association  of  America's 
Publisher's  convention  (formerly  the  anpa) 
April  26-28, 1993,  Boston  Marriott  Copley  Place. 


March  20, 1993 


Every  Saturday  since  1884 


Probing 

Press  Performance 

Society  of  Professional  Journalists  will  conduct  its  first 
formal  investigation  by  examining  press  role  in  Waco  siege 


by  Mark  Fitzgerald 

THE  SOCIETY  OF  Professional  Jour¬ 
nalists  has  chosen  a  particularly  tangled 
situation  for  its  first-ever  formal  probe 
into  press  performance  and  ethics:  the 
botched  raid  on  a  religious  cult  in  Waco, 
Texas. 

“When  this  [standoff]  is  all  over,  we 
[in  the  press]  are  going  to  be  very  critical 
of  the  government,  so,  baby,  we’d  better 
be  ready  to  be  critical  of  ourselves,  too,” 
said  Phil  J.  Record,  assistant  to  the  pub¬ 
lisher  and  ombudsman  of  the  Fort 
Worth  Star'Telegram. 

Record  made  the  initial  suggestion 
that  led  to  the  appointment  of  the  task 
force  by  Georgiana  Vines,  president  of 
the  SPJ. 

Vines  said  the  group  has  a  wide-open 
agenda. 

“There’s  some  who  think  the  purpose 
is  to  criticize  everything  that  has  hap¬ 
pened,”  Vines  said.  “That’s  not  true. 
What  we’re  trying  to  do  is  sort  out  what 


happened:  who  did  what  —  and  who 
didn’t  do  what.” 

Record  is  one  of  the  seven  members 
of  the  study  group  headed  by  Martin  L. 
“Red”  Gibson,  a  professor  at  the  Uni¬ 
versity  of  Texas,  who  has  specialized  in 
teaching  journalism  ethics. 

Record  said  the  performance  of  both 
government  law  enforcement  agents 
and  the  broadcast  and  print  press  raises 
many  questions,  among  them: 

•  Did  a  journalist  tip  off  the  cult  to 
the  Feb.  28  raid  in  which  four  federal 
agents  and  perhaps  as  many  as  10  cult 
members  were  killed? 

•  Should  Waco  Tribune -Herald  re¬ 
porters  have  been  at  the  scene  just  be¬ 
fore  the  raid  was  under  way? 

•  Was  cult  leader  David  Koresh  able 
to  exploit  the  herd  mentality  of  journal¬ 
ists  in  the  first  days  of  the  raid? 

•  And  conversely,  is  government  con¬ 
trol  of  the  media  now  way  out  of  line? 

“There  are  no  neutral  eyes  on  the 
front,  anymore,”  Record  said  in  an  in¬ 


terview  March  15.  “If  the  shooting  starts 
tomorrow,  there  are  no  neutral  eyes  to 
tell  what  happened.  We’re  being  spoon¬ 
fed  everything.” 

The  SPJ  investigation  comes  at  a 
time  when  the  press  performance  at 
Waco  is  under  heavy  criticism  from 
some  quarters,  especially  federal  law 
enforcement  agencies  which  themselves 
have  been  taken  to  task  over  the  raid. 

In  a  recent  joint  statement  to  their  of¬ 
ficers,  the  directors  of  the  Federal  Bu¬ 
reau  of  Investigation  and  the  Bureau  of 
Alcohol,  Tobacco  and  Firearms  warned 
that  “unauthorized  and  inaccurate  com¬ 
ments”  from  agents  “hold  the  potential 
for  jeopardizing  the  successful  conclu¬ 
sions”  of  the  Waco  standoff  and  New 
York’s  World  Trade  Center  bombing. 

(At  a  recent  press  conference,  the 
head  of  the  New  York  FBI  unit  gave  re¬ 
porters  his  own  theory  of  who  commit¬ 
ted  the  bombing.  His  statements  were 

(See  Probe  on  page  37) 


Waco  editor  cooperating  vyith  SPJ  probe 


INVESTIGATORS  SEARCHING  for 
a  tipster  in  the  failed  raid  on  the 
Waco,  Texas,  cult  group  will  likely  find 
nothing,  the  editor  of  the  Waco  Tri¬ 
bune-Herald  says. 

“I  don’t  believe  that  happened,”  edi¬ 
tor  Bob  Lott  said. 

“I  don’t  know  how  long  it  will  take 
for  the  investigators  to  determine  that 
that  [a  tip]  never  happened,  but  that’s 
my  feeling.  The  [Branch]  Davidians 
say  they  didn’t  get  a  tip,  and  we  cer¬ 
tainly  did  not  tip  anyone,”  Lott  said. 

In  addition  to  an  investigation  by 
the  Texas  Rangers,  the  Society  of  Pro¬ 


fessional  Journalists’  recently  formed 
task  force  says  it  will  look  into  whether 
arined  cultists  were  warned  by  a  jour¬ 
nalist  about  the  impending  raid  of  fed¬ 
eral  Bureau  of  Alcohol,  Tobacco  and 
Firearms  agents. 

SPJ  task  force  members  interviewed 
a  Tribune-Herald  editor  in  recent  days, 
Lott  said. 

A  day  before  the  raid,  the  Tribune- 
Herald  began  a  long  series  of  investiga¬ 
tive  articles  about  the  Branch  Davidians. 

ATE  agents,  who  learned  of  the  sto¬ 
ries,  twice  asked  the  paper  to  delay 
publication,  without  mentioning  the 


possibility  of  a  raid.  Lott  has  said  the 
paper  did  delay  the  story  for  a  while, 
but  only  because  of  an  unrelated  rea¬ 
son. 

“As  far  as  the  Tribune -Herald  is 
concerned,  I  think  we  made  an  ethi¬ 
cal  and  responsible  decision  and  I 
trust  SPJ  in  its  professional  capacity 
will  conclude  that  as  well,”  Lott  said. 

Lott  noted  that  the  newspaper  told 
ATF  agents  the  story  would  run  “30- 
plus  hours”  before  publication.  The 
pre-raid  articles  also  did  not  mention 
any  ATF  investigation. 

—  Mark  Fitzgerald 


Experiment 
in  Colombia 

American  journalist,  who  has  spent  26  years  as  a  free-lance 
correspondent  there,  is  now  running  an  English-language  weekly 


by  Stephen  F.  Jackson 

DEADLINE  TAKES  ON  an  eerie,  dou¬ 
ble  meaning  for  journalists  in  Colom¬ 
bia.  Since  1985,  more  than  50  journal¬ 
ists  have  been  murdered.  Newspapers, 
radio  and  television  stations  have  been 
bombed  by  the  dozen.  Heavily  armed 
soldiers  are  commonplace  —  gajes  del 
oficio  (part  of  the  territory)  —  for  the 
news  media  in  Colombia. 

Why?  Because  the  news  media  are 
in  the  crossfire  or  actual  targets  in  the 
interminable  civil  war  and  drug  war 
waged  against  the  government,  the 
police,  the  judicial  system,  the  press, 
and  anyone  else  who  crosses  or  dis¬ 
pleases  any  of  the  ruthless  factions  in 
Colombia. 

Running  a  newspaper  —  being  a 
journalist  —  in  Colombia  ranks  some¬ 
where  close  to  Evil  Knievel  in  the 
death-defying,  high-risk  category.  In  a 
country  where  journalists  are  murdered, 
kidnapped  and  threatened  on  a  period¬ 
ic  basis,  why  would  anyone  want  to  step 
into  the  news  media  arena,  an  arena 
which  can  be  as  bloody  and  violent  as 
Bogota’s  Santa  Maria  Plaza  de  Toros  on 
a  Sunday  afternoon  bullfight. 

“Desafw”  said  Tom  Quinn. 


The  Colombian  Post 


Quinn  said  the  evil  forces  in  Colom¬ 
bia,  the  parties  he  is  defying,  are  a 
threat  not  only  to  freedom  of  expres¬ 
sion  but  to  a  fragile  democracy  in  this 
country  of  33  million  people,  one  of  the 
oldest  democracies  in  South  America. 


Running  a  newspaper  —  being  a  journalist  — 
in  Colombia  ranks  somewhere  close  to  Evil 
Knievel  in  the  death-defying,  high-risk  category. 


“Defiance,”  he  said,  repeating  him¬ 
self  in  English.  Quinn  is  the  new  editor 
of  the  Colombian  Post,  the  new  Eng¬ 
lish-language  weekly  newspaper  in 
Colombia. 


(Jackson  is  a  free-lance  writer! photog¬ 
rapher  and  a  journalism  teacher  at 
Stillman  College  in  Tuscaloosa,  Ala.) 


Quinn  pointed  out  that  his  free¬ 
lance  work  in  Colombia  for  26  years 
had  been  for  audiences  and  clients 
abroad.  Now  he  realizes  his  new  duties 
mean  high-profile,  and  often  unwant¬ 
ed,  attention  in  Colombia. 

“It’s  a  challenge,”  Quinn  said,  ex¬ 
plaining  why  he  had  accepted  the  job  as 
editor  in  chief  of  the  new  paper  and. 


metaphorically,  picked  up  the  cape  of 
the  matador. 

“I  took  it  on  to  start  them  off  and 
now,  after  a  few  months,  I  feel  and  see 
a  real  need  for  this  newspaper.” 

Quinn  is  a  transplanted  Californian 
who  received  his  early  journalism  train¬ 
ing  in  the  1960s  at  the  Nashville  Ten¬ 
nessean  while  working  on  his  college 
degree  at  Vanderbilt  University. 

Thanks  to  a  Rotary  scholarship  and  a 
grant  from  the  Inter  American  Press 
Association,  Quinn  came  —  and  more 
or  less  stayed  —  in  Colombia.  Except 
for  a  two-year  hiatus  in  Washington, 
D.C.,  with  Scripps-Howard  in  the  early 
1970s,  Quinn  has  been  working  as  a 
free-lance  foreign  correspondent  in 
Colombia  since  1966.  The  expatriate  is 
married  to  a  Colombian  and  has  four 
daughters.  He  is  considered  the  dean  of 
the  foreign  press  corps  in  Colombia. 

Quinn’s  clients  include  UPI,  Time- 
Life,  Knight-Ridder  Financial  News 
and,  in  London,  the  Sunday  Telegraph 
and  the  Financial  Times. 

The  Colombian  Post  is  the  brainchild 
of  Fernando  Leyva,  a  fiftyish  Colom- 
biano  from  a  patrician  conservative 
family  that  is  well-placed  politically  and 
well-heeled  financially. 

Leyva  said  he  runs  an  independent 
newspaper  with  no  sacred  cows,  no  par¬ 
tisan  politics,  no  backing  off  from  the 
five  major  antagonists  in  Colombia’s 
non-ending  civil  war  —  an  inept,  inef¬ 
ficient  government,  the  drug  cartels, 
the  terrorist  Communists,  paramilitary 
renegades,  and  organized  crime. 

“I  had  the  idea  of  starting  this  news¬ 
paper  here  last  summer  when  I  was  on  a 
business  trip  in  Caracas  and  saw  the 
Daily  Journal  and  realized  we  should 
have  a  similar  English-language  news¬ 
paper  in  Colombia,”  Leyva  said. 

Leyva,  articulate  and  bilingual,  is  an 
economist  by  profession  and  an  in¬ 
vestor  in  energy  and  petroleum  by  in¬ 
stinct.  The  newspaper  business  is  for- 
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eign  to  him,  but  he  relates  to  his  fledg¬ 
ling  Post  as  if  it  were  a  newborn  baby. 

Since  the  birth  of  the  newspaper  in 
late  October,  Leyva  has  spent  most  of 
his  time  in  the  spartan,  four-room  of¬ 
fice  suite  in  Bogota  where  all  the  func¬ 
tions  except  the  printing  are  performed. 
His  eyes  lit  up  as  he  reviewed  the  list  of 
advertisers  for  a  recent  week’s  issue. 

“Avis,  Carocol,  Avianca,  Citibank, 
Emerald  World,  AeroFlot,  Mobil,”  Ley¬ 
va  recited,  checking  off  the  page  place¬ 
ment  of  the  international  businesses 
whose  advertising  revenue  is  crucial  to 
the  long-term  financial  success  of  the 
Colombian  Post. 

Leyva  said  he  estimates  about  40,000 
U.S.  citizens  live  in  Colombia,  which, 
despite  its  continuing  violence,  attracts 
about  100,000  businesspeople  and 
tourists  annually  who  speak  and  read 
English.  This  is  the  audience — along 
with  Colombianos  who  want  to  read 
news  and  comments  from  an  English- 
language  perspective — Leyva  is  building 
the  newspaper  around.  He  has  also  tar¬ 
geted  audiences  in  large  metropolitan 
areas  in  other  parts  of  the  world.  The 
Post,  a  broadsheet,  is  running  12  to  16 
pages  and  printing  10,000  copies  weekly 
for  subscriptions,  single-copy  sales  and 
distribution  to  hotels  and  airlines. 

“What  makes  this  newspaper  so  im¬ 
portant  and  unique  is  that  it  fills  a  need 
for  these  decision  makers  and  people  in 
high-income  brackets  who  live  or  visit 
here,”  Leyva  said. 

“We  would  like  to  be  a  point  of  refer¬ 
ence  for  the  foreigners  here  in  Colom¬ 
bia,”  Quinn  said.  “Foreigners  here  often 
feel  they  are  like  orphans,  just  floating 
around.  We  want  to  get  into  issues  and 
topics  that  are  interesting  and  impor¬ 
tant  to  foreign  residents  and  to  foreign 
visitors.  That’s  why  we  have  a  lot  of 
business  and  financial  news,  but  we  also 
provide  information  about  U.S.  sports 
and  about  tourism  and  unusual  customs 
here  in  Colombia.” 

Quinn  said  the  Colombia  Post  has 
also  attracted  a  native  Colombian  audi¬ 
ence,  Colombianos,  who  are  interested 
in  reading  the  viewpoint  of  foreigners 
who  live  in  Colombia. 

“The  Post  is  interesting  to  bilingual 
Colombianos  who  want  to  see  the  per¬ 
spective  of  resident  foreigners  here  who 
are  committed  to  suffering  the  same  re¬ 
ality  that  the  rest  of  Colombianos  have 
to  suffer,”  Quinn  said.  “Colombianos  are 
interested  in  what  we  have  to  write  and 
they  also  know  we  have  sources  they  do 
not  have.” 

“The  Colombian  Post  is  a  very  inter- 
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Armed  soldiers  guard  most  newspapers  in  Bogota,  Colombia.  Above,  a  typical  scene  at 
El  Espectador,  visited  by  Stephen  Jackson  (in  the  white  shirt)  earlier  this  year. 


esting  and  a  pretty  good-looking  paper,” 
opined  Bill  Williamson,  the  executive 
director  of  the  Inter  American  Press 
Association,  from  his  Miami  office.  “Of 
course,  Colombia  is  a  very  exciting 
place  for  a  journalist,  but  it  is  also  a 
very  dangerous  place.” 

Williamson,  himself  once  the  editor 
and  managing  partner  of  a  now-defunct 
English-language  daily  in  Rio  de  Janiero, 
the  Brazil  Herald,  was  asked  what  the 
Post  owners,  managers  and  staff  can  ex¬ 
pect  in  the  way  of  difficulties. 

“Challenges  too  numerous  to  men¬ 
tion,”  the  voice  of  experience  respond¬ 
ed.  Williamson  added  that  he  is  de¬ 
lighted  to  see  Quinn,  an  lAPA  alum¬ 
nus,  in  a  leadership  role  with  the  new 
newspaper. 

“The  Colombian  Post  is  an  interest¬ 
ing  experiment,”  said  Gabriel  Silva,  the 
top  adviser  in  international  affairs  for 
Colombia’s  President  Cesar  Gaviria. 
“With  the  opening  of  our  economy  a  lot 
of  Americans  and  foreigners  are  coming 
to  our  country.  To  have  a  newspaper  in 
English  is  useful.  We  had  one  once  be¬ 
fore  —  about  15  years  ago  —  but  it  only 
lasted  several  months.” 

Not  only  was  the  previous  English- 
language  paper  in  Colombia  short¬ 
lived,  it  was  actually  against  the  law. 
“Non-Spanish  language  newspapers 
were  illegal  in  Colombia  until  our  new 
Constitution  of  1991,”  Leyva  said. 

“Now  it’s  a  legal  and  consecrated 
right,”  added  Robin  Wasson,  another 
expatriate,  who  heads  the  Post  advertis¬ 
ing  and  marketing  department. 

Even  though  the  Colombian  govern¬ 
ment  still  requires  a  perfunctory  license 
for  all  newspapers,  it  is  not  the  govern¬ 
ment  but  other  forces  in  this  Third 
World  country  which  pose  the  greatest 
threats  to  freedom  of  the  press. 

“If  the  newspaper  touches  a  sore  spot 
with  the  drug  trade  industry,  or  the  kid¬ 
napping  industry,  or  the  guerrilla  indus¬ 


Tom  Quinn  (left),  editor  of  the  English- 
language  newspaper,  the  Colombian  Post, 
and  Fernando  Leyva,  publisher. 

try,  well,  that’s  part  of  our  job,”  Wasson 
said.  “1  think  it’s  our  obligation  to  ex¬ 
pose  the  situation  in  Colombia.  It’s  no- 
holds-barred.  The  perverse  men  won’t 
be  able  to  shut  our  mouths.” 

Wasson  says,  “The  Post  will  make 
readers  aware  of  what’s  going  on  in 
Latin  America  and  developments  and 
attitudes  here  in  Colombia.  This  is  a 
tremendous  advance  in  democracy  in 
Colombia.  The  fact  that  the  Post  is 
published  is  a  tribute  to  the  changes  in 
Colombia.” 

Quinn  said  one  of  the  most  impor¬ 
tant  ongoing  stories  in  Colombia  is  the 
level  of  U.S.  military  activity  in  that 
country. 

“We  want  to  open  the  dehate  on 
what  U.S.  tax  money  is  being  used  for 
in  Colombia  and  what  the  DEA  [Drug 

(See  Colombia  on  page  38) 


In  Praise  of 
the  lOO'inch  story 

Los  Angeles  Times  editor  says  many  readers  will  be  happy 
to  ‘plow  through’  a  riveting  tale  skillfully  handled 


by  M.L.  Stein 

NEWSPAPERS  MIGHT  WELL  take  a 
new  look  at  “literary”  journalism  and 
investigative  reporting,  Los  Angeles 
Times  editor  Shelby  Coffey  III  told  a 
general  audience  recently. 

“Nothing  beats  the  power  of  a  story 
well  told,”  he  said.  “And,  contrary  to  the 
worries  about  ever-shortening  attention 
spans,  there’s  good  argument  to  be 
made  that,  given  a  riveting  tale  skillfully 
handled,  many  readers  will  happily 
plow  through  a  lOO-inch  and  longer 
newspaper  story.” 

Delivering  the  28th  annual  Riverside 
Press-Enterprise  Lecture  on  the  Univer¬ 
sity  of  California  campus  in  Riverside, 
Coffey  suggested  that  editors  make  sure 
both  long  and  short  stories  have  appro¬ 
priate  style  and  pace. 

“There’s  plenty  of  room  for  literary 
flair  if  we  edit  with  readers  in  mind,”  he 
contended. 

A  newspaper  also  can  be  distin¬ 
guished  by  its  in-depth  investigative  re¬ 
porting  “but  I  don’t  necessarily  mean 
some  simplistic  version  of  an  eager  re¬ 
porter  who  finds  the  sheriff  is  on  the 
take  and  he  goes  to  jail,”  Coffey  went 
on. 

Editors  and  reporters  should  also 
look  at  institutions  and  officials,  the 
rules  and  charters  they  operate  under 
and  what  discrepancies,  if  any,  there  are 
between  stated  practice  and  “real  life,” 
the  editor  said. 

Overall,  Coffey  stated,  newspapers 
must  take  into  account  the  lives  and 
needs  of  readers  by  showing  them  “how 
to  cope  and  deal  with  the  blooming, 
buzzing  confusion  of  daily  life  — 
whether  with  articles  or  listings  or  how¬ 
to’s.  The  role  needs  to  be  part  of  news¬ 
papers  or  we’ll  lose  touch  with  a  part  of 
our  readers’  needs.” 

The  recession  with  its  economic 
constraints  on  newspapers  has  forced 
editors  to  rethink  the  gathering  and 


Shelby  Coffey  III 


presentation  of  information,  Coffey 
said. 

“The  forced  evolution  has  pain  in  it 
but  also  the  potential  for  some  gain,”  he 
observed.  “We  in  the  newspaper  busi¬ 
ness  have  to  reset  priorities,  determine 
impact  and  importance,  push  our  cre¬ 
ativity  to  the  limits.  In  short,  we  must 
outthink  adversity.” 

This  is  not  necessarily  bad  news  for 
readers,  the  speaker  noted. 

From  hard  times  in  the  newsroom 
has  come  a  reordering  of  priorities  that 
has  meant,  among  other  changes,  a 
greater  emphasis  on  business  news  as 
more  Americans  are  affected  by  both 
the  national  and  global  economy,  and  a 
new  emphasis  on  news  that  reflects  the 
nation’s  growing  diversity  and  changing 
lifestyles,  Coffey  pointed  out. 

“The  trend  toward  dramatic  changes 
in  newspapers  is  continuing,”  said  Cof¬ 
fey,  one  of  the  organizers  of  New  Direc¬ 
tions  for  News. 

“What  if  we  covered  the  future  as  a 
beat?”  he  asked.  Other  beats  could  in¬ 
clude  American  and  city  values,  and 
lobbying  and  pressure  groups  and  how 


they  impact  local  as  well  as  national 
government,  Coffey  conjectured. 

“Several  decades  ago,”  he  comment¬ 
ed,  “reporters  wrote  mostly  news  sto¬ 
ries.  Analysis  and  interpretation  weren’t 
in  the  purview  of  American  journalists. 
Now  it’s  the  nineties,  and  readers  won’t 
be  satisfied  by  one-dimensional  re¬ 
porting.” 

In  terms  of  news,  Coffey  said,  news¬ 
papers  owe  readers  “a  clear  look  at  the 
naked  facts,  as  best  our  instant  histori¬ 
ans  can  discern  them.  What’s  most  im¬ 
portant,  what’s  most  fascinating, 
what’s  changed,  both  sudden  and  long¬ 
er  term,  will  continue  to  be  the  basis 
for  papers.” 


Hungarian  j-school 
students  offered 
AJC  courses  in  U.S. 

THE  AMERICAN  JOURNALISM 
Center  in  Budapest,  a  University  of 
Maryland  project,  will  sponsor  six  cours¬ 
es  for  Hungarian  journalism  students. 

The  classes  to  be  held  in  AJCB’s  new 
Media  Training  Center  will  include  Ad¬ 
vanced  Reporting;  Basic  News  Report¬ 
ing,  an  introduction  to  U.S.-style  jour¬ 
nalism;  Desktop  Publishing;  Radio  Pro¬ 
duction  and  Techniques  and  Impact  of 
Mass  Media. 

The  AJCB  was  founded  in  1991  by 
Ray  Hiebert,  a  Maryland  journalism  pro¬ 
fessor,  to  assist  Hungarians  in  develop¬ 
ing  an  American-style  curriculum  that 
will  ultimately  become  part  of  their  uni¬ 
versity  system.  It  is  funded  by  the  Inter¬ 
national  Media  Fund. 

Sunday  edition 

THE  POTOMAC  NEWS,  Woodbridge, 
Va.,  has  introduced  a  Sunday  edition, 
called  the  Sunday  News. 
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Unprecedented 

New  York  Post  devotes  nearly  24  pages  to  trashing 
the  man  who  was  granted  ownership  of  the  newspaper 


by  John  Consoli 

IN  A  MOVE  seemingly  unprecedented 
in  U.S.  newspaper  history,  the  New  York 
Post  devoted  most  of  its  first  24  pages  on 
March  16  to  trashing  the  man  who  was 
granted  ownership  of  the  paper. 

Stories  headlined,  “Who  Is  This 
Nut?,”  “It’s  adios  ads  if  Terrible  Two  take 
over,”  “Honest,  Abe  Doesn’t  Know  Spit 
About  Journalism,”  “Hate  twins’  plans 
for  news  are  noose  to  us,”  “Let’s  all  sing 
‘Loon  Over  Miami,’  ”  and  “4'Letter 
Word  for  Abe,  Fit  to  Print:  Liar,”  all 
took  real  estate  mogul  Abe  Hirschfeld 
to  task. 

In  an  “urgent  appeal  to  Post  readers,” 
the  public  was  asked  to  “Call  Mr. 
Hirschfeld  today  . . .  and  ask  him  to  sell 
this  paper  to  someone  who  will  allow  it 
to  survive.” 

The  message  from  the  “editorial  staff 
of  the  New  York  Post"  also  stated:  “We 
believe  Mr.  Hirschfeld’s  basic  ignorance 
of  the  way  our  business  operates  —  and 
his  refusal  to  educate  himself  —  means 
the  Post  will  permanently  cease  publi¬ 
cation  in  days. 

“We  take  no  issue  with  Mr.  Hirsch¬ 
feld’s  right  to  own  a  newspaper,  but  we 
feel  the  Post  is  too  important  —  not 
only  to  us,  but  to  all  New  Yorkers  —  to 


Front  page  of  the  March  16  edition  of 
the  New  York  Post  carried  a  full~page 
blowup  of  the  paper’s  founder  Alexander 
Hamilton,  doctored  with  a  teardrop 
falling  from  his  eye. 


entrust  it  to  him  and  his  new  partner, 
Wilbert  Tatum. 

“We  believe  Mr.  Tatum’s  view  of  real¬ 
ity  —  as  expressed  by  the  journalism 
practice  in  his  Amsterdam  News  —  is 
repugnant  to  most  fair-thinking  New 
Yorkers.  The  Post  is  more  important 


than  one  man’s  vanity  and  another 
man’s  bigotry.” 

Hirschfeld  was  granted  ownership, 
pending  stock  transfer,  on  March  12  by 
a  bankruptcy  court  judge.  Hirschfeld 
fired  Post  editor  in  chief  Pete  Hamill 
shortly  after,  and  two  days  later  ordered 
executive  editor  Gerard  Bray  to  draw  up 
a  list  of  270  employees  to  be  axed.  Bray 
refused  and  resigned. 

Hirschfeld  fired  72  employees  the 
next  day,  including  senior  vice  presi¬ 
dent  Peter  Paris,  a  holdover  from  the 
Rupert  Murdoch  ownership  days.  City 
Hall  bureau  chief  David  Seifman,  long¬ 
time  Albany  bureau  chief  Fred  Dicker 
and  columnist  jack  Newfield.  Several  of 
the  firings  were  reportedly  rescinded 
the  next  day  and  both  Newfield  and 
Dicker  wrote  vitriolic  columns  skewer¬ 
ing  Hirschfeld  and  his  appointee  as  co¬ 
publisher,  Wilbert  Tatum. 

The  masthead  in  the  March  16  edi¬ 
tion  still  listed  Hamill  as  editor  in  chief 
and  tv  reports  from  a  news  conference 
at  the  Post  showed  shouting  employees 
ordering  Hirschfeld  out  of  the  building. 

That  same  day,  Hamill  came  back  to 
work.  It  was  unclear  if  he  was  officially 
rehired,  but  Hirschfeld  was  backing  off 
on  whether  he  actually  meant  to  fire 
Hamill. 


Abe  Hirschfeld  (left),  who  has  been  granted  (mmership  of  the 
New  York  Post,  is  shown  kissing  Wilbert  Tatum,  Amsterdam 
News  owner,  who  Hirschfeld  has  brought  in  as  the  Post’s  new 
co’publisher  and  editor. 


New  York  Post  managing  editor  Marc  Kolecb  holds  a  copy  of  the 
front  page  of  the  March  15  paper,  which  was  never  published.  It 
was  the  first  time  the  Post  did  not  pidflish  since  the  newspaper 
strike  in  the  late  1970s.  The  cartoon  ran  on  March  17. 
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Hirschfeld  and  Tatum  were  dubbed 
the  “Terrible  Two”  in  Post  stories. 
Tatum,  owner  of  the  black-oriented 
weekly  Amsterdam  News,  received  no¬ 
toriety  for  his  steadfast  editorial  sup¬ 
port  a  few  years  ago  of  Tawana  Brawley, 
a  black  teen-ager  who  contended  she 
was  raped  by  a  group  of  white  males 
who  smeared  excrement  over  her  body. 
A  grand  jury  found  her  story  to  be  not 
credible. 

Tatum  also  received  media  criticism 
for  publishing  the  name  of  the  Central 
Park  jogger  who  was  beaten  and  raped 
by  several  black  teen-agers. 

He  had  a  running  feud  with  former 
New  York  City  Mayor  Ed  Koch  and  ran 
a  “Koch  Must  Resign”  editorial  on  the 
front  page  of  his  newspaper  each  week 
during  Koch’s  final  term  in  office. 

One  Post  article  referred  to  a  recent 
Jewish  Anti-Defamation  League  report 
which  described  Tatum’s  as  “the  most 
provocative  of  the  three  black  newspa¬ 
pers  in  the  city  that  evidence  a  pattern 
of  hostility  toward  Jews.” 

Hirschfeld  received  notoriety  in  1990 
when  he  was  captured  on  tape  spitting 
in  the  face  of  a  female  reporter  for  the 
Miami  Herald.  Hirschfeld  was  upset  with 
the  Herald's  coverage  surrounding  his 
purchase  and  management  of  the  Cas¬ 
tle  Hotel  and  Resort  in  Miami  Beach. 

The  Herald  reported  violations  by 
the  hotel  of  the  city’s  building  and  fire 
codes  and,  as  a  result,  the  hotel’s  ball¬ 
room  was  ordered  closed.  The  Herald, 
which  was  scheduled  to  hold  a  1,700- 
person  luncheon  in  the  hallroom,  then 
moved  the  event  to  another  location. 

Hirschfeld  sued  Herald  parent 
Knight-Ridder  for  breach  of  contract 
and  interfering  with  business  relations. 
Knight-Ridder  expects  the  suit  to  be 
dismissed. 

Peter  Kalikow,  who  is  still  the  owner 
of  the  Post  pending  final  disposition  in 
bankruptcy  court,  did  not  escape  the 
wrath  of  the  Post  writers. 

“Kalikow  has  maintained  a  lavish 
lifestyle  of  luxury  cars,  opulent  homes, 
yachts  and  expensive  parties  —  while 
the  Post  was  financially  hemorrhaging,” 
they  wrote. 

“Although  $4.5  million  in  PICA  pay¬ 
ments  was  withheld  from  Post  employ¬ 
ees’  paychecks,  he  never  turned  that 
money  over  to  the  federal  government. 

“He  apparently  was  so  strapped  for 
money  he  also  withheld  $30,000  in  pay¬ 
ments  to  the  401 K  retirement  accounts 
of  his  New  York  Newspaper  Guild’s  em¬ 
ployees,  but  never  passed  the  funds  on 
to  the  mutual  fund  company. 


“Kalikow  also  has  reneged  on  his 
promise  to  give  the  unions  a  20%  stake 
in  the  paper  in  exchange  for  their  20% 
pay  cut.” 

Pretty  much  spared  in  the  24-page 
editorial  onslaught  was  Steven  Hoffen- 
berg,  the  debt-collection  company  ex¬ 
ecutive,  who  one  month  ago  pumped  in 
several  millions  to  save  the  Post  from 
closing. 

Ironically,  at  the  time  that  Hoffen- 
berg  took  control  of  the  paper,  several 
key  Post  staffers,  including  editor  Lou 
Colasuonno,  managing  editor  James 
Lynch,  metro  editor  Richard  Gooding, 


JUST  WHEN  IT  looked  as  though  the 
struggling  New  York  Post  would  finally 
get  maligned  businessman  Steven  Hof- 
fenberg  as  its  new  owner,  along  came  an 
unexpected  and  more  reviled  new  own¬ 
er,  plunging  the  paper  from  profound 
uncertainty  into  utter  chaos — and  clos¬ 
er  to  the  extinction  it  has  magically 
avoided  for  decades. 

Despite  the  stakes  for  700  employees, 
438,000  readers  and  the  city’s  public  life, 
a  series  of  fast  and  bizarre  events  trans¬ 
formed  the  Post  into  a  surrealistic  se¬ 
quence  from  a  Fellini  movie.  Anything 
might  happen. 

The  latest  crisis  began  when  U.S. 
Bankruptcy  Judge  Francis  G.  Conrad  re¬ 
luctantly  selected  a  late  offer  from  New 
York  parking  lot  and  health  club  million¬ 
aire  Abe  Hirschfeld  over  the  previously 
approved  offer  from  debt  collector 
Steven  Hoffenberg,  whose  problems 
with  the  Securities  and  Exchange  Com¬ 
mission  forced  him  to  bring  Hirschfeld 
into  the  deal.  The  pair  had  a  falling  out, 
and  Hirschfeld  mounted  his  own  bid 
and  snatched  the  prize,  so  to  speak, 
from  his  short-lived  partner. 

Though  staffers  were  not  thrilled 
with  Hoffenberg,  accused  by  the  SEC  of 
fraudulently  peddling  $400  million  in 
unregistered  securities,  during  six  weeks 
at  the  helm,  Hirschfeld  inspired  a  rebel¬ 
lion. 

He  lost  no  time  in  living  up  to  Hof- 
fenberg’s  prediction  that  he  would  un¬ 
dermine  the  paper’s  news  operation. 


and  columnists  Amy  Pagnozzi  and  Mike 
McAlary  left  to  join  the  rival  Daily 
News. 

McAlary  so  much  wanted  to  get 
away  from  Hoffenberg  that  he  took  a 
job  at  the  News  under  its  owner  Mort 
Zuckerman,  who  he  had  once  called  “a 
tyrant”  who  knows  nothing  about 
newspapers. 

In  a  further  irony,  when  Hoffenberg 
needed  a  further  influx  of  cash,  he 
brought  in  Hirschfeld.  Now  Hoffenberg 
is  also  in  court  attempting  to  restrain 
Hirschfeld  from  acquiring  permanent 
control  of  the  Post.  >£6?? 


In  an  interview  with  the  Washington 
Post,  Hirschfeld  admitted  he  did  not 
want  the  newspaper — only  its  real  es¬ 
tate.  “I  never  intended  to  buy  the  Post,” 
he  said.  “I’d  be  very  happy  with  the 
building  without  the  Post.” 

Within  hours  after  taking  manage¬ 
ment  control  March  12,  Hirschfeld  fired 
editor  Pete  Hamill,  whom  Hoffenberg 
hired  three  weeks  earlier. 

Then  co-executive  editor  Gerard 
Bray  quit  after  refusing  to  draw  up  a  list 
of  270  employees  to  be  fired.  Hirschfeld 
then  terminated  over  80  workers,  but 
reinstated  most  of  them  later  in  the  day. 

But  the  firings  would  not  stand. 

When  Hirschfeld  appointed  as  editor 
and  co-publisher  Wilbert  Tatum,  a  con¬ 
troversial  editor  of  the  Amsterdam 
News,  a  strident  weekly  targeted  to 
African-Americans,  the  newsroom  re¬ 
volted. 

The  Post  failed  to  publish  Monday 
March  15.  The  planned  front  page  said: 
“Post  staff  to  Abe  Hirschfeld  .  .  .  GET 
LOST!” 

The  next  day,  in  a  maneuver  un¬ 
heard  of  in  newspapers,  the  Post  devot¬ 
ed  virtually  its  entire  news  hole  and  ed¬ 
itorial  column  March  16  to  exposing 
the  ugliest  side  of  Hirschfeld.  Staffers 
ignored  their  layoff  notices  dug  up  and 
exposed  Hirschfeld’s  dark  side  to  the 
public.  The  paper  said  Hirschfeld 
would  kill  it  within  days  and  asked 
readers  to  call  him  and  ask  that  he  sell 
the  paper. 

Later  that  day,  Hamill  defied  his  fir¬ 
ing  and  returned  to  cheers  in  the  news- 


Chaos  at  the  New  York  Post 

Surrealistic  sequence  of  events  has 
staffers  wondering  what  will  happen  next 

by  Qeorge  Qarneau 
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New  York  Post  editor  Pete  Hamill  (left),  who  was  fired  by  Abe  Hirschfeld  on  March  12, 
reported  back  to  work  on  March  15  crfter  staffers  put  out  that  day’s  newspaper  still  listing 
him  on  the  masthead.  It  was  unclear  whether  Hamill  was  officially  rehired  —  or  whether 
he  was  officially  fired  in  the  first  place.  Next  to  Hamill  is  former  Post  co-executive  editor 
Qerard  Bray,  who  resigned  on  March  13  rather  than  draw  up  a  “hit  list”  of  employees  to 
be  fired.  Rumors  are  that  Bray  and  other  fired  execs  may  also  return. 


room  to  manage  the  St.  Patrick’s  Day 
paper.  Page  One,  highlighted  in  green, 
pictured  Hamill  with  clenched  fist 
raised  with  a  headline;  “HE’S  BACK” 

While  the  Post  had  for  months  avoid¬ 
ed  bankruptcy  court  even  as  its  owner, 
Peter  Kalikow,  floundered  in  personal 
bankruptcy  brought  on  by  defaulted  real 
estate  loans,  the  Post  on  March  15  filed 
for  Chapter  11  protection  from  credi¬ 
tors  under  the  U.S.  Bankruptcy  Code. 

It  said  it  lost  $7.8  million  last  year  on 
revenues  of  $76.6  million  and  expenses  of 
$84.4  million.  Assets  were  listed  at  $18.5 
million  and  liabilities  at  $32.5  million. 

The  filing  protected  the  paper  from 
Hoffenberg,  whose  Towers  Financial 
Corp.  lent  the  Post  $6  million  pending 
his  planned  takeover  of  the  paper.  His 
loans,  secured  by  accounts  receivable 
and  other  assets,  make  him  one  of  the 
Post’s  largest  creditors. 

As  E&P  went  to  press,  legal  disputes 
were  under  way  in  state  Supreme  Court 
and  in  federal  district  and  bankruptcy 
courts  over  ownership  and  control  of 
the  Post,  founded  in  1801  by  Alexander 
Hamilton. 

A  hearing  scheduled  for  March  19 
in  U.S.  Bankruptcy  Court  could  put 
the  Post  in  play  once  again  as  Hoffen¬ 
berg  and  an  investment  group  includ¬ 
ing  Leon  Charney,  who  bid  unsuccess¬ 
fully  for  United  Press  International 
last  year,  planned  a  renewed  effort  to 
acquire  the  paper. 

Post  executives  told  reporters  the  pa¬ 
per  was  running  out  of  operating  cash 
and  could  make  payroll  only  through 
the  week  ending  March  20. 

Hoffenberg  vowed  to  sue  Hirschfeld 
for  breaching  the  contract  the  two 
signed  to  buy  the  Post  together — before 
Hirschfeld  mounted  his  own  offer. 

Bankruptcy  Judge  Francis  G.  Con¬ 
rad,  who  said  choosing  between  tbe  two 
was  like  choosing  between  “two  evils,” 
picked  Hirschfeld,  who  was  supported 
by  Kalikow  and  his  creditors,  because 
Hirschfeld  had  more  money  to  guaran¬ 
tee  liabilities  than  Hoffenberg,  whose 
Towers  debt  collection  agency  has  had 
its  assets  largely  frozen  pending  the 
SEC’s  civil  suit  in  federal  court. 

Conrad  said  he  could  not  consider 
Hoffenberg’s  warnings  that  Hirschfeld 
could  not  afford  to  run  the  Post  for 
more  than  a  few  weeks  on  the  $3.4  mil¬ 
lion  he  agreed  to  invest  and  that  he 
would  tamper  with  the  paper’s  editorial 
product.  The  court  could  only  consider 
the  Kalikow  bankruptcy  and  its  credi¬ 
tors,  who  sought  to  unload  the  Post’s  es¬ 
timated  $20  million  in  liabilities. 


Hirschfeld,  born  in  Poland  in  1920, 
moved  to  Palestine  in  1934  before  emi- 
igrating  to  New  York,  where  he  made 
millions  of  dollars  in  parking  garages 
and  the  Vertical  Club,  one  of  the  first  of 
what  would  become  an  industry  of 
health  clubs. 

Hirschfeld  is  prone  to  making  wildly 
contradictory  statements  in  a  thick  ac¬ 
cent.  He  has  said  that  he  wants  to  save 
the  Post,  and  that  he  wanted  only  its 
property  and  got  “stuck”  with  the  paper. 

In  testimony  at  bankruptcy  court, 
Hirschfeld  said  he  is  known  as  “Honest 
Abe”  and,  though  declining  to  quantify 
his  net  worth,  said  it  is  over  $10  million. 

The  Post’s  roasting  of  him  drew  a  dif¬ 
ferent  caricature.  Columnist  Jack  New- 
field  said  Hirschfeld  tried  to  bribe  him 
15  years  ago  to  keep  his  name  off  a  list 
of  the  city’s  10  worst  landlords.  He 
called  Tatum’s  Amsterdam  News  “racist 
and  anti-semitic.” 

Former  New  York  Mayor  Ed  Koch 
said  he  turned  down  Hirschfeld’s  offer 
to  be  publisher  of  the  paper  and  then 
quit  as  a  columnist,  saying,  “1  think 
they  are  destroying  what  was  once  a 
great  newspaper.” 

The  paper  showed  a  television  image 
of  Hirschfeld  spitting  at  Miami  Herald 
reporter  Bonnie  Weston  because  of  her 
coverage  of  his  Castle  Hotel  and  Re¬ 
sort’s  problems  with  Miami  Beach 
building  officials. 

It  also  reported  Hirschfeld’s  $120  mil¬ 
lion  lawsuit  against  Herald  parent  com¬ 
pany  Knight-Ridder  Inc.  for  alleged 
breach  of  contract  for  withdrawing  a 


large  luncheon  from  the  hotel  because 
of  violations. 

As  E<S?P  went  to  press,  Kalikow  was 
still  listed  as  the  publisher  and  neither 
the  Post’s  real  estate  nor  the  stock  in  its 
operating  company  had  been  trans¬ 
ferred  to  Hirschfeld,  who  was  legally  in 
charge  of  the  paper  under  an  operating 
agreement  but  for  all  practical  purposes 
exerted  little,  if  any,  control  over  the 
newspaper. 

In  fact,  Hirschfeld  seemed  to  bask  in 
the  limelight,  proud  that  the  paper  lam¬ 
pooning  him  sold  so  well. 

Elsewhere,  the  SEC  added  the  Post  as 
a  defendant  in  its  suit  against  Hoffen¬ 
berg  and  Towers,  meaning  the  agency 
could  seek  to  recover  money  from  the 
Post  to  return  to  Towers  bondholders, 
who,  the  SEC  contends  were  cheated. 

Also  in  bankruptcy  court  it  was  dis¬ 
closed  that  Rupert  Murdoch’s  News 
America  Corp.  was  still  liable  for  some 
pension  funds  until  the  end  of  May — 
five  years  after  he  sold  the  paper  to  Ka¬ 
likow. 

Hirschfeld  agreed  in  court  to  put  $3.4 
million  into  the  Post,  and  to  guarantee 
$14.5  million  withholding  taxes  that 
was  taken  out  of  paychecks  but  nevet 
forwarded  to  the  government. 

In  order  to  accomplish  the  Post’s 
ownership  transfer,  the  paper’s  chief 
lender.  Bankers  Trust,  agreed  to  reduce 
the  mortgage  on  its  prime  South  Street 
property  in  the  Wall  Street  financial 
area  to  $15  million,  from  $25  million, 
and  to  transfer  $19  million  in  debt  from 
the  Post  to  Kalikow ’s  estate.  BE^P 
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ABjare 

Joint  Appearance 

Fugitive  author  Salman  Rushdie  and  former  Washington  Post 
reporter  Carl  Bernstein  address  audience  in  Dublin 

ed  with  the  announcement  by  the  Bri-  They  are  less  violent,  but  still  danger- 
tish  government  of  planned  legislation  ous  echoes  of  the  threat  to  speech  that 
to  impose  even  more  stringent  limits  on  writers  in  Third  World  and  fundamen- 
the  press  there.  talist  countries  are  all  too  familiar  with. 

This  Rushdie-Bernstein  appearance  Rushdie  has  lived  in  hiding  since  1989 
preceded  by  days  Ireland’s  annual  renew-  when  the  late  Ayatollah  Khomeini  im- 
al  of  an  order  prohibiting  the  broadcast  posed  a  death  sentence  on  him  for  The 
of  radio  or  television  interviews  with  Satanic  Verses.  In  his  speech  to  the  con- 
banned  political  groups.  Additionally,  in  ference,  he  recounted  anecdotes  from 
December,  the  country  had  banned  his  own  experiences  with  censorship  in 
Madonna’s  new  book.  Sex.  India,  Pakistan  and  the  ultimate  threat 

“The  idea  that  in  the  end  of  the  20th  from  Iran, 
century  we  must  convene  in  the  land  of  “Iran  has  been  killing  its  writers  all 
Swift  and  Blake  and  Joyce  to  consider  time,”  Rushdie  said,  “but  they  think 
these  issues  is  a  terrible  indictment,”  that’s  what  you  do  to  writers.  It  confuses 
Bernstein  said  in  addressing  the  audi-  them  that  people  think  otherwise.” 
ence  of  nearly  800  people  attending  the  After  living  through  his  four-year  or- 
first  night  of  the  Let  in  the  Light  Con-  deal  and  coming  of  age  as  a  writer  in  so- 
ference.  cieties  that  endorse  censorship,  Rushdie 

Rushdie,  who  describes  himself  as  an  said  it  is  depressing  to  listen  to  Western- 
absolutist  on  free  speech  issues,  said  the  *^hat  giving  up  a  little  of  their 

present  calls  for  more  limits  on  expres-  freedom  can  be  acceptable, 
sion  were  part  of  an  alarming  but  grow-  People  who  live  in  countries  where 

ing  trend  there  is  freedom  of  the  press  take  this  for 

granted,”  said  Rushdie,  who  is  living 
with  a  $2  million  price  on  his  head. 
“And  when  you  allow  limits  on  this,  you 
think  you  are  giving  away  1%  of  your 
freedom  and  you  think  you  still  have 
99%  left,  but  it’s  amazing  how  quickly 
you  lose  that  other  99%.” 

Rushdie  says  as  difficult  and  some¬ 
times  painful  as  free  speech  can  be,  it  is 
necessary  for  any  society  to  be  truly 
free. 

“The  point  of  freedom  of  speech  is  to 
allow  uncivilized  discourse,”  the  Indian- 
born  writer  said.  “It’s  easy  to  agree  that  I 
would  say  that,  wouldn’t  I?  But  it’s  even 
hard  for  me  sometimes  to  do  with  peo¬ 
ple  calling  for  my  death.” 

Attacks  from  fundamentalists  and 
conservatives  are  quite  obvious  assaults 
on  free  speech,  Rushdie  said,  but  just  as 
insidious  are  liberal  attempts  to  limit 
speech  that  is  not  politically  correct. 

Blasphemy,  he  said,  can  take  many 
forms  but,  in  every  sense,  it  should  be  al¬ 
lowed.  To  forbid  it  is  to  herald  a  new 
inquisition  and  an  end  to  rational  thought. 


Journalists  Salnuin  Rushdie  (left)  and  Carl  Berstein  recently  addressed  an 
audience  in  Dublin. 


by  David  Reilly 

FUGITIVE  AUTHOR  SALMAN 
Rushdie  and  former  Washington  Post  re¬ 
porter  Carl  Bernstein  came  together  in 
Dublin  recently  in  a  rare  and  unplanned 
joint  public  appearance  to  slam  press 
censorship  in  Britain  and  Ireland. 

Bernstein,  the  scheduled  keynote 
speaker  for  a  conference  on  censorship, 
secrecy  and  democracy  at  Trinity  Col¬ 
lege,  was  joined  by  the  author  of  The  Sa¬ 
tanic  Verses  when  Rushdie  made  a  string 
of  public  appearances  in  Ireland. 

The  two  spoke  out  against  press  cen¬ 
sorship  and  renewed  attacks  on  free 
speech  just  days  after  the  publication  of 
the  lusty  Camillagate  tapes  involving 
Prince  Charles. 

The  release  of  the  tapes  in  Britain’s 
tabloid  press  brought  renewed  calls  for 
the  muzzling  of  Fleet  Street  and  coincid- 

( Reilly  is  a  free-lance  writer.) 
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“It  becomes  like  the  witch  hysteria  of 
the  17  th  century  and  anyone  can  then 
become  a  victim  if  someone  points  at 
them  and  says  they’re  a  witch,”  Rushdie 
said.  “That’s  what’s  happening  again, 
that’s  what’s  happening  to  me.  Some¬ 
body  pointed  across  the  world  and  said, 
‘Witch.’ 

“So  to  a  European  audience,  I  would 
say  remember  your  history,”  he  added, 
“and  remember  that  the  attention  on 
The  Satanic  Verses  is  only  one  small 
piece  of  a  much  larger  fight  in  which 
one  moment  of  darkness  will  not  make 
us  blind.” 

While  similarly  decrying  govern¬ 
mental  and  national  attacks  on  free 
speech,  Bernstein  suggested  that  much 
of  the  danger  to  the  press  comes  from 
within. 

The  now  gray-haired  free-lance 
writer,  who  was  portrayed  by  Dustin 
Hoffman  in  All  the  President’s  Men,  said 
journalism  today  is  losing  sight  of  its 
guiding  ideal  “to  publish  the  best 
obtainable  version  of  the  truth.” 

Instead,  Bernstein  said,  journalism  is 
being  turned  into  “sleazoid  infotain¬ 
ment.  The  press  is  becoming  a  celebrity 
and  sensation  and  scandal  machine 
that’s  relegating  truth  and  real  reporting 
to  an  anachronism. 

“And  this  is  an  even  greater  threat  to 
freedom  than  an  official  secrets  act,” 
Bernstein  continued.  “It’s  the  role  of 
writers,  journalists,  scholars  to  challenge 
people,  not  merely  amuse  them.” 

In  forgetting  this,  the  profession  has 
come  to  reflect  what  Bernstein  called 
“the  idiot  culture”  permeating  society. 

The  publication  of  Prince  Charles’ 
love  tapes,  and  the  British  press’s  subse¬ 
quent  defense  of  their  release,  was  a  tri¬ 
umph  of  this  idiot  culture,  Bernstein 
said. 

“The  hypocrisy  of  the  British  press 
this  week  is  a  thing  to  behold,”  he  said. 
“Their  editorials  suggest  that  the  world 
was  saved  because  the  royals’  telephone 
conversations  were  published,  but  if 
one-one-hundredth  of  the  investigative 
assignments  into  the  private  lives  of  the 
Prince  and  Princess  of  Wales  were  as¬ 
signed  to  real  reporting,  Britain  would 
be  a  much  better  place.” 

Bernstein  quickly  added  that,  despite 
this  failing,  the  British  government’s 
calls  for  statutory  control  of  the  press 
were  an  even  worse  evil. 

“Is  such  censorship  necessary  or 
right?”  he  asked.  “Of  course  not,  but 
with  the  freedom  of  information  that 
empowers  us,  we  don’t  all  have  to  be¬ 
come  porn  publishers.”  BECT 


NNA  encourages  work  on  community  papers 


THE  NATIONAL  NEWSPAPER  Asso¬ 
ciation  has  announced  a  new  initiative 
designed  to  encourage  journalism 
school  graduates  and  other  professionals 
to  seek  jobs  on  community  newspapers. 

“Everyone  thinks  that  the  way  to 
learn  your  way  around  a  newspaper  is  to 
start  with  a  big  metro  daily  or  a  wire  ser¬ 
vice,  but  the  way  you  really  learn  it  is  the 
way  most  of  our  publishers  did — by 
starting  on  a  small  community  newspa¬ 


per  where  you  soon  learn  how  to  do 
every  job  on  the  paper,”  said  NNA 
chairman  Frank  W.  Garred. 


Go  Tejano  Day 

THE  HOUSTON  CHRONICLE  spon¬ 
sored  Go  Tejano  Day  at  the  Houston 
Livestock  Show  and  provided  $50,000 
for  a  Hispanic  scholarship  fund. 


What  could  you  possibly  do  with 
6,000  ethnic  market  stops  a  day? 

Put  your  products  into  the  hands  of  the 
hundreds  of  thousands  of  consumers  you’ve  been  missing. 


Unless  you’re  a  Media  Masters  client 
right  now,  you're  probably  missing 
over  6,000  opportunities  a  day  to  get 
your  traditional  and  ethnic  titles  distrib¬ 
uted  and  sold  in  the  traditional  and 
the  enormously  lucrative,  extremely 
diverse,  non-traditional  and  ethnic 
markets. 

Media  Masters  Distributors  delivers 
to  traditional  markets  better  than  most, 
but  can  also  bring  you  hundreds  of 
thousands  of  profit  dollars  which  are 
now  falling  through  the  cracks  because 
you’re  not  reaching  all  the  markets. 
Other  distributors  either  cannot  or  w/// 
not  deliver  the  specialized  ethnic  and 
non-ethnic  markets  we  service  so  well. 

Begun  in  1978,  today  we  are  proba¬ 


bly  the  largest  media  distributor  serv¬ 
ing  non-traditional  markets  in  America. 
More  than  110  employees  intensively 
market  and  distribute  over  150  time 
critical  publications,  365  days  a  year, 
from  staging  areas  in  Maspeth,  NY,  as 
well  as  Hoboken  and  Camden,  NJ. 
Soon,  a  new  facility  in  Connecticut  will 
join  our  fully  computerized  distribution 
network. 

Media  Masters  covers  New  York, 
New  Jersey,  Connecticut,  Pennsyl¬ 
vania  and  portions  of  Rhode  Island, 
Massachusetts,  Chio,  and  Florida.  We 
track  each  piece  from  pick-up  to  sale, 
using  proprietary  computer  software 
that  provides  verification  which  satis¬ 
fies  stringent  ABC  audit  requirements. 


CaU  1-800-727-5151 

We’ll  get  your  product  into  the  right  new  places . . .  6,000  times  a  day; 
180,000  times  a  month;  2.1  million  times  a  year! 


48-23  55th  Avenue,  Maspeth,  NY  11378  800-727-5151,  FAX;  718  729-3896 
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Newspeople  in  the  News 


John  Oppedahl 


Pam  Johnson 


Jan  Leach 


Robert  Cilia 


John  Oppedahl,  managing  editor  for 
the  Arizona  Republic  in  Phoenix,  has 
been  appointed  executive  editor  of  the 
paper’s  parent  Phoenix  Newspapers  Inc., 
which  also  publishes  the  Phoenix  Gazette 
and  the  Arizona  Business  Gazette. 

Oppedahl  has  been  managing  editor 
at  the  Los  Angeles  Herald  Examiner, 
national  and  foreign  editor  and  assis¬ 
tant  managing  editor  of  the  defunct 
Dallas  Times  Herald,  assistant  manag¬ 
ing  editor  with  the  Detroit  Free  Press 
and  a  reporter  at  the  San  Francisco  Ex¬ 
aminer. 

Pam  Johasea,  managing  editor  at 
the  Gazette,  succeeds  Oppedahl  at  the 
Republic. 

Johnson  earlier  worked  for  the 
Kansas  City  Star,  the  Kansas  City 
Times  and  the  Binghamton  (N.Y.)  Eve¬ 
ning  Press. 

Jan  Leach,  city  editor  at  the  Repub' 
lie,  moves  to  the  Gazette  as  managing 
editor. 

Previously,  Leach  was  associated  with 
the  Cincinnati  Enquirer  and  taught 
journalism  at  the  University  of  Cincin¬ 
nati  and  Northern  Kentucky  University 
in  Highland  Heights. 

Steve  Kaickmeyer,  an  assistant 
city  editor  at  the  Republic  who  has  also 
worked  for  the  Times  Herald,  assumes 
the  newly  created  post  of  deputy  city 
editor  for  special  projects. 

Lyaa  McLamh,  formerly  a  retail  adver¬ 
tising  sales  representative  at  the  Lum- 
berton,  N.C.,  Robesonian,  has  been  pro¬ 
moted  to  display  ad  manager. 

She  succeeds  Boh  Dixoa,  who  re¬ 
signed. 

Pal  Edwards,  who  also  had  been  a 
retail  ad  sales  representative,  was  pro¬ 
moted  to  classified  ad  manager,  follow¬ 


ing  the  resignation  of  Loaaie  Kiag. 
Ryaa  E.  Phillips,  president  and  pub¬ 
lisher  of  the  Tallahassee  (Fla.)  Ad¬ 
vertiser,  has  been  appointed  publisher  of 
Journal  Newspapers  of  Fairfax,  Va.,  suc¬ 
ceeding  C.F.  McClughaa. 

Phillips  retains  the  title  of  president 
in  Tallahassee. 

Kea  Igleharl,  formerly  editor  of  the 
Montgomery  (Ala.)  Journal,  was  named 
senior  editor  for  Journal  Newspapers, 
succeeding  Pete  Lilterski. 

Previously,  Iglehart  was  managing  edi¬ 
tor  of  Prince  George’s  Journal  in  Mary¬ 
land  and  the  Arlington  Journal,  Alexan¬ 
dria  Journal  and  Fairfax  Journal,  all  in 
Virginia. 

Patrick  O'Briea,  vice  president  and 
chief  financial  officer  of  the  Associated 
Press,  has  assumed  the  additional  title 
of  director  of  business  development  for 
the  wire  service. 

O’Brien  relinquishes  his  responsibili¬ 
ty  as  director  of  strategic  planning,  and 
is  succeeded  in  that  post  by  his  former 
assistant,  Thomas  E.  Slaughter. 

Paul  H.  Jeassea,  who  had  been 
controller,  becomes  director  of  finance; 
assistant  controller  Daalel  M.  Boruch 
now  is  controller. 

Richard  P.  Spratilag,  bureau  chief 
in  San  Francisco,  was  appointed  a  gen¬ 
eral  executive  in  the  AP’s  newspaper 
membership  department. 

He  succeeds  Bea  A.  Browa,  who  re¬ 
tires  April  1. 

Spratling  has  worked  for  the  AP  in 
Boston,  Miami,  Milwaukee  and  Salt 
Lake  City  and  earlier  was  associated 
with  the  Salt  Lake  Tribune  and  KUTV, 
both  in  Salt  Lake  City. 

Kristi  Umhrelt,  formerly  assistant 
bureau  chief  in  Columbus,  Ohio,  as¬ 


sumes  the  position  of  bureau  chief  in 
Des  Moines,  Iowa. 

She  succeeds  Ruth  Gersh,  who  was 
named  assistant  to  AP  president  Louis 
D.  Boccardi. 

Umbreit  previously  worked  in  the 
AP’s  Cleveland,  Knoxville,  Tenn.,  and 
Louisville  bureaus  and  at  the  defunct 
Memphis  Press-Scimitar. 

Robert  P.  Cilia,  vice  president/ac¬ 
count  director  at  the  advertising  agency 
D’Arcy,  Masius,  Benton  &  Bowles,  has 
joined  Gannett  National  Newspaper 
Sales  in  New  York  as  vice  president  for 
new  business  development. 

Joel  H.  Gorea,  president  and  foun¬ 
der  of  the  sports  marketing  company 
G&.S  Fantime,  was  named  vice  presi¬ 
dent  for  new  business  development  at 
GNNS. 

George  P.  Blumberg,  former  pres¬ 
ident  of  the  Marketing  Department, 
has  joined  GNNS  as  marketing  manag¬ 
er  for  new  business  development. 

Roaald  D.  While,  formerly  an  editor¬ 
ial  writer  and  columnist  at  the  Washing¬ 
ton  Post,  has  joined  the  Valley  edition 
of  the  Los  Angeles  Times  as  editorial 
page  editor. 

Earlier,  White  was  a  reporter,  assis¬ 
tant  city  editor  and  Maryland  editor 
with  the  Post  and  worked  at  the  Virgin¬ 
ian-Pilot  of  Norfolk. 

Joaalhaa  E.  Thackeray,  formerly  of 
the  law  firm  Baker  &.  Hostetler  of 
Cleveland  and  an  adviser  to  the  Hearst 
Corp.,  has  been  appointed  vice  presi¬ 
dent  and  general  counsel  at  Hearst. 

He  succeeds  Victor  F.  Gaazi,  who 
was  named  senior  vice  president  and 
chief  financial  and  legal  officer. 
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Sam  Blackslock,  assistant  manager 
of  the  Oklahoma  Press  Association,  has 
joined  the  Georgia  Press  Association  as 
executive  director,  succeeding  Kathy 
T.  Barry,  who  resigned. 

Alax  Ben  Block,  executive  editor  of 
the  Hollywood  Reporter,  an  entertain¬ 
ment  industry  trade  paper,  now  is  edi¬ 
tor. 

Block  has  been  editor  in  chief  of 
Shoui  Bij:  News  and  covered  show  busi¬ 
ness  for  Forbes,  the  Los  Angeles  Herald 
Examiner,  the  Miami  News  and  the  De¬ 
troit  News. 

James  P.  Meagher,  managing  editor 
for  Barron’s,  a  business  and  financial 
weekly  paper  published  by  Dow  Jones 
&  Co.,  has  been  promoted  to  editor, 
succeeding  Alan  Ahelsen. 

Meagher  has  been  a  writer  and  editor 
at  the  Dow  Jones  weekly,  the  National 
Observer. 

Edwin  A.  Finn  Jr.,  editor  of  Ameri¬ 
can  Banker,  becomes  managing  editor 
of  Barron’s. 

Finn  previously  worked  for  the  Wall 
Street  Journal,  also  published  by  Dow 
Jones,  and  Forbes. 

Bruce  A.  Deaton,  research  manager 
with  the  Clarion-Ledger,  Jackson,  Miss., 
has  joined  the  Hattiesburg  (Miss.)  Amer¬ 
ican  as  market  development  director. 

Ken  H.  Fortenherry,  formerly 
managing  editor  of  the  Pensacola  (Fla.) 
News  Journal,  was  named  executive  edi¬ 
tor  of  the  American. 

A.  Lean  Higginholham  Jr.,  who  re¬ 
cently  stepped  down  as  a  senior  circuit 
judge  of  the  U.S.  Court  of  Appeals  in 
Philadelphia,  has  joined  the  board  of 
directors  of  the  New  York  Times  Co. 

Maura  Delan,  who  has  been  an  envi¬ 
ronmental  writer  for  the  Los  Angeles 
Times,  and  Henry  Weinstein,  who 

covers  the  federal  courts  for  the  paper, 
have  been  named  legal  affairs  writers 
for  the  Times . 

Jay  Christensen,  a  sports  copy  edi¬ 
tor  for  Suburban,  becomes  sports  editor 
for  the  edition,  following  the  retirement 

of  Sy  Beubis. 

Fred  Fedesce,  formerly  circulation  di¬ 
rector  of  the  New  Haven  (Conn.)  Regis¬ 
ter,  has  been  named  director  of  opera¬ 
tions  at  the  Bakersfield  Californian,  fol¬ 
lowing  the  departure  of  Ren  Weed. 

Earlier,  Fedesco  managed  several  de¬ 
partments  at  the  Hartford  Courant. 


John  Dcnridson,  formerly  director  of 
photography  at  the  Dallas  Morning 
News,  now  is  assistant  managing  editor, 
visuals,  responsible  for  the  photography, 
graphics  and  imaging  functions  of  the 
paper. 

Davidson  has  been  director  of  pho¬ 
tography  for  the  Anchorage  (Alaska) 
Daily  News  and  photo  editor  with  the 
Everett,  Wash.,  Herald. 

Lennox  Samuels,  formerly  assistant 
managing  editor  in  charge  of  the  High 
Profile,  Fashion! Dallas,  House  &  Gar¬ 
den,  Line  One,  Dallas  Life  and  travel 
sections  at  the  News,  was  moved  to  as¬ 
sistant  managing  editor  for  national  and 
foreign  coverage. 

Samuels  has  also  worked  for  the  Mil¬ 
waukee  Sentinel. 

Mark  Weinberg,  an  assistant  man¬ 
aging  editor,  assumes  responsibility  for 
the  lifestyles  sections  Guide,  Dallas  Life, 
High  Profile,  Fashion! Dallas,  arts  and 
entertainment,  books  and  television. 

Terri  Burke,  formerly  editor  of  the 
Today  section,  also  becomes  an  assistant 
managing  editor,  lifestyles,  and  oversees 
the  Today,  House  &  Garden,  Line  One, 
food  and  travel  sections  and  the 
lifestyles  copy  desk. 

Earlier,  Burke  was  assistant  managing 
editor  for  local  news  at  the  Hartford 
Courant. 

Christopher  G.  Blake,  formerly  state 
Capitol  bureau  reporter  in  Hartford  for 
the  Connecticut  Post  of  Bridgeport,  has 
joined  the  Insurance  Association  of 
Connecticut  in  Hartford  as  director  of 
public  relations. 

All  Sar,  who  has  been  managing  editor 
of  the  Los  Angeles  Daily  News  and  ex¬ 
ecutive  editor  with  the  Glendale  (Calif.) 
News-Press  and  currently  is  president  of 
the  Los  Angeles  Press  Club,  has  joined 
the  San  Gabriel  Valley  Newspapers  as 
executive  administrative  editor. 

Mario  DIament,  formerly  executive 
editor  of  El  Cronista  of  Argentina  and 
editor  of  El  Nuevo  Herald,  the  Miami 
Herald’s  Spanish-language  edition,  has 
been  named  journalism  school  profes¬ 
sional  in  residence  at  Florida  Interna¬ 
tional  University,  North  Miami. 

The  appointment  was  made  possible 
because  of  a  $75,000  award  from  the 
Freedom  Forum  of  Arlington,  Va.  While 
at  FIU,  Diament  will  help  develop  and 
test  writing  programs  in  Spanish  for 
journalists. 

Catherine  Themat  Langley,  former¬ 
ly  assistant  to  the  president  of  the  Hun¬ 


terdon  County  Democrat  in  Flemington, 
N.J.,  has  been  appointed  executive  vice 
president  and  associate  publisher. 

Langley  is  the  daughter  of  H.  Seely 
Thomas,  chairman  and  publisher  of  the 
Democrat. 

Robert  Rudy,  who  had  been  assistant 
city  editor  with  the  Oakland  Tribune, 
now  is  city  editor  of  the  San  Mateo, 
Calif.,  Times. 

He  succeeds  John  Hubbard,  who 
retired. 

Philip  Schech,  who  has  held  top  edit¬ 
ing  posts  at  the  Houston  Post  and  the 
defunct  Dallas  Times  Herald,  has  been 
appointed  director  of  news  and  public 
information  at  the  University  of  Texas 
Southwestern  Medical  Center,  in  Dal¬ 
las. 

Jim  Fallback,  general  manager  of  the 
Auburn  (Calif.)  Journal,  has  been  ap¬ 
pointed  president  and  publisher  of  the 
daily  newspaper  and  its  affiliated  weekly 
and  shopper  publications. 

Fallbeck  earlier  was  president  and 
publisher  with  the  Paradise  (Calif.) 
Post. 

Dee  Carpenter,  circulation  director 
of  the  Roanoke  (Va.)  Times  and  World 
News,  has  assumed  the  same  post  at  its 
sister  newspapers,  the  Virginian-Pilot 
and  Ledger-Star  in  Norfolk. 

Carpenter  succeeds  Jerry  Hall, 
who  retires. 

Ellen  Flahive,  vice  president  and 
publisher  of  the  trade  journal  Inside 
Media,  has  been  appointed  advertising 
sales  director  of  the  magazine  insert  Pa¬ 
rade,  succeeding  Kenneth  W.  Wal¬ 
lace. 

Earlier,  Flahive  was  ad  director  of 
City  &  State,  Eastern  sales  manager  at 
Advertising  Age,  director  of  communi¬ 
cation  sales  for  Cresmer,  Woodward, 
O’Mara  &  Ormsbee,  publicist  for  Fami¬ 
ly  Circle  and  in  promotion  at  the  Al¬ 
bany  (N.Y.)  Times-Union. 

Ellis  Cose,  editorial  page  editor  and 
chairman  of  the  editorial  board  at  the 
New  York  Daily  News,  has  joined 
Newsweek  magazine  as  a  contributing 
editor,  writing  on  various  topics,  in¬ 
cluding  domestic  policy,  race  and  the 
press. 

Cose  has  served  in  editorial  positions 
at  the  Chicago  Sun-Times,  the  Chicago 
Tribune,  Time,  USA  Today  and  the  De¬ 
troit  Free  Press. 
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High  Court  refuses 
to  review  failed 


$1  million  libel  case 


by  Mark  Fitzgerald 

BY  A  7-2  vote,  the  U.S.  Supreme  Court 
refused  to  review  a  failed  libel  case 
against  the  Battle  Creek  Enquirer  that 
nevertheless  changed  the  legal  standard 
for  libel  in  Michigan. 

Without  comment,  the  High  Court 
let  stand  a  Michigan  Supreme  Court  de¬ 
cision  that  struck  down  a  $1  million  jury 
award  to  cereal  factory  worker  David  P. 
Rouch. 

Justices  Clarence  Thomas  and  Byron 
White  voted  to  hear  arguments  in  the  li¬ 
bel  case,  but  the  votes  of  four  justices  are 
needed  to  grant  certiorari. 

The  denial  ends  a  case  that  began 
with  a  seemingly  routine  six-paragraph 
police  story  published  Dec.  22,  1979. 

By  the  time  the  libel  claim  had  wend¬ 
ed  its  way  through  the  gears  of  Ameri¬ 


watching  Rouch’s  stepchildren  at  the 
home  of  his  former  wife. 

However,  Rouch  contended  he  was  li¬ 
beled  because  the  article  erroneously 
stated  he  was  “charged”  with  the  crime; 
that  a  prosecutor  had  authorized  his  ar¬ 
rest;  and  that  statements  from  “his  chil¬ 
dren”  rather  than  his  former  stepchil¬ 
dren  had  implicated  him  in  the  crime. 

The  Enquirer  did  not  publish  a  cor¬ 
rection  until  nearly  a  year  later.  No  one 
was  ever  arrested  for  the  rape. 

Rouch’s  claims  initially  were  dismissed 
before  trial. 

Rouch  appealed  to  the  Michigan 
Supreme  Court,  which  in  1986  issued 
two  rulings  that  changed  press  protec¬ 
tions  against  libel  in  Michigan. 

In  the  first  ruling,  the  court  unani¬ 
mously  held  that  private  citizens,  such  as 
Rouch,  needed  to  prove  only  negligence 


The  denial  ends  a  case  that  began  with  a 
seemingly  routine  six-paragraph  police 
story  published  Dec.  22,  1979. 


can  jurisprudence,  however,  it  had  dra¬ 
matically  reduced  press  protections 
against  lawsuit  under  Michigan’s  libel 
law. 

The  case  was  also  closely  watched 
throughout  the  nation  because  it  turned 
on  the  issue  of  whether  newspapers  can 
be  found  libelous  when  they  accurately 
report  statements  made  by  law  enforce¬ 
ment  figures. 

In  Rouch’s  case,  the  Enquirer’s  initial 
story  was  based  on  telephone  interviews 
with  officers  at  two  police  departments. 

The  story  accurately  reported  that 
Rouch  had  been  arrested  and  held  in  jail 
overnight  on  suspicion  in  the  knifepoint 
rape  of  a  teen-age  baby  sitter  who  was 


to  bring  a  libel  suit,  even  if  the  story  in¬ 
volved  issues  of  public  interest.  Previous¬ 
ly,  Michigan  courts  had  held  libel  plain¬ 
tiffs  to  the  much  tougher  “actual  malice” 
standard  in  those  cases. 

In  the  second  ruling,  a  divided  Michi¬ 
gan  Supreme  Court  said  that  police  re¬ 
ports,  or  information  relayed  verbally  by 
police  officers,  are  not  protected  under 
the  state’s  shield  law  unless  they  involve 
a  court  action. 

Because  Rouch  was  never  arraigned, 
the  state  Supreme  Court  reasoned,  there 
was  no  court  action  —  and  the  Enquirer 
was  not  entitled  to  the  protection  afford¬ 
ed  news  organizations  that  report  accu¬ 
rately  on  the  activities  of  government. 


After  other  procedural  wrangling, 
Rouch’s  case  finally  went  to  trial  in  1988. 

Following  the  legal  delays,  however,  a 
Calhoun  County  jury  needed  just  four 
hours  to  decide  the  article  had  caused 
Rouch  emotional  distress,  humiliation 
and  loss  of  reputation.  The  jury  awarded 
$1  million. 

A  divided  Michigan  Court  of  Appeals 
in  1990  upheld  the  verdict. 

Last  July,  however,  the  Michigan 
Supreme  Court  struck  down  the  judg¬ 
ment  in  a  5-2  decision,  ruling  that  the 
article’s  “minor”  errors  did  not  amount 
to  libel.  m&? 

Queen  settles  suit 
against  Sun  tabloid 

QUEEN  ELIZABETH  11  has  accepted 
an  offer  by  the  British  Sun  newspaper  to 
donate  $284,000  to  charity  to  settle  a 
lawsuit  over  the  paper’s  early  publishing 
of  her  annual  Christmas  message. 

The  offer  from  the  brash  tabloid  came 
in  a  front-page  letter  of  apology  to  the 
queen  that  had  rival  papers  crowing 
about  the  Sun’s  retreat  from  a  vow  to 
fight  the  copyright  infringement  suit 
through  the  courts. 

“Her  Majesty  is  content  to  regard  the 
matter  as  settled  since  the  making  of  the 
payment  by  the  newspaper  must  be  seen 
as  recognizing  the  basis  of  the  claim,” 
Buckingham  Palace  said. 

While  the  Sun  insisted  that  it  did 
nothing  wrong,  it  agreed  to  pay  costs  of 
the  legal  action,  a  palace  spokesman  said. 
He  would  not  reveal  the  amount.  — AP 


Court  refuses  to 
overturn  Smart  ruling 

A  NEW  HAMPSHIRE  woman’s  claim 
that  her  murder-conspiracy  trial  was  un¬ 
fair  in  that  it  amounted  to  “a  media  fren¬ 
zy”  has  failed  to  get  the  state’s  high  court 
to  overturn  her  conviction. 

Pamela  Smart’s  attorney  J.  Albert 
Johnson  of  Boston,  responding  to  the 
New  Hampshire  Supreme  Court’s  rejec¬ 
tion  Feb.  26,  indicated  that  he  would  ask 
for  a  rehearing  and,  if  necessary,  seek  to 
take  the  case  to  the  U.S.  Supreme  Court. 

Smart,  Johnson  said,  was  “bitterly  dis¬ 
appointed”  by  the  state  high  court’s  opt¬ 
ing  to  find  no  merit  in  some  35  issues 
raised  on  her  behalf. 
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In  Brief 


Delaware  paper’s  coupons 
record  voter  rage  over  raises 

THE  DELAWARE  STATE  News  mobilized  public  outrage 
about  proposed  pay  hikes  for  politicians  by  publishing  mail-in 
coupons  for  citizens  to  register  their  opposition. 

The  paper  began  its  campaign  after  a  state  commission  rec¬ 
ommended  sweeping  pay  hikes  for  118  state  judges,  cabinet 
members  and  elected  officials  plus  pension  hikes  for  legislators. 

With  the  recommendation  scheduled  to  automatically  take 
effect  in  17  days  unless  the  Legislature  intervened,  the  law¬ 
makers  recessed  without  debate. 

A  flood  of  calls  to  the  paper’s  “Sound  Off”  column  prompted 
the  paper  to  print  a  reader-response  coupon  as  part  of  a  “We 
Have  the  Floor”  campaign  to  mobilize  public  participation. 

Nearly  3,700  readers  mailed  in  coupons  and,  in  turn,  re¬ 
ceived  “We  Have  the  Floor”  buttons  from  the  paper.  The  pay 
hikes  were  debated  on  radio  talk  shows. 

“The  public  clearly  suspected  a  hidden  bottom  line — that 
their  elected  representatives  were  about  to  get  away  with 
something,”  said  State  News  editor  Tammy  Brittingham. 

Trying  to  defuse  public  outrage.  Gov.  Thomas  R.  Carper  or¬ 
dered  the  Legislature  back  into  session.  It  rejected  the  pro¬ 
posed  raises. 

“We  have  learned  from  this  experience  that  the  public,  now 
more  than  ever,  needs  a  forum  through  which  it  can  get  its 
message  across  to  its  representatives  in  government,”  said 
managing  editor  Mike  Pelrine. 

N.Y.  Guild  presses  boycott 

THE  NEWSPAPER  GUILD  local  in  New  York  is  continuing 
its  boycott  against  Mortimer  Zuckerman  and  his  Daily  News 
for  firing  180  members  and  freezing  the  union  out  of  a  contract 
when  he  took  over  the  paper  earlier  this  year. 

The  Guild  mailed  over  12,000  boycott  packets  to  labor  and 
civic  leaders  across  the  country,  including  President  Clinton. 
Another  mailing  is  expected  within  weeks. 

The  union  is  leading  a  boycott  against  Zuckerman’s  other 
properties,  including  U.S.  News  &  World  Report  and  The  At¬ 
lantic. 

The  Guild  on  March  6  staged  its  second  “Brunch  at  Mor¬ 
timer’s” — a  demonstration  in  front  of  Zuckerman’s  home  at 
Fifth  Avenue  and  76th  Street. 

Knight^Ridder  delves 
into  show  sponsorship 

KNIGHT-RIDDER  INC.’S  Philadelphia  Inquirer,  Philadelphia 
Daily  News  and  Miami  Herald  will  sponsor  women’s  shows  as  a 
bonus  to  advertisers. 

Knight-Ridder  has  contracted  with  Southern  Shows  Inc.  of 
Charlotte,  N.C.,  to  put  on  the  paid-admission  expositions  fea¬ 
turing  food,  fashion,  cosmetic,  health  and  other  products  tar¬ 
geted  to  women.  The  shows  create  advertising  and  let  advertis¬ 
ers  promote  their  goods. 

The  International  Women’s  Show  is  scheduled  Nov.  4-7  in 
Miami  and  in  1994  in  Philadelphia. 
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U.S.  Media  Stock  Values 

(Weekly  Closing  Quotes) 

Stock  3/16/93 

3/9/93 

3/17/92 

Affiliated  Publications  Inc.  (NY) 

12.125 

12.375 

10.50 

A.H.BeloCorp.(NY) 

39.125 

39.75 

36.75 

Capital  Cities/ ABC  Inc.  (NY) 

525.50 

507.25 

432.75 

Central  Newspapers  Inc.  (NY) 

23.625 

23.50 

22.375 

DowJones&Co.  Inc.  (NY) 

32.50 

32.25 

33.625 

Gannett  Co.  Inc.  (NY) 

52.625 

52.125 

45.50 

Knight  Bidder  Inc.  (NY) 

57.75 

58.00 

57.125 

Lee  Enterprises  Inc.  ( N  Y ) 

31.25 

31.125 

27.375 

McClatchy  Newspapers  Inc.  (NY) 

22.50 

22.00 

21.625 

MediaGeneral  Inc.  (AM) 

20.125 

20.625 

20.125 

Multimedia  Inc.  (NDQ)  * 

35.50 

33.50 

27.75 

New  York  Times  Co.  (AM) 

30.00 

29.875 

30.625 

1  Park  Communications  Inc.  (NDQ)  19.25 

19.25 

15.00 

Pulitzer  Publishing  Co.  (NDQ) 

38.50 

38.25 

25.25 

E.W.ScrippsCo.(NY) 

29.00 

28.00 

24.625 

Times  MirrorCo.  (NY) 

33.75 

34.375 

35.375 

Tribune  Co.  (NY) 

56.25 

54.25 

44.125 

Washington  Post  Co.  (NY) 

*3  fori  stock  split 

240.25 

241.25 

227.00 

Editor  &  Publisher 

Foreign  Media  Stock  Values 

1  (Weekly  Qosing  Quotes) 

Stock 

3/16/93 

3/9/93 

3/17/92 

MacLean  Hunter  Ltd.  (a) 

11.625 

11.50 

11.375 

Hollinger  Inc.  (a) 

10.00 

10.00 

12.00 

CJuebecor  Inc.  Class  A  (a)(d) 

17.75 

18.00 

12.75 

Reuters  (c) 

™  61.50 

62.25 

59.75 

Southam  Inc.  (a) 

fl3.875 

13.75 

19.625 

Thomson  Corp.  (a) 

14.375 

14.00 

15.625 

Toronto  Sun  Publishing  Corp.  (a) 

13.625 

14.00 

16.25 

TorStar  Corp.  (a) 

24.00 

23.75 

23.00 

Pearson  Ltd.  (b)(e) 

3.82 

3.99 

3.95 

News  Corp.  Ltd.  (c) 

42.125 

40.875 

26.75 

(a)  Quotes  ate  in  Canadian  Dolian 

(b)  Quote  is  in  British  Pounds 

(c)  Quote  is  in  U.  S.  Dollars 

(d)  2  for  1  stock  split  -  Jan.  24, 1992 

(e)  2  for  1  stock  split  -  June  15, 1992 

Prepared  for  E&P  by  Wertheim  Schroder  &  Company  Inc. 

Southern  Shows  already  puts  on  shows  in  cities  across  the 
South  with  major  national  marketers  participating. 


K-R  buys  information  service 

KNIGHT-RIDDER  INC.  has  purchased  the  Switzerland- 
based  electronic  information  service  Data-Star  to  add  to  its 
Dialog  Information  Services  Inc.  Terms  were  not  disclosed. 

The  Miami-based  company  said  it  will  combine  the  two 
companies’  service  and  sales  operations.  Data-Star  offers  250 
medical,  business  and  pharmaceutical  databases  to  customers 
in  Europe,  Japan  and  the  United  States.  Dialog  said  it  planned 
no  staff  or  management  changes  at  Data-Star. 
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Advertising/Promotm 


ROP  coupon  share 
continues  to  fall; 
FSl  coupons  grow 

But  one  company  is  offering  a  plan  it 
hopes  will  lure  ROP  coupons 
back  into  newspapers 


by  Ann  Marie  Kerwin 

OVER  THE  PAST  10  years,  couponing 
has  become  a  leading  promotion  vehi¬ 
cle,  and  free  standing  inserts  (FSIs)  have 
been  an  integral  part  of  couponing’s  rise. 

As  the  FSl  market  continues  to  ex¬ 
pand,  others  are  looking  to  snip  some 
share  from  the  two  leading  companies, 
Valassis  and  News  America. 

Manufacturers  distributed  10%  more 
coupons  in  1992  than  in  1991,  up  to  322 
billion,  according  to  CMS,  a  coupon 
processor  in  Winston-Salem,  N.C.  Con¬ 
sumers  redeemed  a  total  of  7.9  billion 
coupons  in  1992,  which  includes  7.7  bil¬ 
lion  manufacturer  coupons,  and  247  mil¬ 
lion  in-ad  coupons.  In  1991,  7.7  billion 
coupons  were  redeemed,  with  FSl  over¬ 
all  redemption  rate  holding  at  2.3%. 

While  couponing  has  been  growing 
since  the  1970s,  receiving  larger  and 
larger  chunks  of  advertising  budgets,  the 
number  of  ROP  coupons  has  declined. 
Packaged  goods  manufacturers  have 
been  moving  their  ads  from  run-of-pa- 


Coupon/FSi  Growth 

15-Year  Trend 


per  pages  to  free  standing  inserts  steadily 
during  the  past  decade. 

In  1976, 45.8  billion  coupons  were  dis¬ 
tributed,  with  7.2%  running  in  FSPs.  In 
1991,  292  billion  coupons  were  distrib¬ 
uted,  and  79.6%  of  those  ran  in  FSPs, 
according  to  Valassis  Communications. 


tion).  C&.D  County  inserts,  a  new  prod¬ 
uct  for  smaller  newspapers,  will  have  10 
dates  this  year.  Co-op  inserts  are  sched¬ 
uled  for  46  Sundays.  Valassis  also  has  an 
ROP  co-op  product  which  runs  every 
week. 

Sullivan  Marketing,  a  subsidiary  of 
Sullivan  Graphics  and  a  new  player  as  of 
Nov.  1,  is  scheduling  16  more  FSPs  this 
year  and  27  next  year.  This  company 
lists  360  newspapers,  representing  54 
million  circulation. 

Paul  Moschetti,  president  of  Sullivan 
Marketing,  said  he  believes  that  having  a 
third  company  enter  the  market  has 
caused  the  increase  in  dates.  He  main¬ 
tains  that  when  the  “duopoly”  (of  Valas¬ 
sis  and  News  America)  divided  market 
share  nearly  50/50,  the  FSl  industry  had 
a  controlled  market  that  was  able  to 
raise  prices  annually  since  1988,  despite 
a  national  recession  and  lower  paper 
costs. 

In  1988,  average  cost  per  thousand 
for  an  FSl  page  reached  a  low  of  $4.25. 


In  an  effort  to  increase  ROP  coupon 
saleS)  Sunflower  Group,  a  promotion  agency 
that  deals  only  in  newspaper  advertising,  is 
offering  a  multiweek  ROP  promotion  designed 
for  packaged  goods  manufacturers* 


1976  1979  19t2  1985  1988  1991 

I  Source:  ValMMptcKtMacion  mPmikWcUkt  htedia  Conference.  Dtc.  *92 


The  three  FSl  companies  plan  to  ex¬ 
pand  even  more  in  1993,  according  to 
VNU  Newspaper  Group  information. 

After  four  years  of  averaging  104  FSl 
dates,  this  year  the  industry  is  collective¬ 
ly  planning  over  120  FSl  issue  dates. 

News  America  FSl  Inc.,  owned  by  Ru¬ 
pert  Murdoch,  lists  45  publication  dates 
in  1993  for  58  issues 
(31  Product  Movers 
and  27  Quad  Market¬ 
ing  preprints.)  About 
20  markets  were  add¬ 
ed  last  year  to  News 
America’s  list  of  news¬ 
papers,  bringing  the 
total  to  390. 

Valassis  Commu¬ 
nications  expects  a 
general  increase  in 
1993,  and  also  added 
about  20  newspapers. 
This  brings  its  total 
to  350  newspapers 
(54  million  circula¬ 


I  Coupon 
Distribution 


Since  then  the  price  has  climbed  steadily. 
In  1992,  average  cost  per  thousand  per 
page  was  $7.00,  according  to  Moschetti. 

The  more  pages  in  an  FSl,  the  less 
money  the  newspaper  receives  per  page. 
For  an  eight-page  FSl,  the  newspapers 
earn  on  average  $4.29  per  page.  For  a  36- 
page  FSl,  the  newspapers  earn  on  aver¬ 
age  $1.58  per  page,  according  to  Valassis 
information. 

Valassis  and  News  America  were  also 
able  to  control  the  supply  by  reducing 
program  dates,  bringing  about  artificial 
shortages,  he  said. 

FSI’s  operate  by  promising  category 
exclusivity.  Each  week  an  insert  will  car¬ 
ry  only  one  cereal  coupon,  one  pet  food 
coupon,  one  detergent  coupon,  etc. 
That  policy  locks  packaged  goods  manu¬ 
facturers  into  a  date  almost  a  year  in  ad¬ 
vance,  and  allows  no  flexibility  to 
change  dates,  Moschetti  said. 

Sullivan  Graphics  entered  the  market 
because  its  backers  believed  that  adver¬ 
tisers  would  like  another  option,  accord- 


24 


Editor6?Publisher  •  March  20,  1993 


ing  to  Moschetti,  who  worked  for  News 
America  before  leaving  to  help  launch 
Sullivan. 

The  impact  of  another  company  en¬ 
tering  the  market,  he  said,  will  be  a  re¬ 
turn  of  a  buyer’s  market,  a  decline  in 
prices,  and  more  creativity  on  the  part  of 
the  FSI  companies.  He  also  believes  in¬ 
creased  creativity  will  result  in  more  ad¬ 
vertisers  using  FSI’s,  therefore  raising 
more  pages  and  frequency.  Line  exten¬ 
sions  of  the  FSI,  like  News  America’s  for 
the  Hispanic  market,  will  be  developed, 
resulting  in  more  revenue. 

Another  company  is  taking  a  different 
tack  to  win  a  share  of  the  coupon  pie. 

In  an  effort  to  increase  ROP  coupon 
sales.  Sunflower  Group,  a  promotion 
agency  that  deals  only  in  newspaper  ad¬ 
vertising,  is  offering  a  multiweek  ROP 
promotion  designed  for  packaged  goods 
manufacturers. 

Dubbed  the  Sunflower  Flight  Plan, 
the  program’s  aims  are  to  build  revenue 
and  linage  for  the  participating  newspa¬ 
pers,  and  to  improve  the  efficiency  and 
sales  results  of  packaged  goods  advertis¬ 
ers’  promotion  plans. 

To  achieve  these  aims,  the  newspapers 
agree  to  run  manufacturers’  coupon  ads 
four  times  at  a  special  rate  based  on  cost 
per  thousand.  In  this  way,  the  plan  mim¬ 
ics  the  appeal  of  FSI  vehicles.  The  same 
graphics  must  run  in  the  ad,  but  within 
the  four  weeks  the  manufacturer  can 
change  the  retailer  name  and/or  the 
coupon’s  offer  that  appears. 

The  Flight  Plan  also  offers  the  flexi¬ 
bility  to  run  in  different  sections  of  the 
paper,  and  thus  reach  different  audi¬ 
ences  with  the  same  message.  The  ad¬ 
vertiser  is  required  to  run  two  of  the  ads 
on  best  food  day  in  the  food  section,  but 
the  other  two  can  run  anywhere  the  ad¬ 
vertiser  requests. 

FSI’s  may  be  vulnerable  because  of 
their  success.  Sunflower  president  Elaine 
Stansfield  said.  More  and  more  manufac¬ 


turers  are  realizing 
that  they  need  to 
build  relationships 
with  retailers  in  order 
to  boost  sales  of  their 
products,  she  added. 

When  a  product’s 
sales  staff  goes  to  a 
retailer  and  asks  for 
product  support  such 
as  an  end-of-aisle 
display,  the  retailer 
wants  to  be  able  to 
tie-in  to  a  promo¬ 
tion,  she  explained. 

Because  “everyone 
in  the  world  is  in 
FSI’s,”  Stansfield  said,  an  FSI  drop  is  not 
much  of  an  incentive  to  the  retailer. 

“But  if  that  sales  rep  says  he  is  going 
to  run  an  ad  four  times  in  the  food  sec¬ 
tion  with  the  retailer’s  name  in  the  ad, 
the  manufacturers  can  get  a  lot  more  re¬ 
sponse  from  the  retailers,”  she  said. 

Sunflower  maintains  that  the  pack¬ 


aged  goods  manufacturers  are  not  going 
to  run  multiweek  ads  in  the  food  sec¬ 
tion  anyway.  Therefore  any  revenue  the 
newspaper  receives  from  a  Flight  Plan  is 
incremental,  Reese  said. 

“We  all  would  like  to  make  huge  prof¬ 
it  margins  on  every  piece  of  advertising 
we  sell,  but  a  smaller  percentage  of 
something  is  better  than  200%  of  noth¬ 
ing,”  said  Stansfield. 

In  the  early  1980s,  she  recalled,  food 
sections  used  to  be  thick  with  manufac¬ 
turer  and  retailer  coupon  ads,  surround¬ 
ed  by  substantial  editorial.  Now,  she 
said,  it  is  not  uncommon  to  have  a  four- 
page  food  section,  particularly  in  mid¬ 
size  and  smaller  markets. 

Have  newspapers  traded  dollars  for 
dimes?  Are  national  run-of-press  rates 
just  too  out-of-line  to  ever  expect  pack¬ 
aged  goods  manufacturers  to  advertise 
in  food  sections  rather  than  FSI’s? 

“It’s  a  definite  reality  that  FSI’s  have 
robbed  ROP  of  advertising.  Back  in  the 
1970s,  about  70%  of  coupons  were  dis¬ 
tributed  on-page.  Today,  80%  of  the 
coupons  are  in  FSI’s,”  said  Pat  Reese, 
Sunflower  vice  president  of  media.  “  . . . 
I  don’t  think  newspapers  expected  it  to 
snowball  the  way  that  it  did.” 


The  FSI  companies,  however,  do  not 
believe  they  are  stealing  business  from 
the  newspapers. 

“There  is  no  clearly  proven  issue 
here,”  Moschetti  said.  “I  can’t  really 
speak  to  whether  or  not  FSI’s  have  tak¬ 
en  business  from  ROP.  Newspapers 
have  charged  that  in  the  past,  but  it  has 
not  been  proven  conclusively.  I  believe 
that  the  market  decides  what  is  more 
effective.  Maybe  we  have  just  come  up 
with  a  better  product.” 

The  Newspaper  Association  of 
America  estimates  the  volume  of  1991 
FSI  circulation  in  newspapers  at  71.592 
billion,  bringing  in  revenue  for  newspa¬ 
pers  of  $3,666,588,000. 

“I  can  understand  where  newspapers 
are  coming  from  because  FSI’s  do  build 
circulation,”  Reese  said.  “But  they  were 
so  eager  to  get  FSI’s  into  their  newspa¬ 
pers  that  the  costing  became  one-sided. 
...  I  know  some  newspapers  that  ac¬ 
cept  FSI’s  for  no  money  at  all.  They’re 
losing  money  from  ROP.” 


Total  newspaper  ad  revenue  growth 
has  averaged  4.5%  a  year,  the  NAA  es¬ 
timates,  but  revenue  from  inserts  has 
grown  much  faster,  12%  a  year. 

“Newspapers  are  losing  revenue  from 
other  areas  as  well,  and  that  is  not  the 
fault  of  FSI’s,”  said  Moschetti. 

He  estimates  the  amount  of  money  the 
FSI  industry  pays  to  the  newspaper  in¬ 
dustry  each  year  to  be  over  $350  million. 

Moschetti  said  he  is  a  firm  believer  in 
the  free  market,  and  that  a  company 
cannot  blame  another  company  for  its 
losing  market  share. 

“Anytime  a  company  is  losing  market 
share,  there  is  only  one  reason,  that 
management  has  not  adapted  to  chang¬ 
ing  times,”  he  said. 

Flight  Plan  arose  from  Sunflower’s 
need  to  answer  the  many  criticisms  lev¬ 
eled  at  food  section  ROP  space  by  pack¬ 
aged  goods  manufacturers,  Stansfield 
said. 

“I  have  been  selling  newspaper  ROP 
space  to  these  clients  for  13  years.  Every 
year  I  walk  in  with  rate  increases,  but 
circulation  decreases,”  she  said.  The 
combination  of  high  cost  and  low  re¬ 
sponse  rate  make  ROP  extremely  unat¬ 
tractive  to  manufacturers. 


Currently,  285  newspapers  with  an 
approximate  total  circulation  of  over  35  million 
have  agreed  to  participate  in  the  plan, 
according  to  Sunflower  estimates. 
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By  running  the  ad  four  times  at  a  spe¬ 
cial  rate,  the  plan  increases  the  redemp¬ 
tion  rate  because  more  consumers  have 
a  chance  to  see  the  ad,  said  Tom  Butler, 
Sunflower  Eastern  regional  vice  presi¬ 
dent  of  sales. 

“An  advertiser  would  not  decide  to 
run  just  one  commercial  on  just  one 
show.  He  will  use  a  variety  of  shows  to 
reach  the  most  versatile  audience  possi¬ 
ble,”  Butler  said,  adding  that  promo¬ 
tional  messages  should  be  given  the 
same  chance. 

Butler  echoed  Sullivan’s  Moschetti 
when  he  said  he  believes  newspapers 
have  not  been  realistic  about  the  reali¬ 
ties  of  the  packaged  goods  market. 
None  of  his  packaged  goods  clients 
would  ever  consider  running  ads  at  cur¬ 
rent  ROP  prices,  he  said. 

“The  rate  card  has  no  integrity.  Na¬ 
tional  ROP  prices  are  so  high  that  [a 
packaged  goods  manufacturer]  would 
consider  it  a  misprint.  The  packaged 
goods  manufacturer  is  saying  to  the 
newspapers,  ‘Thank  you  for  allowing 
FSl’s  into  your  paper  because  now  1  will 
never  have  to  run  an  ad  in  your  newspa¬ 
per  again.’  ” 

So  far,  10  Flight  Plans  have  run.  Two 
of  those  were  national,  running  in 
every  paper  which  signed  on  with  Sun¬ 
flower,  Reese  said. 

National  packaged  goods  manufac¬ 
turers  such  as  Procter  &  Gamble,  Gen¬ 
eral  Foods,  Kimberly  Clark,  Cal-Can, 
Lever  Brothers,  Nestle  Foods  and  Pep- 
peridge  Farm  have  already  participated 
in  Flight  Plans. 

Some,  such  as  Procter  &  Gamble, 
Kraft  General  Foods,  and  Nestle  Foods, 
have  forwarded  testimonial  letters  to 
the  newspapers  about  how  favorably  the 
program  performed  for  their  products, 
Stansfield  said. 

Currently,  285  newspapers  with  an 
approximate  total  circulation  of  over  35 
million  have  agreed  to  participate  in  the 
plan,  according  to  Sunflower  estimates. 

Two  newspapers,  the  Chicago  Tribune 
and  the  Los  Angeles  Times,  have  taken 
the  Flight  Plan  concept  and  incorporat¬ 
ed  it  into  their  options  to  packaged 
goods  advertisers,  regional  and  national. 

“We  see  it  as  a  way  to  build  some 
business  into  our  Food  Guide,  which 
runs  every  Thursday,”  said  Randall 
Hammett,  food  division  manager  at  the 
Chicago  Tribune.  “A  lot  of  the  packaged 
goods  manufacturer  business  has  erod¬ 
ed  into  FSI’s.  . . .  Most,  if  not  all,  of  the 
manufacturers  have  become  accus¬ 


tomed  to  the  cost  and  cost-per-thou- 
sand  levels  of  FSl’s.” 

Currently,  the  Tribune  carries  on  av¬ 
erage  two  FSI’s  a  week,  and  has  con¬ 
tracts  with  Valassis,  News  America  and 
Sullivan,  Hammett  said. 

Tribune  account  executive  Darken 
Paris  said  the  Flight  Plan  “helped  us  es¬ 
tablish  a  new  program  that  is  available 
just  to  packaged  goods  manufacturers.” 

While  not  actually  listed  on  the  rate 
card,  the  plan  and  the  special  rates  are 
“part  and  parcel  of  the  marketing  pre¬ 
sentation  to  food  accounts,”  Paris  said. 

Although  no  advertisers  who  sat 
through  the  Tribune’s  presentation  have 
used  the  plan  yet,  the  plan  is  “raising 
eyebrows,”  she  said. 

“They  like  the  cost-per-thousand  in¬ 
formation  for  ROP  ads,  and  the  require¬ 
ment  to  run  four  times  is  not  objection¬ 
able  since  frequency  is  important  in  this 
kind  of  ad  campaign.” 

The  Los  Angeles  Times  food  section 
runs  40  to  48  pages  a  week,  according 
to  Bob  Balzer,  sales  manager,  and  gets  a 


by  M.L.  Stein 

TWO  OF  SOUTHERN  California’s 
major  newspapers,  the  Orange  County 
Register  and  the  Daily  News  of  Los  An¬ 
geles,  have  formed  a  partnership  for  a 
national  advertising  buy. 

They  said  the  venture  will  enable  ad¬ 
vertisers  to  reach  more  than  550,000 
households  daily  and  625,000  Sunday  in 
two  of  the  region’s  wealthiest  and 
biggest-spending  markets.  The  bulk  of 
the  Daily  News’  circulation  is  in  the  af¬ 
fluent  San  Fernando  Valley  and  other 
valley  areas  on  the  northern  tier  of  Los 
Angeles. 

In  their  joint  announcement  of 
“The  Register-News  Network,”  Register 
vice  president  and  general  manager 
John  Schueler  and  Daily  News  pub¬ 
lisher  David  Auger  said  the  combina¬ 
tion  marks  the  largest  national  news¬ 
paper  buy  west  of  the  Rockies.  Nation- 


good  number  of  national  and  retail 
coupons.  The  newspaper  was  attracted 
to  tbe  Flight  Plan  “for  many  marketing 
reasons  that  made  sense  in  a  lot  of 
ways,”  he  said. 

Traditionally,  newspapers  have  sold 
ads  as  a  one-time  shot  or  a  yearly  con¬ 
tract  that  must  be  fulfilled.  Flight  Plan 
works  more  effectively  for  product 
launches  and  arenas  that  require  the 
advertiser  to  hit  the  consumer  with  a 
message  often,  Balzer  said.  Flight  Plan’s 
sell  is  more  similar  to  a  broadcast  sell  in 
that  way  than  a  newspaper  sell. 

The  plan’s  concept  of  a  multiweek 
schedule  at  a  special  price  has  been  in¬ 
cluded  in  marketing  presentations  to 
national  and  regional  packaged  goods 
manufacturers. 

“The  more  a  coupon  runs,  the  more 
chances  there  are  for  redemption,  and 
the  more  people  there  are  who  test  the 
product.  If  you  get  someone  to  try  your 
product  twice,  there  is  a  better  chance 
to  get  them  as  a  long-term  customer,” 
Balzer  said. 


al  advertisers,  they  said,  can  now  pur¬ 
chase  equal  space  in  both  newspapers 
and  save  money  in  the  one-step  opera¬ 
tion. 

According  to  figures  in  the  an¬ 
nouncement,  the  network  can  focus  on 
a  population  of  nearly  five  million,  the 
fourth  highest  market  in  the  U.S.,  with 
a  buying  power  of  $91.8  billion  and  re¬ 
tail  sales  of  $39  billion.  The  market  also 
is  the  10th  highest  in  the  U.S.  in  house¬ 
hold  income  with  45%  of  adults  earning 
more  than  $50,000,  the  report  said. 

The  network  is  represented  by 
CWO&O  national  advertising  agency 
in  Los  Angeles. 

The  two  papers’  bigger  rival,  the  Los 
Angeles  Times,  said  it  was  not  fearful  of 
the  joint  buy. 

“Given  our  extensive  lead  through¬ 
out  this  market,  it’s  natural  for  competi¬ 
tors  to  create  a  competitive  buy,”  said 
Times  spokesperson  Laura  Morgan. 


Two  California  dailies 
form  ad  partnership 

Orange  County  Register,  Los  Angeles  Daily  News 
to  allow  national  advertisers  to  buy  equal 
space  in  both  papers  at  a  discounted  rate 
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Kellogg  promotes  literacy  via  FSIs 


She  also  dismissed  the  network’s 
market  claims. 

“The  Los  Angeles  Times  is  the  largest 
newspaper  west  of  the  Rockies  with  1.2 
million  circulation  weekdays,  and  1.15 
million  Sundays.  Our  readership  is  2.9 
million  weekdays,  and  3.8  million  Sun¬ 
days,”  Morgan  stated. 

“1  don’t  know  how  they  define  their 
market  since  they  offer  so  few  numbers 
to  back  up  their  claims  but  we  clearly 
have  a  larger  ADI  [area  of  dominant  in¬ 
fluence],  which  includes  the  Daily 
News’  circulation  area  and  Orange 


The  two  papers’  bigger 
rival,  the  Los  Angeles 
Times,  said  it  was  not 
fearful  of  the  joint  buy. 


County,  as  well  as  Riverside  and  San 
Bernardino  counties,  which  national 
advertisers  also  want.  There  is  no  way 
in  which  they  can  deliver  what  they  are 
promising.” 

In  its  ADI,  according  to  Morgan, 
41%  of  the  Times’  weekly  readers  have 
an  income  of  $50,000  and  the  figure  is 
52%  for  Sunday  readers. 

“So,  in  terms  of  overall  numbers  and 
quality  of  coverage,  we  are  unbeatable 
in  this  market,”  Morgan  asserted.  ■ES’P 

Ad  students 
win  scholarships 

SIX  ADVERTISING  STUDENTS  beat 
out  more  than  5,000  of  their  peers  to 
win  the  national  American  Academy  of 
Advertising/Newspaper  Association  of 
America  Foundation  Student  Newspa¬ 
per  Advertising  Competition. 

Each  student  received  a  cash  award, 
and  they  and  their  faculty  sponsors  will 
travel  expenses-paid  to  the  upcoming 
AAA  conference  in  Montreal  and  NAA 
meeting  in  New  Orleans,  where  the 
winning  entries  will  be  displayed. 

First-place  winners,  who  received 
$500  each,  were  Mary  Palisano  and 
David  Maxim  of  the  University  of  Hart¬ 
ford;  the  sponsor  was  Randy  Jacobs.  Sec¬ 
ond-place  winners,  who  received  $250 
each,  were  Nicole  Marquis  and  Dylan 
Coulter  of  the  University  of  Oregon; 
their  sponsor  was  Bill  Ryan.  Third-place 
winners,  who  received  $150  each,  were 
Gina  Brockman  and  Lindsy  Shelton  of 
Southwest  Missouri  State  University; 
their  sponsor  was  Melissa  Burnett. 


CEREAL  MANUFACTURER  Kellogg 
USA  has  launched  an  integrated  mar¬ 
keting  effort  to  support  its  “Look  Into 
Books”  promotion,  a  partnership  with 
the  Dr.  Seuss  Reading  Foundation. 

The  promotion  is  designed  to  donate 
over  2.1  million  Dr.  Seuss  books  to 
young  children  nationwide. 

Approximately  1.6  million  books  are 
being  distributed  through  an  on-package 
offer  on  specially  marked  boxes  of  four  of 
Kellogg’s  cereals.  By  sending  in  two 
proofs  of  purchase  and  an  official  order 
form,  consumers  can  receive  a  free  Dr. 
Seuss  Beginner  Book,  such  as  Go  Dog 
Go,  The  Cat  in  the  Hat,  and  Green  Eggs 
and  Ham. 

The  offer  was  promoted  on  Jan.  30  in 
one  of  the  largest  national  ESI  drops  for 
the  cereal  company,  well  over  50  mil¬ 
lion.  No  other  ESI  is  planned,  but  local 
co-op  funds  are  available  to  grocers  who 
feature  the  specially  marked  boxes  in 
ads. 

Working  with  the  National  Center  for 
Family  Literacy,  Kellogg  is  donating  an 


additional  500,000  books  to  more  than 
2,400  disadvantaged  schools  across  the 
country.  Grass-roots  campaigns  to  col¬ 
lect  the  proofs  of  purchases  are  being 
organized  through  NCFL  in  local  com¬ 
munities. 

Moline,  Rock  Island 
dailies  pick  ad  rep 

NEWSPAPER  MARKETING  GROUP, 
Kenilworth,  Ill.,  has  been  appointed,  ef¬ 
fective  March  1,  exclusive  outside  sales 
representative  for  the  Moline  Dispatch 
and  the  Rock  Island  Argus,  two  dailies 
serving  Illinois/Iowa  Quad  Cities. 

The  two  newspapers  provide  42,407 
circulation  daily,  and  53,375  subscribers 
on  Sunday.  The  rep  firm  will  also  repre¬ 
sent  the  weekly  Davenport  Leader,  dis¬ 
tributed  to  Scott  County,  Iowa,  house¬ 
holds,  as  well  as  other  print  and  audiotex 
products  of  the  Small  Newspapers  in  the 
Quad-Cities  organization. 


Carlson 


"SAE  Carlson’s  philosophy  is 
based  on  relationships,  and 
seeing  projects  through  the 
eyes  of  our  clients.  We  base 
our  success  on  the  success  of 
our  clients." 

■jbrniMmu _ 

Dario  D.D.  DiMare,  A.I.A. 

Vice  President 

a  SAE  I  Carlson 

321  Commonwealth  Road 
Cochituate,  MA  01778 
Phone  (617)  969-1200 
Fax  (508)  655-2998 


SERVICES 

Feasibility  Studies 
Master  Planning 
Site  Selection 
Programming 
Construction 
Architecture 
Scheduling 
Estimating 
Design 

Consulting: 
Energy  Management 
Waste  Management 
Equipment  Layout 
Material  Handling 
Mailroom  Design 
Code  Reviews 
Roll  Handling 
Accoustics 

Engineering: 
Telecommunications 
Fire  Protection 
Ink  Systems 
Mechanical 
Structural 
Electrical 
Lighting 
Piping 
Civil 


CLIENTS 

Palm  Springs  Desert  Sun 

Palm  Springs,  CA 

The  Wall  Street  Journal 

Princelon,  NJ 

Frederick  News-Post 

Frederick,  MD 

Gannett,  USA  Today: 

Allania  Offsel 
Boslon  Offsel 
Si.  Louis  Offset 
Rorida  Offset 

The  San  Bernardino 
County  Sun 

San  Bernardino,  CA 

Pulitzer  Community 
Newspaper,  Inc. 

Chicago,  IL 

The  News  Journal 

Wilmington,  DE 

Daily  News  of  the 
Virgin  Islands 
St.  Thomas,  USV1 
The  Union  Leader 

Manchester,  NH 

The  Morning  Call 

(Times  Mirror) 

Allentown,  PA 

Middlesex  News 

(Harte  Hanks) 

Framingham,  MA 

Boston  Herald 

Boston,  MA 

Lowell  Sun 
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Associated  Press 
to  premiere 
PhotoExpress 


by  Jim  Rosenberg 

THE  ASSOCIATED  PRESS  will  trans¬ 
mit  non-AP  photos  from  newspaper 
groups  and  other  picture  distributors  be¬ 
ginning  May  1  over  PhotoExpress, 
which  utilizes  extra  capacity  on  its  Pho- 
toStream  service  for  AP  news  photos. 

The  additional  service  is  made  possible 
by  the  change  to  compressed-format 
transmissions  on  the  satellite  photo  deliv¬ 
ery  service.  The  image  compression  that 
reduces  the  size  of  digital  photo  files  cre¬ 
ates  more  circuit  time  on  the  service  and 
more  storage  capacity  at  member  newspa¬ 
pers.  AP  said  it  will  staff  its  New  York 
PhotoExpress  desk  around  the  clock. 

Knight-Ridder/Tribune,  photos  from 
which  have  been  available  to  subscribers 
to  its  own  PressLink  dial-up  service,  was 
the  first  to  announce  availability  of  its 
pictures  via  PhotoExpress  at  its  general 
start-up  in  May.  Four  or  five  other  news¬ 
paper  groups,  two  tv  networks  and  one 
special-interest  syndicate  are  also  ex¬ 
pected  to  commence  PhotoExpress  dis¬ 
tribution  in  spring. 

Still  awaiting  a  final  contract  with  the 
AP  earlier  this  month,  ABC  television 
expected  to  put  pictures  on  PhotoEx¬ 
press  on  May  1,  according  to  Leslie 
Wong,  a  consultant  working  with  the 
network. 

ABC  now  couriers  black-and-white 
prints  to  515  newspapers  and  color  prints 
to  300.  The  material  consists  of  photos 
from  all  its  programming  and  some  news 
photos. 

Once  on  line,  said  Wong,  ABC  will 
scan  in  the  originals  at  its  own  New 
York  offices,  then  send  them  via  Leaf- 
desk  to  AP  for  satellite  distribution. 

“At  least  we  won’t  have  the  cab  ride,” 
he  remarked. 

“We’re  looking  into  some  kind  of  in¬ 
teractive  archive,”  said  Wong,  to  enable 
publications  to  order  specific  photos. 
But  he  said  the  recent  Digital  ’93  confer¬ 


ence  in  Washington,  D.C.,  left  him 
doubting  that  the  state  of  the  art  is  quite 
up  to  what  the  network  needs.  Never¬ 
theless,  Wong  said  some  interim  ar¬ 
rangement,  perhaps  Leafdesk-to-Leaf- 
desk  transmissions,  may  be  only  six 
months  away. 

As  for  still  frames  from  videotape, 
Wong  said  the  service  would  make  two 
improvements:  permissions  for  use  could 
be  regulated  better  and  faster  and  high¬ 
er-quality  pictures  can  be  gained  if  im¬ 
ages  are  taken  direct  from  the  original 
signal  and  cleaned  up  prior  to  transmis¬ 
sion,  eliminating  frame-grab  technology 
on  the  user’s  end. 

Newhouse  Newspapers  began  using 
PhotoExpress  last  October  to  distribute 
three  to  15  photos  daily  solely  among  its 


fair,”  Glass  said  an  additional  $38,000 
that  must  be  spent  on  a  Leafdesk  will 
figure  in  efforts  to  convince  Cox  corpo¬ 
rate  to  go  with  the  third-party  service. 
Although  recognizing  that  “AP  has  a 
proprietary  lock  on  the  hardware,”  he 
said  PhotoExpress  is  likely  to  succeed 
because  the  AP  now  has  Leafdesks  in 
virtually  all  member  newspapers. 

Glass  suggested  that  Cox  could  use 
PhotoExpress  internally  in  much  the 
way  it  uses  its  text  wire  (also  carried  by 
an  AP  service)  —  for  example,  giving  all 
group  papers  ready  access  to  both  copy 
and  pictures  from  its  Waco  Tribune  Her¬ 
ald’s  coverage  of  the  confrontation  be¬ 
tween  federal  agents  and  a  heavily 
armed  local  religious  cult. 

As  for  access  by  other  newspapers. 
Glass  said  that,  because  Cox  is  a  partner 
in  the  New  York  Times  News  Service,  it 
could  send  pictures  over  PhotoExpress 
to  NYTNS  for  retransmission  to  its 
clients. 

Macmillan’s  Independent  Network 
Systems  Inc.  carries  NYTNS  and  other 
clients’  photos  on  its  Digital  Photolink 
service.  NYTNS  executive  editor  Peggy 
Walsh,  who  said  the  service  was  still 
only  talking  to  the  AP  about  PhotoEx¬ 
press,  said,  “we’ll  deliver  the  photos  the 
way  our  subscribers  want  to  get  them.” 


Buell,  the  AP’s  assistant  to  the  president  and 
executive  in  charge  of  PhotoStream,  said,  “The 
first  fileserver  was  placed  in  a  newspaper  at  AP 
expense  for  use  by  AP  to  deliver  pictures  ....  That^s 
the  policy  that  remains  in  effect  today.” 


own  publications.  Washington  bureau 
chief  and  Newhouse  News  Service  edi¬ 
tor  Deborah  Howell  said  the  service 
works  well  for  her  group’s  papers,  and 
that  other  publications  can  access  New¬ 
house  news  photos  through  Dallas-based 
Wick’s  commercial  electronic  image 
archive  or,  in  some  cases,  through  point- 
to-point  transmissions  directly  from 
Newhouse. 

Howell’s  counterpart  at  Cox  Newspa¬ 
pers,  bureau  chief  Andrew  Glass,  said 
his  group  is  looking  into  using  PhotoEx¬ 
press  to  move  photos  among  its  papers. 

“We’d  like  to  use  it,”  he  said,  adding 
that  a  deal  had  yet  to  be  negotiated. 

Calling  the  cost  of  the  service  “quite 


For  some,  that  will  be  through  their 
AP-supplied  Leafdesks,  which  already 
receive  AP  photos  at  about  1,100  U.S. 
newspapers.  Many  of  those  AP  Photo- 
Stream  subscribers  have  Macintoshes 
connected  to  Leafdesks  or  on  AP-Leaf 
networks. 

INS  can  deliver  photos  to  Macs,  but 
Leafdesk  users  with  only  one  server  may 
not  feed  any  but  PhotoStream-PhotoEx- 
press  signals  into  the  server,  according  to 
theAP. 

INS  controller  Jack  Langstine  said 
that  while  the  technology  exists,  “we’re 
not  going  into  the  Leafdesk,  which 
makes  it  easier  for  newspapers  to  handle 
pictures.” 


28 


Editor6?Publisher  •  March  20,  1993 


However,  if  another  downlinked  sig¬ 
nal  cannot  enter  the  Leafdesk  receiver, 
received  files  can. 

INS  product  development  director 
Jim  Jenkins  said  that,  by  using  a  product 
which  connects  to  the  GPIB  port,  “it’s 
technically  possible”  to  pass  INS-deliv- 
ered  photos  from  a  receiving  Mac  to  a 
Leafdesk.  Version  2.0  of  Leaf  Systems’ 
APLD2MAC  allows  such  two-way  im¬ 
age  file  transfers  over  a  GPIB  cable  and 
board.  Another  two-way  link  is  offered 
by  Total  Image  Corp.,  the  Staten  Island, 
N.Y.,  picture  desk  developer  that  worked 
with  INS  to  create  Digital  Photolink. 

“We  expect  to  lose  some  [clients] 
shortly”  to  PhotoExpress,  said  Langs- 
tine.  The  former  financial  planning  di¬ 
rector  in  the  AP’s  Communications  De¬ 
partment  told  E&P,  “It’s  very  difficult 
to  compete”  with  the  new  AP  service. 

Calling  AP  “almost  a  monopoly,”  he 
added,  “We  had  hoped  that  some  .  .  . 
that  are  moving  off  would  have  wanted 
competition”  in  order  not  to  “put  all 
your  eggs  in  one  basket.” 

Nevertheless,  Langstine  said  INS 
does  “expect  to  compete  with  them  on 
services.” 

When  AP  announced  its  third-party 
service  at  ANPA/TEC  92,  a  meeting 
was  hastily  called  to  consider  the  move. 
Consultant  and  Cole  Papers  editor  and 
publisher  David  Cole  led  the  meeting 
and  most  of  the  attacks  on  the  AP. 

To  the  extent  that  the  business  and 
technical  issues  are  separable.  Cole  says 
he  senses  “a  tremendous  amount  of  in¬ 
dignation  among  people  who  have 
stopped  to  think  about  the  implica¬ 
tions”  of  the  AP  being  in  the  hardware 
and  third-party  services  businesses. 

While  saying  that  he  believes  “the 
AP  is  bleeding  the  newspaper  indus¬ 
try  and  killing  some  of  its  competitors 
to  keep  prices  down  for  broadcasters,” 
Cole  ultimately  blames  those  who 
lead  the  news  cooperative’s  member- 
owners. 

“Publishers  don’t  seem  to  care,”  he 
says,  noting  that,  with  the  exception  of 
one  vice  president  at  a  relatively  small 
newspaper  group,  most  of  the  com¬ 
plaints  he  hears  about  the  AP  come 
from  the  likes  of  photo  editors  and 
management’s  lower  eschelons. 

Regardless  of  relative  technical  mer¬ 
its  or  the  numbers  of  users  still  out- 
putting  to  ordinary  laser  printers.  Cole 
said  that  for  many  the  AP’s  free  basic 
Leafdesk  became  the  most  “painless” 
way  to  receive  photos,  regardless  of 
their  source.  And  with  1,100  Leafdesks 
in  the  field,  he  continued,  the  AP’s 
satellite  service  also  becomes  the  most 


“painless”  path  for  the  third-party  pho¬ 
to  supplier. 

If  third-party  satellite  service  came 
about  because  the  AP  succeeded  in 
placing  so  many  Leafdesks,  Cole  said 
that  success  was  the  result  of  AP  direc¬ 
tors  (“mostly  former  ad  men,”  according 
to  Cole)  who  voted  to  approve  AP 
plans  without  knowing  what  they  were 
voting  on. 

“The  forces  of  the  marketplace  were 
not  allowed  to  prevail,”  he  said. 

Newspaper  technical  managers  need 
to  be  honest  with  their  bosses,  said 
Cole  —  even  telling  publishers  when 
they  make  wrong  decisions  on  technol¬ 
ogy.  Anything  less,  he  concluded,  does 
not  augur  well  for  the  industry’s  ability 
to  compete  in  a  new  and  widening  field 
of  electronic  information  products,  ser¬ 
vices  and  delivery  channels. 

The  compression  technology  that 
opens  up  Leafdesk  for  third  parties  pig¬ 
gybacking  on  PhotoStream  eliminates 
one  reason  (insufficient  capacity)  AP 
gave  for  not  permitting  other  wire  ser¬ 
vices’  photos  to  be  brought  into  the 
same  Leafserver  that  takes  both  AP  and 
a  member  newspaper’s  photo  files.  For 
those  whose  servers  had  on-loan  disc 
drives,  that  capacity  was  further  assured 
when  AP  recently  decided  that  the  sec¬ 


ond  disks  could  be  kept  at  no  cost  (not 
so  those  in  additional  servers,  which 
cost  $1,600). 

However,  while  capacity  has  been  ef¬ 
fectively  increased,  the  AP  retains  the 
exclusionary  policy,  according  to  Hal 
Buell,  owing  to  its  responsibility  to  ade¬ 
quately  manage  PhotoStream  at  the  re¬ 
ceiving  end  with  respect  to  maintaining 
Leafdesk  performance  for  AP’s  and  the 
newspaper’s  photos. 

Buell,  the  AP’s  assistant  to  the  presi¬ 
dent  and  executive  in  charge  of  Photo¬ 
Stream,  said,  “The  first  fileserver  was 
placed  in  a  newspaper  at  AP  expense 
for  use  by  AP  to  deliver  pictures  .... 
That’s  the  policy  that  remains  in  effect 
today.” 

Noting  that  the  AP  will  manage  han¬ 
dling  and  storage  capabilities  for  other 
picture  services  delivered  through  Pho¬ 
toExpress,  Buell  said  it  “obviously 
would  be  difficult  to  manage  other  [sep¬ 
arately  delivered]  pictures  going  into 
that  server  because  the  local  members 
are  already  putting  their  own  pictures 
into  it,  so  there’s  a  lot  of  picture  activity 
going  on  in  that  fileserver.” 

“Technical  reasons”  for  the  policy, 
said  Buell,  “are  still  there.” 


(See  Photo  Express  on  page  37) 


Technology  comes  and  goes, 
but  our  commitment  to 
newspapers  stays  the  same. 


Ask  Ron  and  Gloria  Baumgartner  of 
The  Papers,  Inc.  They’ve  been  loyal 
DT  customers  for  more  than  ten  years. 

They’ve  made  their  company  grow 
thanks,  in  part,  to  the  competitive 
advantages  they  gained  by  installing 
DT  publishing  systems.  DT  is  a  com¬ 
pany  that  also  continues  to  grow,  as 
many  other  publishers  realize  DT’s 
commitment  to  newspapers. 


Over  the  years  The  Papers  have 
installed  DT  software  that  advanced 
through  four  hardware  platforms,  but 
each  step  up  the  technology  ladder  has 
proven  successful  for  The  Papers. 

Which  shows  that  DT’s  conunit- 
ments  in  technology  may  change  as 
better  technology  develops,  but  our 
commitment  to  ^e  newspaper  indus¬ 
try,  and  our  customers,  stays  the  same. 


The  Papers 

INCORPORATED 


Digital  Technology  International  offers 
database-centered  integrated  newspaper 
production  systems  based  on  non-proprietary, 
off-the-shelf  hardware  and  standard  operating 
systems.  For  more  information,  please  call. 

Visit  us  at  America^East  booth  #F6. 
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500  West  1200  South  •  Orem,  UT  84058 
Ph.  (801)  226-2984  •  Fax  (801)  226-8438 


Editorfif Publisher  •  March  20,  1993 


29 


News  Tech _ 

Orders  and  installations 


CompuServe/Cellier-Jackson, 

Tampa,  Fla. 

Enhancement  in  stages  this  year  and 
next  of  World  Class  Series  circulation 
software  for  Knight-Ridder’s  newspapers 
in  San  Jose,  Miami  and  Charlotte. 

The  software  is  being  redesigned  with 
greater  newspaper  sales  and  marketing 
sophistication,  database  marketing  and 
opportunities  for  increased  revenue  from 
alternate  delivery  services  in  mind,  ac¬ 
cording  to  C-J,  which  said  it  will  also  add 
new  features  and  functions. 

When  the  project  is  completed  for  the 
three  papers,  the  enhancements  will  be¬ 
come  available  to  all  other  C-j  cus¬ 
tomers. 

GMA, 

Southborough,  Mass. 

SLS-1000  inserting  systems  for  El 
Nuevo  Di'a,  San  Juan,  RR.  In  addition 
to  installing  three  8-into-l  inserters, 
GMA  will  upgrade  three  of  its  8-into-2 
units  to  accommodate  12  hoppers  each. 
The  inserters  include  GMA’s  SG-1000 
single  gripper  conveyor  and  its  Package 
Monitoring  System,  offering  control  of 
up  to  1,000  zones  and  on-the-run  zone 
changing,  half-speed  jacket  and  hopper 
control,  off-line  on-the-fly  pocket  and 
gripper  silencing,  product  repair,  hard¬ 
copy  management  reports  and  diagnos¬ 
tic  maintenance. 

The  company  also  will  supply  more 
than  3,600  feet  of  News-Grip  single  grip¬ 
per  conveyor  to  Aftenposten,  Oslo,  Nor¬ 
way,  where  it  will  deliver  product  directly 
from  six  press  folders  to  the  packaging 
and  distribution  center.  The  conveyor 


We  have  spent  83  years  building  a  reputa¬ 
tion  specializing  in  top-quality,  pre-owned 
web  onset  presses. 

Let  us  know  what  we  can  do  for  you. 

Call  toU-iree  800-265-6746 

mmEBrnma 

INLAND 

An  Mand  InAiatrltB  Company 
me»I9/0  ^ 

Lenexau  Kantat  (913)  492-9050  *  FAX  (913)  492-6217 


can  transport  papers  up  to  160  pages  at 
80,000  copies  per  hour,  according  to 
GMA. 

Brile  Voice  Systems  Inc., 

Wichita,  Kan. 

Addition  of  13  newspaper  companies 
to  the  Cityline  affiliate  network,  an  ex¬ 
pandable  system  for  satellite  delivery  of 
voice  and  fax  information,  advertising 
and  telephone  management.  In  addition 
to  the  Portland  Oregonian,  Salina 
(Kan.)  Journal,  Indianapolis  Newspa¬ 
pers  Inc.  and  the  Greenville  (S.C.) 
NewS'Piedmont,  the  network  now  in¬ 
cludes  nine  New  York  Times  Group  pa¬ 
pers:  North  Carolina’s  Lexington  Dis¬ 
patch,  Hendersonville  TimeS'News  and 
Lenoir  News-Topic,  Alabama’s  Tusca¬ 
loosa  News  and  Gadsden  Times,  and 
Florida’s  Sebring  News-Sun,  Gainesville 
Sun,  Palatka  Daily  News  and  Sarasota 
Herald-Tribune  (a  second  site  in  Port 
Charlotte). 

System  Integraters  Inc., 

Sacramento,  Calif. 

Addition  of  an  editorial  system  to  the 
existing  advertising  System/55  XR  at  the 
Stockton  (Calif.)  Record,  which  a  year 
ago  was  the  first  to  install  the  new  Sll 
system  for  midrange  newspapers.  Other 
software  supplied  includes  Sll’s  LASR 
editorial  library  software.  Managing 
Editor  Software's  Macintosh-based 
Page  Director  editorial  pagination  and 
Ad  Director  ad  layout  and  Sll’s  Mac55 
Mac-Tandem  interface.  Editorial  hard¬ 
ware  will  consist  of  34  Coyote/PCs  on 
an  Ethernet  LAN. 

Porceptlen  Electronic  Publishing, 

Canton,  Mass. 

VoicePrint  audiotex  hardware  and 
some  programming  for  the  local  511- 
number  telephone  information  service 
at  the  Palm  Beach  Post.  As  the  first 
non-telco  user  of  such  a  service,  the  Cox 
newspaper  intends  to  begin  by  offering 
news,  weather,  sports  and  stock  quotes, 
then  expand  the  service.  Cox  Enterpris¬ 
es  requested  similar  service  for  papers  in 
five  other  states. 

PEP  is  also  supplying  equipment  for 
an  integrated  electronic  publishing  sys¬ 
tem  for  round-the-clock  delivery  of  au¬ 
diotex,  fax  on  demand  and  videotex 


from  the  San  Jose  Mercury  News,  which 
bought  a  VoicePrint  voice  processing 
system  with  a  fax  server  to  deliver  the 
audio  and  fax  services,  and  reached  an 
agreement  with  America  OnLine  for  an 
on-line  computer  interface. 

Articles  in  the  printed  paper  will  con¬ 
tain  codes  readers  can  use  to  receive 
more  information  about  a  story  by 
phone,  fax  or  on-line  computer.  For  ex¬ 
ample,  codes  with  print  coverage  of  a 
presidential  speech  could  give  access  to 
a  taped  audio  excerpt  and  to  the  full 
text,  either  on  fax  paper  or  on  screen. 
The  newspaper  will  also  print  a  menu  of 
codes  to  let  subscribers  get  the  latest  in¬ 
formation  on  numerous  topics  and  dial 
in  for  advertiser  messages. 

Digital  Technology  International, 

Orem,  Utah 

An  11-terminal  AdSpeed  display  ad 
system  at  the  Santa  Barbara  News-Press 
includes  the  ad  management  database 
on  Sun  Sparcstation  IPX  servers  and 
client  software  on  Macintosh  Quadras, 
SpeedDriver  OPl  software  and  Post¬ 
Script  output  driver,  SpeedNet  graphics 
server  and  SpeedSetter  Harlequin  soft¬ 
ware  RlPs.  SpeedPlanner  page  flow 
management  will  handle  paginated  ad 
stacks. 

In  addition  to  its  DT  display  ad  and 
classified  systems,  the  Yuma  Daily  Sun 
has  installed  editorial  and  pagination 
systems  with  wire  service  integration,  li¬ 
brary  system  and  copyflow  database. 

The  Henderson  (N.C.)  Daily  Dispatch 
added  a  Sun  Sparcstation  for  database 
server  redundancy  and  management 
software  for  productivity,  load  balancing 
and  reporting  from  its  DT  editorial  and 
ad  production  databases. 

Western  Lllhetech, 

St.  Louis,  Mo. 

Plateroom  equipment  for  the  Register 
Guard,  Eugene,  Ore.,  where  the  plate¬ 
line  at  the  new  production  facility  will 
include  a  Lith-X-Pozer  3  exposure  sys¬ 
tem,  a  Lithoplater  38G  processor,  a 
Lithobender  and  an  Auto  Punch  Coater. 

Ceddbarrett  Associates  Inc., 

Providence,  R.I. 

TintPrep  line  art  tinting  and  separa¬ 
tion  system  at  the  210,000-circulation 
daily  World  Journal,  an  independent 
Chinese-language  newspaper  based  in 
New  York  City  with  offices  throughout 
North  America.  The  TintPrep  system  is 
designed  for  tint  and  mechanical  four- 
color  work  and  page  stripping.  Art  is 
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scanned  or  imported,  the  area  to  be  col¬ 
ored  is  manually  outlined  or  autotraced 
and  areas  of  black  line  art  are  converted 
to  color.  Color  photographic  images  can 
be  imported  from  high-end  scanners, 
midrange  systems  and  desktop  retouch¬ 
ing  and  separation  programs. 

Publishing  Buslnuss  Systums, 

Des  Plaines,  Ill. 

MediaPlus  business  management  soft¬ 
ware  with  integrated  advertising,  circula¬ 
tion,  marketing  and  accounting  capabil¬ 
ities  for  Home  News  Enterprises,  Col¬ 
umbus,  Ind.,  Telegram-Tribune,  San  Luis 
Obispo,  Calif.,  Daily  Herald,  Provo, 
Utah,  Daily  Star-Journal,  Warrensburg, 
Mo.,  Community  Publishers  Inc. ,  Ben- 
tonville.  Ark.,  Daily  Union,  Junction 
City,  Kan.,  Hartford  (Conn.)  Courant, 
Hastings  (Neb.)  Tribune,  Buckner  News 
Alliance,  Seattle,  Keene  (N.H.)  Sentinel, 
Armadale  Co.  Ltd.,  Saskatoon,  Sask., 
Oakland  Press,  Pontiac,  Mich.,  Sentinel 
&  Enterprise,  Fitchburg,  Mass.,  and 
West  Coast  Community  Newspapers, 
San  Diego. 

Compulbxt  Inc., 

Houston,  Texas 

CompuClass  classified  advertising  sys¬ 


tem  and  CompuText  classified  pagina¬ 
tion  for  the  52,177-circulation  (85,379 
Sunday)  Tribune-Re vietv,  Greensburg, 
Pa.  Scheduled  for  installation  Mar.  29, 
the  system  will  consist  of  14  ad  entry  ter¬ 
minals,  a  classified  pagination  worksta¬ 
tion  and  a  back-up  pagination  worksta¬ 
tion  and  two  interconnected  Unix-based 
database  servers  running  CompuText’s 
Multi-Server  software  to  dynamically 
load  level  system  functions  and  protect 
database  integrity.  Customer  training  be¬ 
gan  at  CompuText  headquarters  using 
the  same  hardware  and  the  paper’s  rates, 
headers,  user  profiles  and  other  pertinent 
information. 

The  installation  will  integrate  the  pa¬ 
per’s  existing  Multi-Ad  Creator  display 
ad  product  (with  Macintosh  fileservers) 
into  the  Multi-Server  environment,  co¬ 
ordinating  classified  display  ad  makeup 
with  insertion  scheduling  in  the  Com¬ 
puClass  database.  All  Creator  ads  are 
automatically  inserted  into  the  classified 
pages  by  CompuText  pagination  soft¬ 
ware,  with  full-page  output  to  Monotype 
PostScript  imaging  systems  (E&P,  Jan. 
16). 

Readers  will  be  able  to  respond  to  ads 
by  telephone  through  integration  of 
CompuClass  with  Talking  Classifieds’ 


audiotex  system.  The  extra  service  is 
noted  in  CompuClass  automatic  upsell 
prompts  for  classified  sales  representa¬ 
tives.  CompuClass  also  is  to  be  integrat¬ 
ed  with  the  Collier-Jackson  AIM  busi¬ 
ness  system,  allowing  the  two  systems  to 
exchange  customer  billing  and  credit  in¬ 
formation. 

Du  Pont  Nowspapor  Systums 

Wilmington,  Del. 

Whirlwind  1000  publishing  system  to 
be  installed  this  spring  at  Australia’s 
Eastern  Suburbs  Newspapers,  a  part  of 
the  Hannanprint  Group  that  publishes 
three  Sydney-area  newspapers  with 
combined  circulation  of  185,000. 

The  configuration  includes  two  mir¬ 
roring  Sun  Microsystems  Sparcstation  2 
database  servers,  each  with  128MB 
RAM  and  5.2GB  on-line  storage,  15 
Sun  ELC  machines  as  editorial  and/or 
classified  workstations  and  six  Sun 
IPCs  will  run  pagination  software  for 
electronic  output  of  ROP  ad  pages.  Dis¬ 
play  ads  are  handled  on  a  Camex  sys¬ 
tem  comprising  six  Breeze  worksta¬ 
tions.  Also  already  installed  are  the 
Whirlwind  system  architecture  network 
and  graphics  servers  running  the  Sy¬ 
base  database. 


For  Digital  Input.., 


&  Processing.. 


KODAK  DCS  200 

•  Nikon  N8008s  body  with 
DCS  200  back 

•  SCSI  port 

•  28mm  Nikon  lens  and  cover 

•  NiCad  battery 

•  Charge  couple  device  (CCD) 

•  Photoshop  Plug-In  for  Mac 

•  Photostyler  Plug-In  for  PC 

•  AC  adapter  charger 

•  SCSIcMes 


Nikon  LS-3510AF 


Improved  color  scanning  capability 
with  8-bit  or  12-bit  option 
<  Autofocus:  Automatically  provides  the 
sharpest  image  for  each  scan 
'  Faster  Scans:  8.3  MB  in  under  1.5  min. 
>  New  SCSI  interface  and  GPIB  option 
•  Automatic  operation:  For  high  volume 
scanning  rerjuiring  unattended 
operation,  an  optional  auto  feeder  is 
available.  Up  to  300  slides  unattended 
Bundled  With  accessory  software 


KODAK  XL  7700 
Kodak  XL  7700  Digital 
Continuous  Tone  Printer 

'  Advanced  therrrml  dye  transfer 
technology 

‘  True  continuous-tone  prints  and 
transparencies  without  chemical 
processing 

'  Two  output  sizes:  8.5  xll,  and  llxll 

•  Multiple-copy  priming  and  page 
composition  capabilities 


Camfeldt  OLP  500 

Direct  from  Imagesetter  to  Processor 

Streams  work  as  it  is  input 
Solves  the  problem  of  first  in,  last  out. 
Available  in  configurations  for  most 
popular  setters. 

Efficient  operation,  low  water 
utilization. 

Designed  to  safely  operate  in  the  same 
room  as  the  work  stations. 

Proven  track  record,  ask  for  references 

Your  On-Une  Solution 
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Weekly  Editor _ 

Connie  Thompson 
The  Phonograph-Herald 
St.  Paul,  Neb. 


by  Tom  Riordan 

WHILE  WORKING  IN  Lincoln,  Neb., 
17  years  ago,  Connie  Thompson  got  a 
phone  call  from  her  weekly  publisher- 
father.  Owner  of  the  Phonograph-Her¬ 
ald  in  St.  Paul,  Neb.,  the  late  Tommy 
Thompson  told  Connie  he  had  just  lost 
his  reporter/photographer. 

“Dad  said  he  wanted  me  to  come 
back.  That  wasn’t  what  1  really  wanted 
to  do,”  recalls  Connie,  now  44. 

“When  we  were  little  kids  [two  broth¬ 
ers  and  one  sister],  we  always  worked  [at 
the  paper].  Certain  times  you  had  to  be 
there  to  insert  sections,  or  throw  in 
type.  We  all  had  our  little  jobs.  We  grew 
up  with  it.  As  the  process  changed  [from 
letterpress  to  offset]  our  jobs  changed 
with  it.” 

Like  other  youngsters  reared  in  week¬ 
ly  newspaper  families,  Connie  and  her 
twin  brother  Tom  eventually  opted  out. 
He  became  a  rural  mail  carrier.  Connie, 
a  standout  high  school  athlete,  decided 
she  would  be  a  teacher  and  coach. 

At  the  University  of  Nebraska-Lin- 
coln,  Connie  earned  a  degree  in  educa¬ 
tion.  After  two  years  of  high  school 
teaching,  she  sensed  uncertainty  with 
her  choice.  It  happened  that  a  Lincoln 
printing  firm  had  an  opening  in  Com- 
pugraphic  typesetting.  Connie  applied, 
was  hired,  and  soon  found  herself  su¬ 
pervising  the  operation. 

Dad’s  call  came  two  years  later.  Con¬ 
nie,  then  28,  told  herself,  “I  don’t  know 
how  long  this  will  last,  but  I  guess  I  bet¬ 
ter  give  it  a  try,”  and  she  headed  home. 

The  Thompson  family  weekly  saga 
goes  back  to  1928,  when  Tommy  be¬ 
came  a  printer’s  devil  at  the  Burke 
(S.D.)  Gazette.  He  quickly  mastered  the 
Linotype  and  all  phases  of  printing. 
That  led  to  jobs  at  weeklies  in  several 
states. 

At  each  stop  he  added  to  his  practi¬ 
cal  knowledge  of  community  journal¬ 
ism  —  how-to  and  how-not-to  operate 


Connie  Thompson 


a  weekly.  For  example,  he  later  mused 
of  the  1930s  Depression,  “It  was  a  darn 
good  practice  then  to  accept  poultry, 
meat  and  vegetables  as  payment  for  ad¬ 
vertising  and  subscriptions.” 

Tommy  joined  the  Navy  as  a  printer 
in  1941  and  was  sent  to  Pearl  Harbor, 
arriving  in  time  to  survive  the  Dec.  7 
Japanese  bombing. 

Even  then.  Tommy  had  fashioned  a 
firm  goal  for  himself:  to  own  and  oper¬ 
ate  a  weekly.  In  off-duty  hours,  he  com¬ 
piled  a  120-page  guide  on  “How  to  Run 
a  Successful  Weekly  and  Printing  Busi¬ 
ness.” 

Tommy’s  treatise  never  made  it  home. 
It  went  to  the  bottom  of  the  Pacific  in 
1942  when  Japanese  torpedoes  sank  the 
aircraft  carrier  Wasp,  Tommy’s  ship. 
Miraculously,  he  escaped  alive. 

After  World  War  II,  Tommy  and  his 
wife  Irene  returned  to  her  hometown  of 
Wolbach,  Neb.,  population  280.  They 
purchased  the  Wolbach  Messenger,  a 
tiny  tabloid  which  had  been  out  of  print 


for  more  than  a  year.  With  a  shop  that 
featured  one  Linotype  and  a  Miehle 
Vertical  press,  they  gradually  nursed  cir¬ 
culation  to  an  astounding  593  paid  sub¬ 
scribers. 

In  1959,  the  Thompsons  bought  a  sec¬ 
ond  weekly,  the  St.  Paul  Phonograph, 
believed  to  be  the  only  paper  in  the  na¬ 
tion  named  after  RCA  Victor’s  earliest 
record  player. 

St.  Paul,  population  2,007,  then  also 
had  another  weekly,  called  The  Herald. 

“Two  elderly,  eccentric  widows  owned 
it,”  says  32-year-old  Jay  Thompson, 
Connie’s  “baby  brother”  and  Phono¬ 
graph  production  manager.  “Dad  and 
Mom  tried  to  buy  it  [and  combine  it 
with  the  Phonograph],  but  the  ladies  re¬ 
fused  even  to  discuss  selling  to  them.” 

Tommy  eventually  devised  a  plan.  He 
asked  a  close  friend  and  fellow  Nebras¬ 
ka  weekly  publisher  to  buy  out  the  wid¬ 
ows  and  then  sell  him  The  Review. 

That  set  the  stage  for  “Tommy’s 
Dream”  —  a  brand-new  60-by-155-foot 
steel  frame  central  office  and  printing 
plant  in  St.  Paul. 

“Dad  bought  a  used  two-unit  That¬ 
cher  Pacer  [originally  the  Mergenthaler 
made  in  England]  web  offset  press.  It 
had  been  running  pornographic  publi¬ 
cations  in  California,”  Jay  adds. 

In  quick  order  the  Thompson  plant 
was  printing  other  area  weeklies.  Tom¬ 
my  died  two  years  later,  in  1984.  That  is 
when  Connie  took  over  as  editor. 

Besides  the  Phonograph-Herald  and 
The  Messenger,  St.  Paul  now  does  press- 
work  for  10  publications,  says  Jay,  whose 
wife,  Dodie,  is  responsible  for  type¬ 
setting. 

Business  has  been  good,  Connie 
notes.  Gross  sales  have  increased  from 
$225,000  in  1983  to  $341,000  last  year. 
Paid  circulation  holds  firmly  at  2,454. 

Mom  Thompson  still  lives  in  Wol¬ 
bach,  where  she  continues  to  gather 
news  and  sells  advertising  for  The  Mes¬ 
senger. 

“I’m  72  and  supposed  to  be  retired, 
but  last  August  marked  my  46th  year  in 
the  newspaper  business,”  she  says. 

Connie’s  sister  Mary  Jo,  41,  handles 
Phonograph  advertising  and  account¬ 
ing,  and  writes  an  occasional  column. 

Says  Mom:  “I  think  they  have  done  a 
tremendous  job.  Their  father  would 
have  been  proud  of  them.” 

She  cites  the  extensive  pictorial  and 
story  coverage  of  St.  Paul’s  disastrous 
tornado  of  1984.  First  came  the  regular 


(Riordan  is  a  free-lance  writer.) 
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issue  to  report  on  the  area  destruction 
of  homes  and  business  places. 

This  was  followed  a  few  days  later 
with  an  impressive  18-page  souvenir 
edition.  It  included  all  the  original  sto¬ 
ries,  plus  human-interest  features,  re¬ 
ports  on  heroic  rescue  work,  and  169 
photos  —  many  striking  aerial  views  — 
all  taken  by  Connie. 

In  a  tornado  editorial,  Connie  laud¬ 
ed  area  residents:  “Victims  of  the 
storm’s  destruction  reacted  courageous¬ 
ly  and  quickly.  They  showed  genuine 
concern  for  neighbors  who  needed  as¬ 
sistance  and  for  the  safety  of  friends  in 
other  parts  of  town. 

“Volunteer  firemen,  EMTs,  law  en¬ 
forcement  agencies,  and  employees  of 
the  gas  company  and  utilities  depart¬ 
ment  responded  quickly  and  knew  what 
to  do. 

“They  took  comfort  that  no  one  was 
seriously  injured  and  were  overwhelmed 
with  volunteers  who  flooded  in  to  help 
the  night  of  the  storm  and  in  the  days  of 
hard  work  that  followed.” 

Mary  Jo,  in  a  post  tornado  column, 
teased  her  sister: 

“Someone  asked  how  Connie  got  the 
aerial  shots.  Well,  several  of  us  grabbed 
the  edges  of  a  blanket,  put  Connie  in 
the  middle  with  her  camera  and  raised 
and  lowered  the  blanket  in  unison. 
When  we  hit  a  rhythm  going  on  the  last 
heave-ho  we  got  the  old  girl  flung  high 
enough  in  the  air  to  get  some  good 
shots.” 

From  their  dad  the  Thompsons 
learned  that  a  community  newspaper 
—  just  like  its  big-brother  metropolitan 
dailies  —  must  print  the  news,  even 
while  under  great  pressure  not  to. 

Connie  recalls  reporting  the  convic¬ 
tion  of  several  area  farmers  who  collect¬ 
ed  for  the  sale  of  government  grain 
which  had  never  left  their  bins. 

“One  wife  called  me  and  was  really 
upset,  crying  and  all  that  type  of  stuff. 
She  said  we  weren’t  supposed  to  see 
these  kinds  of  stories  in  our  newspaper. 

“I  told  her  we  report  what  happens. 
This  is  one  of  our  responsibilities,  to 
tell  people  what’s  going  on.” 

Then  she  recalls  another  incident. 

“During  the  1980s  the  farm  situation 
was  bad.  We  had  a  couple  of  banks  in 
the  county  fail.  A  good  friend  of  mine 
was  convicted  of  fraud.  We  ran  the  sto¬ 
ry.  At  first  he  was  furious,  but  later  he 
told  me,  ‘I  know  you’re  just  doing  your 
job.  But  when  it’s  all  over  with.  I’d  like 
to  tell  you  the  real  story  of  what  hap¬ 
pened.’ 

“He  may  have  been  taking  blame  for 
other  officers,  but  I  never  found  out  be- 


As  a  tribute,  Tommy  Thompson’s  green 
eyeshade  hangs  in  his  former  office  among 
the  many  honors  he  received. 


cause  he  died  of  a  heart  attack  not  long 
after  that.” 

Connie  has  her  feisty  side.  In  1988, 
she  took  on  the  Howard  County  Board 
of  Education.  Officials  had  refused  to 
divulge  teacher  salaries.  The  editor 
sued. 

With  strong  support  from  the  Ne¬ 
braska  Press  Association  and  many  edi¬ 
tors,  Connie  fought  her  case  all  the  way 


The  Phonograph-Herald 


to  the  Supreme  Court  of  Nebraska, 
which  upheld  the  board. 

She  had  made  her  point:  “Our  paper 
and  its  readers  want  all  the  facts  to 
which  we  are  entitled,  and,  if  necessary, 
we  will  battle  for  them.” 

Connie  Thompson  probably  would 
never  dream  of  going  back  into  teach¬ 
ing,  and  leave  what  sometimes  is  a 
three-ring  circus  in  the  office  of  this 
family  weekly. 

“We  get  along  pretty  good,”  the  edi¬ 
tor  notes  with  a  grin,  “but  we  have  our 
moments,  let  me  tell  you.” 

Connie  and  Mary  Jo,  both  single,  live 
together  but  spend  most  of  their  time  at 
the  Phonograph-Herald. 

Jay  and  wife  Dodie  log  long  hours  at 
the  newspaper. 

And  Mom  drops  in  several  times  a 
week. 

When  the  Thompson  clan  ends  up 
in  one  room,  laughter  usually  rattles 
the  walls.  After  one  morning  in  St. 
Paul,  my  wife  and  I  can  readily  attest  to 
that.  BEffP 

U.S.  government 
catalogs  available 

THE  OFFICE  OF  Marketing,  Superin¬ 
tendent  of  Documents  (SuDocs),  in  the 
U.S.  Government  Printing  Office, 
Washington,  D.C.,  has  announced  it 
will  send  interested  newspapers  public 
service  announcements  pertaining  to 
SuDocs  publications. 

By  responding  to  these  announce¬ 
ments,  readers  can  receive  a  free  catalog 
of  federal  government  publications,  in¬ 
cluding  maps,  posters  and  books  con¬ 
taining  business  statistics,  science  and 
technology,  military  history,  the  envi¬ 
ronment  and  more. 

Interested  parties  can  receive  infor¬ 
mation  by  contacting  John  Berger,  Of¬ 
fice  of  Marketing,  Mail  Stop  SM,  941  N. 
Capitol  St.,  Washington,  D.C.  20401. 

Price  hike 

THE  VANCOUVER,  WASH.,  Colum¬ 
bian  has  raised  its  home-delivery  and 
motor- route  rates  by  50^. 

The  single-copy  rate  on  Sunday  also 
was  increased,  from  $1.25  to  $1.50,  but 
the  daily  single-copy  price  remains 
35^. 

The  newspaper  said  that  it  imple¬ 
mented  several  promotional  programs 
to  retain  current  customers  and  acquire 
new  ones. 
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H^'level  executive 
out  at  United  Media 

David  Hendin,  who  says  he  was  ‘terminated*  by  Scripps 
after  23  years,  has  started  a  literary /syndication  agency 


by  David  Astor 

YET  ANOTHER  CHANGE  has  hit 
United  Media  with  the  departure  of  se¬ 
nior  vice  president  and  editorial  direc¬ 
tor  David  Hendin. 

“Scripps  terminated  my  services,” 
Hendin  told  E&P.  “I  have  no  idea  why. 
It  was  not  my  choice.” 

Hendin  was  the  second-highest  exec¬ 
utive  at  the  E.W.  Scripps  Co.-owned 
UM,  and  many  in  the  syndicate  indus¬ 
try  considered  him  the  heir  apparent  to 
current  UM  president  Robert  Roy 
Metz. 

The  47-year-old  Hendin’s  affiliation 
with  UM  dates  back  to  1970,  when  he 
joined  Newspaper  Enterprise  Associ¬ 
ation.  He  was  a  syndicated  science/ 
medical  writer  as  well  as  an  editor  be¬ 
fore  NEA  merged  with  United  Feature 
Syndicate  (UFS)  to  form  UM  in  1978. 
He  became  vice  president  and  editorial 
director  of  UM  that  year. 

More  recently,  Hendin  was  also  pres¬ 
ident  of  UM’s  Pharos  Books,  which 
Scripps  sold  to  the  K-111  Communica¬ 
tions  Corp.  last  month.  In  November, 
Scripps  also  parted  with  UM’s  TV  Data 
division.  Sources  say  that  Scripps  wants 
to  sell  UM’s  syndicates  and  licensing 
operation  this  year,  with  Disney  and 
Time-Warner  reportedly  among  the  po¬ 
tential  buyers. 

The  uncertainty  of  who  may  pur¬ 
chase  UM  caused  Pulitzer  Prize-win¬ 
ning  editorial  cartoonist  Mike  Peters  to 
jump  from  UFS  to  Tribune  Media  Ser¬ 
vices  in  January.  Did  the  possible  sale 
situation  also  influence  Scripps  to  push 
Hendin  out,  perhaps  to  pare  the  payroll 
to  make  UM  more  attractive  to  a  poten¬ 
tial  buyer? 

Hendin  said  he  did  not  know  if  this 
was  a  factor,  while  Scripps  director  of 
corporate  communications  Rich  Boeh- 
ne  denied  that  it  was. 


David  Hendin 


When  asked  why  Hendin  was  let  go, 
Boehne  provided  this  statement  from 
Scripps:  “United  Media  sold  the  busi¬ 
ness  [Pharos]  that  Mr.  Hendin  had 
managed  and  United  Media  went  to 
great  lengths  to  arrange,  as  part  of  this 
sale,  for  the  buyer  to  provide  David  with 
a  two-year  consulting  agreement  at  a 
substantial  sum  of  money.” 

Boehne  said  Hendin’s  “principal  po¬ 
sition  at  United  Media  was  managing 
Pharos.” 

Hendin  acknowledged  that  he  might 
have  spent  about  60%  of  his  time  on 
Pharos  work,  but  emphasized  that  he 
was  still  heavily  involved  with  the  syn¬ 
dication  end  of  UM. 

“When  I  was  made  president  of 
Pharos,  I  was  never  relieved  of  my  du¬ 
ties  as  senior  vice  president  of  United 
Media,  and  was  never  asked  to  stop  do¬ 
ing  those  duties,”  said  Hendin.  “Work¬ 
ing  on  and  managing  the  syndicates 
took  a  substantial  amount  of  my  time 
every  week.” 

Hendin  noted,  by  way  of  example. 


that  he  took  a  trip  as  recently  as  mid- 
January  to  meet  with  client  newspapers 
on  syndication  business. 

He  added  that  he  was  a  vice  presi¬ 
dent  of  the  Newspaper  Features  Coun¬ 
cil  because  of  his  syndication  rather 
than  Pharos  duties.  Hendin  resigned 
from  the  organization  this  month  be¬ 
cause  of  his  UM  departure. 

As  for  the  consulting  agreement, 
Hendin  said,  “My  contract  with  K-IIl 
makes  no  reference  to  anything  suppos¬ 
edly  done  or  not  done  by  Scripps.”  He 
added  that  his  K-III  deal,  which  re¬ 
quires  him  to  consult  for  no  more  than 
two  days  a  week  about  such  matters  as 
the  World  Almanac,  is  by  no  means 
comparable  to  what  he  had  at  UM. 

Hendin  said  he  feels  the  main  issue  is 
how  Scripps  dealt  with  him  as  a  UM 
executive,  not  what  the  company  might 
have  tried  to  do  for  his  post-UM  career. 
“My  future  is  my  business,”  he  stated. 

When  asked  if  he  was  considering  lit- 
igation  against  Scripps,  Hendin  de¬ 
clined  to  comment. 

Hendin  did  comment  about  his  un¬ 
happiness  with  the  way  Scripps  treated 
him.  “I’ve  done  nothing  but  make  mon¬ 
ey  for  them  for  23  years,”  he  said.  “No 
one  at  Scripps  even  called  to  thank  me 
or  say  good  luck.” 

He  also  said  that  Scripps  could  have 
handled  the  whole  UM  sale  situation 
better.  “Any  time  a  company  sells  one 
of  its  divisions,  it’s  bound  to  be  stressful 
on  the  employees,”  he  commented.  “I 
do  feel,  however,  that  the  stress  on 
many  or  most  of  the  United  Media  em¬ 
ployees  could  have  been  reduced  by 
more  careful  management.” 

Hendin  emphasized  that  he  has  no 
complaints  about  the  people  at  UM  it¬ 
self.  He  said  he  enjoyed  working  with 
Metz  and  other  executives  as  well  as 
with  UM  staffers  and  creators. 

Speaking  of  creators,  Hendin  started 
a  literary  agency  this  month  that  will 
represent  fiction  and  non-fiction  au¬ 
thors  as  well  as  cartoonists  and  colum¬ 
nists  trying  to  get  syndicated.  Hendin 
said  that  UM  is  still  one  of  the  syndica¬ 
tion  companies  he  would  approach  on 
behalf  of  a  creator. 

He  said  the  “first  official  client”  of 
David  Hendin  Literary  Enterprises  — 
based  at  P.O.  Box  990,  Nyack,  N.Y. 
10960  —  is  “Miss  Manners”  writer  Ju¬ 
dith  Martin  of  UFS. 

Hendin  is  also  the  co-executive  pro¬ 
ducer,  with  Tatge  Lasseur  Productions, 
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of  a  “Miss  Manners”  pilot  program  for 
public  television.  It  is  being  developed  in 
conjunction  with  WTTW  in  Chicago. 

“1  was  angry,  sad  and  shocked  when 
Scripps  terminated  my  services,”  said 
Hendin,  “but  there’s  an  upside  to  it.  1 
think  what  I’m  doing  now  is  going  to  be 
fun.” 

One  person  who  thinks  Hendin,  who 
has  written  11  books  himself,  will  be  a 
good  literary  agent  is  “Peanuts”  creator 
Charles  Schulz  of  UM. 

“1  admire  the  variety  of  abilities  he 
has,”  said  Schulz,  “and  I’ve  always  got¬ 
ten  along  well  with  him.  He’s  a  nice 
fellow.” 

Schulz  also  told  E<S?P  that  “it’s  a 
pity”  that  the  UM  sale  situation  has 
“left  so  many  people  uneasy  and  up  in 
the  air.” 

Metz  could  not  he  reached  for  com¬ 
ment  about  Hendin’s  departure. 

Other  UM  executives  are  now  han¬ 
dling  Hendin’s  syndicate  duties.  Boehne 
said  it  is  “undetermined”  if  Hendin  will 
be  replaced.  ■Edi’P 

TMS,  cable  channel 
doing  weather  page 

TRIBUNE  MEDIA  SERVICES  is  of¬ 
fering  a  new  package  of  weather  maps 
and  data  to  newspapers  in  cooperation 
with  cable  television’s  Weather  Channel. 

Weather  Central  Inc.,  which  has  pro¬ 
vided  information  to  TMS  since  1987, 
will  be  involved  in  compiling  the  new 
service  with  data  from  the  Weather 
Channel. 

The  “Weather  Channel  Weather 
Page”  offers  more  than  25  optional  fea¬ 
tures  in  tabular  form  or  in  maps.  Since 
the  cable  channel  monitors  conditions 
in  2,000  cities,  the  service  can  tailor  a 
newspaper’s  weather  page  to  the  geo¬ 
graphical  area  it  covers. 

Tables  and  maps,  available  in  color  or 
black  and  white,  are  delivered  via  Mac¬ 
intosh  and  modem. 

Three  are  promoted 
to  new  LATS  posts 

STEVEN  CHRISTENSEN  HAS  be¬ 
come  vice  president/general  manager  of 
domestic  operations  and  Gary  Neele- 
man  vice  president/director  of  sales  for 
the  international  division  of  the  Los 
Angeles  Times  Syndicate. 

Also,  Beth  Barber  has  been  promot¬ 
ed  to  the  new  position  of  director  of  in¬ 
ternational  account  relations  and  arti¬ 
cle  sales. 


Steven  Christensen 


Qary  Neeleman 


Beth  Barber 


Christensen  joined  LATS  in  1985  as 
managing  editor,  was  named  executive 
editor  in  1990,  and  also  assumed  re¬ 
sponsibility  for  the  syndicate’s  domestic 
sales  operations  in  1991.  He  is  a  United 
Press  International  veteran  who  worked 
as  Pacific  Division  news  editor,  Idaho 
state  editor  and  as  a  reporter  in  Salt 
Lake  City. 

Neeleman,  who  also  joined  LATS  in 
1985,  was  named  director  of  interna¬ 
tional  marketing  and  business  develop¬ 
ment  in  1990.  He  spent  27  years  at  UPI, 
where  he  started  as  the  Brazil  corre¬ 
spondent  and  eventually  became  vice 
president  and  general  manager  for 
Latin  America  and  the  Caribbean. 

Barber,  who  has  been  associated  with 
the  LATS  international  division  since 
its  inception  in  1982,  was  promoted  to 
manager  of  article  sales  and  administra¬ 
tion  in  1990. 

Organization  offers 
columns  by  Gifford 

TV  TALK-SHOW  host  Kathie  Lee  Gif¬ 
ford  is  doing  a  weekly  series  of  decorat¬ 
ing  columns  syndicated  by  the  Home 
Furnishings  Council. 

Gifford  —  who  has  been  an  HFC 
spokesperson  for  the  past  two  years  — 
talks  about  color,  dining  room  decor, 
home  entertainment  centers,  home  of¬ 
fices,  patios,  kids’  rooms  and  more. 
Reader  questions  are  also  answered. 

HFC  (based  at  3411  Silverside  Rd., 
Webster  Bldg.,  Suite  210,  Wilmington, 
Del.  19810)  is  an  organization  of  manu¬ 
facturers,  suppliers  and  retailers. 

Rukeyser  files  final 
column  for  Tribune 

ECONOMIC  COMMENTATOR  Louis 
Rukeyser  will  write  his  last  Tribune 
Media  Services  column  on  March  26 
after  doing  the  feature  for  more  than  17 


years.  He  started  with  the  old  Mc- 
Naught  Syndicate. 

Rukeyser,  who  appears  in  more  than 
200  newspapers,  said  he  is  ending  the 
syndicated  feature  because  his  “profes¬ 
sional  plate”  is  very  full  now.  He  does 
the  Wall  Street  Week  With  Louis  Rukey¬ 
ser  show  for  public  television  and  re¬ 
cently  launched  a  monthly  newsletter 
called  Louis  Rukeyser’s  Wall  Street. 

Rukeyser,  who  has  authored  best¬ 
selling  books  on  economics  and  invest¬ 
ing,  spent  11  years  as  a  political  and  for¬ 
eign  correspondent  for  the  Baltimore 
Sun  and  also  served  as  the  London  bu¬ 
reau  chief  and  economic  editor  for 
ABC  News. 
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New  cartoon  journal 

A  NEW  PUBLICATION  is  coming 
from  Ohio  State  University’s  Cartoon, 
Graphic,  and  Photographic  Arts  Re¬ 
search  Library. 

The  thrice-yearly  Inks:  Cartoon  and 
Comic  Art  Studies  is  scheduled  to  pre¬ 
miere  during  the  winter  of  1994. 

Included  in  the  journal  will  be  stories 
about  comic  strips,  political  cartoons 
and  other  art;  book  and  exhibition  re¬ 
views;  a  column  describing  cartoon-re¬ 
lated  historic  sites  and  collections;  a  bib¬ 
liography  of  currently  published  materi¬ 
als  and  a  feature  describing  selected 
recent  acquisitions  at  the  Ohio  State  li¬ 
brary,  which  has  about  200,000  car¬ 
toons.  There  will  also  be  interviews, 
commentary,  speeches  and  more. 

An  occasional  issue  may  be  devoted 
to  a  single  theme,  such  as  women  car¬ 
toonists. 

Associate  professor  and  library  cura¬ 
tor  Lucy  Shelton  Caswell  will  be  editor 
of  the  journal. 

Her  library  is  based  at  27  W.  17th  Ave. 
Mall,  Wexner  Center  for  the  Visual  Arts, 
Room  023L,  Columbus,  Ohio  43210- 
1393. 

Also,  several  new  issues  of  existing 
publications  are  out. 

The  latest  WittyWorld  (WW)  maga¬ 
zine  features  a  survey  of  the  incomes  of 
cartoonists  around  the  world. 

There  is  also  a  cover-story  interview 
with  “Hagar  the  Horrible”  cartoonist 
Chris  Browne  to  mark  the  20th  anniver¬ 
sary  of  his  King  Features  Syndicate 
comic,  an  interview  with  1992  Pulitzer 
Prize-winning  editorial  cartoonist  Signe 
Wilkinson  of  the  Philadelphia  Daily 
News  and  Cartoonists  &  Writers 
Syndicate,  a  column  by  Creators  Syn¬ 
dicate  president  Rick  Newcombe,  and 
more. 

WW  is  based  at  P.O.  Box  1458,  North 
Wales,  Pa.  19454. 

The  latest  issue  of  Cartoonist  Profiles 
(CP)  magazine  has  a  cover  story  about 
“Where  I’m  Coming  From”  creator  Bar¬ 
bara  Brandon  of  Universal  Press  Syn¬ 
dicate. 

Others  featured  in  the  issue  include 
“Moose  Miller”  creator  Bob  Weber  Sr. 
of  King,  editorial  cartoonist  William 
Costello  of  Newspaper  Enterprise  As¬ 
sociation,  former  “Pogo”  cartoonist 
Neal  Sternecky  of  the  Los  Angeles 
Times  Syndicate,  and  the  late  “Krazy 
Kat”  creator  George  Herriman. 

There  is  also  an  article  about  self- 
syndicating  to  weekly  newspapers  by 
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“All  About  Town”  creator  William 
Canty. 

CP  is  based  at  P.O.  Box  325,  Fairfield, 
Conn.  06430. 

Breaking  In  (BI)  magazine  has  re¬ 
leased  its  second  issue,  which  includes 
an  interview  with  “Mark  Trail”/“The 
Ryatts”  cartoonist  Jack  Elrod  of  North 
America  Syndicate,  information  about 
new  syndicated  comics,  a  feature  about 
a  cartoonist’s  experiences  working  un¬ 
der  a  syndicate  development  contract, 
samples  of  comics  by  10  cartoonists  try¬ 
ing  to  get  syndicated,  advice  on  getting 
syndicated,  book  reviews  and  more. 

BI  is  based  at  P.O.  Box  89147,  At¬ 
lanta,  Ga.  30312. 

Also,  the  Cartoonists  Against  Crime 
group  has  released  its  latest  newsletter. 

CAC’s  premise  is  to  “prevent  crime 
and  promote  safety  through  cartoon 
art.”  Its  founder  is  cartoonist  Adrienne 
Sioux  Koopersmith,  whose  organization 
is  based  at  1437  W.  Rosemont,  Suite 
IW,  Chicago,  Ill.  60660. 

Tax-related  service 

“TAXFAX”  IS  BEING  offered  by  the 
New  York  Times  Syndicate. 

The  service  allows  callers  to  order 
state,  federal  and  corporate  tax  forms 
by  calling  an  800  number.  The  forms 
are  then  sent  immediately  to  the  callers’ 
fax  machines. 

Each  participating  newspaper  is  as¬ 
signed  its  own  800  number  and  receives 
$1.35  per  order. 

Callers  can  also  order  articles  detail¬ 
ing  the  45  most  common  tax  issues. 

The  Harper  Woods,  Mich. -based 
World  Data  Delivery  Systems  provides 
FaxAmerica’s  “TaxFax”  to  the  partici¬ 
pating  papers. 

Material  from  U-Bild 

U-BILD  NEWSPAPER  Features  is 
offering  seven  new  do-it-yourself  pack¬ 
ages  for  spring  and  summer. 

The  packages  —  aimed  at  seasonal 
special  sections  and  advertorial  supple¬ 
ments  —  include  “Spring  &  Summer 
Home  Improvement,”  “Outdoor  Liv¬ 
ing,”  “Country  Living,”  “Lawn  &  Gar¬ 
den,”  “Kitchen  Beautiful,”  “Your  Baby” 
and  “Quick  &.  Easy  Money-Making 
Ideas.” 

Each  free  package  contains  between 
five  and  seven  columns  by  Steve  Elling- 
son  that  introduce  products  such  as  sun 


A  redwood  porch  swing  from  the 
‘Country  Living’  package. 


decks,  outdoor  furniture,  greenhouses 
and  many  others. 

Black-and-white  photos  are  included 
with  each  column,  and  color  is  available 
with  selected  projects. 

U-Bild  —  based  at  P.O.  Box  2383, 
Van  Nuys,  Calif.  91409-2383  —  said 
customized  packages  can  be  arranged. 

Clinton  plan  via  fax 

THE  ENTIRE  TEXT  of  the  Clinton 
administration’s  plan  to  revitalize  the 
economy  is  available  on  U.S.  News- 
wire’s  “Fax-on-Demand”  system. 

In  other  news,  Jonathan  Harris  has 
joined  the  Washington,  D.C. -based 
USN  as  director  of  sales  and  marketing. 

Harris  has  been  a  consultant,  senior 
account  executive  in  the  D.C.  office  of 
Hill  and  Knowlton  and  an  aide  to  Sen. 
John  Kerry  of  Massachusetts. 

‘Dick  Tracy^  update 

“DICK  TRACY”  ARTIST  Dick  Locher 
is  now  also  writing  the  comic  for  the 
time  being. 

Locher  is  doing  the  sequence  that 
began  March  15,  although  there  are  re¬ 
ports  that  Tribune  Media  Services 
may  turn  to  yet  another  writer  after  this 
sequence  ends. 

TMS  last  year  decided  not  to  renew 
the  contract  of  Max  Allan  Collins, 
whose  scripts  appeared  in  “Dick  Tracy” 
from  1977  to  this  past  Sunday.  Collins, 
who  has  been  consulting  with  his  attor¬ 
ney  about  how  to  respond  to  the  dis¬ 
missal,  believes  that  the  syndicate’s  ac¬ 
tion  was  “in  violation  of  my  contract  and 
in  derogation  of  my  rights  in  the  many 
‘Dick  Tracy’  characters  and  concepts 
which  I  created”  (E&P,  Jan.  23,  1993). 

Lochet  is  also  a  Pulitzer  Prize-win¬ 
ning  editorial  cartoonist  for  the  Chicago 
Tribune  and  TMS. 
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taken  to  task  by  FBI  director  William 
Sessions.) 

On  the  scene  at  Waco,  FBI  spokes¬ 
man  Bob  Ricks  told  reporters  March  10 
that  press  efforts  to  contact  cult  leader 
David  Koresh  “directly  affect  our  ability 
to  get  the  matter  resolved.” 

As  the  armed  standoff  moved  into  its 
third  week,  Branch  Davidian  cultists 
inside  their  besieged  ranch  twice  hoist¬ 
ed  banners  from  the  watchtower  asking 
for  contact  with  news  organizations. 

“God  Help  Us,  We  Want  the  Press,” 
one  read. 

“FBI  Broke  Negotiations,  We  Want 
Press,”  read  another  hung  out  March  14. 

In  a  related  development,  Texas 
Rangers  launched  an  investigation  into 
who,  if  anyone,  tipped  the  cult  to  the 
raid.  ATF  officials  have  said  the  cult’s 
withering  armed  response  to  the  raid 
indicates  cultists  had  been  prepared  for 
the  attack. 

In  a  March  15  story,  Washington 
(D.C.)  Times  reporter  Hugh  Aynes- 
worth  reported  that  an  ATF  official  in 
Dallas,  Sharon  Wheeler,  had  phoned 
several  news  agencies  hours  before  the 
raid. 

While  Wheeler  did  not  mention  the 
raid  or  a  Waco  location,  journalists  in¬ 
terviewed  by  Aynesworth  said  they  easi¬ 
ly  concluded  the  action  involved  the 
Branch  Davidians,  who  a  day  before 
were  the  subject  of  the  start  of  a  long 
series  of  investigative  articles  by  the 
Waco  Tribune-Herald. 

Record  said  the  complicated  develop¬ 
ments  at  Waco  require  explanation 
from  the  press. 

“If  we  hold  other  people  accountable 
—  and  we  do  all  the  time,  while  not 
holding  ourselves  accountable  —  then 
we’ve  got  to  hold  ourselves  accountable, 
or  somebody  else  is  going  to  end  up  do¬ 
ing  that  for  us,”  Record  said. 

SPJ  president  Vines  said  task  force 
head  Gibson  would  like  to  conclude  the 
report  by  the  first  week  in  April.  Re¬ 
cord,  however,  said  he  strongly  believes 
much  of  the  investigation  cannot  begin 
until  the  siege  is  concluded. 

In  addition  to  Gibson  and  Record, 
the  following  members  were  named  to 
the  task  force:  Dan  Bolton,  SPJ  national 
ethics  committee  chairman;  Laurie 
Reingold  of  KTRK-TV  in  Houston;  Phil 
Robbins,  director  of  the  George  Wash¬ 
ington  University  journalism  school; 
Bob  Steele  of  the  Poynter  Institute;  and 
Sarah  Stone,  associate  professor  of 
journalism  at  Baylor  University.  BE^P 


Student  journalist 
covers  United 
Nations  in  Cambodia 

SAID  SHAFIK,  A  senior  journalism 
major  at  the  Brooklyn  campus  of  Long 
Island  University  in  New  York,  became 
the  first  student  journalist  to  cover 
United  Nations  peacekeeping  opera¬ 
tions  when  he  went  to  Cambodia  last 
January. 

Shafik’s  trip  was  financed  by  a  Theo¬ 
dore  E.  Kruglak  Fellowship  in  Interna¬ 
tional  Affairs,  named  for  a  former  vice 
president  and  provost  of  LIU  and  given 
by  LIU’s  journalism  department.  Shafik 
reported  for  Seawanhaka,  the  weekly 
newspaper  of  the  Brooklyn  campus,  and 
Media  Tribune  Services’  College  News 
Service,  which  serves  more  than  600 
college  papers. 

The  trip  was  organized  with  the  sup¬ 
port  of  the  Office  of  Peacekeeping  Oper¬ 
ations  of  the  U.N.  and  the  U.N.  Transi¬ 
tional  Authority  in  Cambodia. 

During  his  stay  in  Cambodia,  Shafik 
observed  the  cease-fire  between  Khmer 
Rouge  and  government  forces  on  heli¬ 
copter  trips  to  the  northwest  province  of 
Battambang,  and  stayed  for  two  days  at  a 
U.N.  base  in  Takeo,  south  of  the  capital. 
Shafik  also  attended  U.N.  press  briefings 
in  Phnom-Penh,  and  visited  the  Cam¬ 
bodian  offices  of  the  Associated  Press, 
Reuters  and  several  newspapers. 

Shafik  is  a  native  of  Egypt,  where  he 
worked  as  a  reporter  for  the  Republican 
Press  and  the  Middle  East  News  Agency. 


Photo  Express 
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He  noted  AP  must  “maintain  the  for¬ 
mat  of  the  signal”  for  proper  operation 
and  must  manage  the  volume  of  materi¬ 
al  “going  down  that  pipeline”  so  that 
“the  only  variable  becomes  the  local 
pictures,  which  the  member  can  man¬ 
age  in  conjunction  with  what  we  pro¬ 
vide.” 

Langstine  maintained  that  it  would 
be  “rather  difficult”  for  the  AP  to  com¬ 
pete  head  to  head  with  INS  without  its 
member-supported  PhotoStream  ser¬ 
vice  already  in  place.  Had  the  AP  start¬ 
ed  from  scratch  in  an  open-architecture 
environment,  he  said,  “then  you’ve  got 
a  level  playing  field.” 

If  the  proprietary  Leafdesk  represents 
the  playing  field,  then  PhotoStream 
provides  a  huge  installed  base  of  poten¬ 
tial  customers  for  PhotoExpress  clients. 

Doubting  that  the  wire  service  will 
supply  the  1,600  daily  images  needed  to 
fully  utilize  its  satellite  photo  service, 
Langstine  added,  “In  order  to  fill  the 
network,  you  go  out  and  get  them 
somewhere  else.”  BEOT 

Hands-on  training 

STUDENT  JOURNALISTS  IN  an  ad¬ 
vanced  reporting  class  at  the  University 
of  Miami  recently  traveled  to  Key  West, 
Fla.,  to  produce  a  special  series  on 
tourism  in  the  Florida  Keys  for  the  Key 
West  Citizen. 


ASNE  Convention  Participants: 

The  Freedom  Forum  Media  Studies  Center 

invites  you  to  attend  a  press  briefing 
followed  by  a  reception 
to  introduce  the  Winter/Spring  issue 
of  the  Media  Studies  lournal 

“The  Media  and  Women  Without  Apology” 

Tuesday,  March  30 
4:00  p.m.  to  5:30  p.m. 

Baltimore  Convention  Center,  Room  310 
One  Pratt  Street 
Baltimore,  Maryland 

For  further  information  please  contact  Shirley  K  Gazsi 
Associate  Director/Communications  Manager 
The  Freedom  Forum  Media  Studies  Center 
212/678^ 
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Shop  Talk 

Continued  from  page  48 

they  don’t,  they  are  going  to  disappear 
....  It’s  a  time  for  them  to  take  stock 
and  try  to  change  their  direction  and 
not  simply  to  resist.  I  believe  in  resis¬ 
tance  on  certain  points  if  necessary  to 
preserve  what  you  have,  but  they  can’t 
preserve  what  they  have  unless  they  go 
forward.” 

Among  the  enlightened  Guild  lead¬ 
ers  proceeding  in  that  direction  —  aid¬ 
ed  and  abetted  in  this  crime  of  reason 
by  an  equally  culpable  management  — 
is  Bernard  Lunzer,  executive  director  of 
Local  2  of  the  Guild  in  Minneapolis-St. 
Paul.  He  is  also  the  co-founder  of  the 
Coalition  for  Constructive  Change,  a 
second  national  group  within  the  Guild 
seeking  change. 

Lunzer  is  a  champion  of  what  unions 
call  worker  participation  and  manage¬ 
ment  prefers  to  call  “participatory  man¬ 
agement,”  but  meaning  the  same  thing: 
union  members  having  input  into  areas 
that  had  previously  been  the  purview  of 
management.  It  is  also  called  the  Quali¬ 
ty  of  Life  program. 

A  pioneer  of  the  concept  was  Lunz- 
er’s  predecessor,  John  Carmichael.  An 
article  under  his  co-byline  read  in  part; 
“The  Guild  initiated  the  idea  with  the 
full  backing  of  the  membership,  pro¬ 
posed  it  formally  at  the  bargaining 
table,  then  bargained  against  manage¬ 
ment  resistance  until  worker  participa¬ 
tion  was  finally  written  into  the  con¬ 
tract  like  any  other  benefit.” 

That  was  in  1972.  The  concept  flow¬ 
ered  for  10  years,  then  went  into  de¬ 
cline  when  new  management  cooled  to 
the  idea.  But  now,  under  the  aegis  of 
both  management  and  the  Guild,  it  ap¬ 
pears  to  be  blooming  once  again. 

In  the  beginning,  a  joint  labor-man¬ 
agement  committee  met  at  least  once  a 
month  to  discuss  non-contractual  mat¬ 
ters.  These  grew  from  essentially  house¬ 
keeping  matters  to  having  major  input 
into  the  direction,  appearance  and  con¬ 
tent  of  the  paper.  The  latter  develop¬ 
ment  got  a  strong  push  from  the  then- 
editor,  Steven  Isaacs,  in  1978. 

The  local  is  currently  seeking  to  re¬ 
vive  the  language  that  lay  dormant  in 
its  contract  after  the  current  manage¬ 
ment  at  the  combined  Star-Tribune  had 
initiated  an  “employee  involvement” 
program  of  its  own.  In  the  interests  of 
harmonious  labor  relations,  the  compa¬ 
ny  spurred  the  program  “to  make  jobs 
better  and  more  meaningful,”  said  John 
Dennison,  Star-Tribune  vice  president 
for  labor  relations. 


Lunzer  said,  “We  are  trying  to  use  the 
Guild  mechanism  that  already  existed 
to  make  sure  our  people  are  involved  in 
a  way  that  is  meaningful  .  .  .  that  is  not 
restrictive,  and  that  deals  with  Guild  is¬ 
sues  in  a  way  that  we  are  comfortable 
with.” 

Both  management  and  the  Guild  are 
careful  to  move  matters  into  bargaining 
areas  when  called  for.  For  instance,  a 
discussion  of  copy  desk  pay  rates  began 
in  the  joint  (consultative)  committee 
and  then  moved  to  a  bargaining  com¬ 
mittee,  resulting  in  a  side  letter  to  the 
contract. 

Said  Lunzer,  “It’s  kind  of  a  beginning, 
but  I  think  you  are  going  to  see  this  is 
going  to  be  a  big  issue  in  the  next  five 
years,  and  the  question  for  both  sides  is 


Colombia 

Continued  from  page  13 

Enforcement  Agency]  is  up  to  here,” 
Quinn  said. 

He  noted  that  the  United  States  is 
currently — and  somewhat  secretly — 
constructing  a  fortresslike  embassy  in 
Bogota  but  U.S.  officials  in  Colombia 
will  not  comment  on  the  project. 

“But  the  real  threat  to  freedom  of 
expression  in  Colombia  is  the  self-cen¬ 
sorship  the  Colombian  journalists  im¬ 
pose  on  themselves,”  Quinn  said.  “The 
Colombian  journalists  are  sort  of  in  re¬ 
treat.  They  are  under  threat  from  the 
evil  powers  in  Colombia,  evil  powers 
which  are  hard  to  define  here — the 
leftist  terrorists,  the  rightist  terrorists, 
the  drug  cartels,  corrupt  government 
officials. 

“Now  I  see  that  Colombia  is  a  coun¬ 
try  which  is  more  and  more  coming  un¬ 
der  the  sway  of  organized  crime,”  the 
veteran  journalist  continued.  “Some 
people  here  feel  organized  crime  —  I 
don’t  mean  just  the  drug  cartels  —  is 
taking  over  the  economy  and  taking 
over  politics  in  Colombia.  Organized 
crime  limits  the  press  here  in  Colom¬ 
bia,  what  the  press  can  cover  and  can 
report  here  in  Colombia.” 

Guillermo  Calle,  the  news  director  of 
24  Horas  television  in  Bogota,  said  he  is 
glad  to  see  the  Colombian  Post  in  the 
arena.  He  said  he  reads  the  paper  to 
spark  ideas  and  get  information  for  sto¬ 
ries,  ideas  and  information  that  may 
not  be  available  elsewhere. 

“Self-censorship  is  a  problem  for  us 
journalists  here  in  Colombia,”  agreed 
Calle.  “You  never  know  —  at  work  or 
when  you  go  home  —  when  you  might 
be  the  target  of  a  bomb  or  a  bullet  from 


how  do  they  do  it  in  a  way  that  is  credi¬ 
ble,  that  has  meaning  and  [is]  not  just  a 
co-option  program  or  a  sham. 

“I  think  the  more  [thoughtful]  people 
who  have  a  little  better  vision  will  un¬ 
derstand  that  you  don’t  just  kill  the  pro¬ 
gram.  You  try  to  use  the  program.  You 
try  to  make  these  things  work,  but 
everybody  retains  their  identity. 

“The  publisher  is  still  the  publisher. 
Managers  still  want  to  manage,  and 
workers  still  have  issues  that  are  differ¬ 
ent  from  people  who  own  the  company. 

“That  is  going  to  be  the  real  chal¬ 
lenge”  and,  as  Lunzer  also  said,  “We 
may  not  always  see  things  eye  to  eye, 
but  we  are  in  it  together  so  we  should 
try  to  find  ways  to  make  things  work  to¬ 
gether.”  ■EiS’P 


the  communists  or  the  narcotraffickers 
or  organized  crime.” 

If  publishing  a  newspaper  is  per¬ 
ceived  in  the  classical  sense  as  bringing 
some  measure  of  order  out  of  chaos, 
then  the  Colombian  Post  is  in  the  right 
place  at  the  right  time. 

“Due  to  a  new  wave  of  bombings  and 
killings  we’ve  had  a  declared  emergency 
by  the  government,  an  official  National 
State  of  Internal  Commotion,  here  in 
Colombia  since  early  November  when 
the  Post  first  started,”  said  Enrique 
Reyes. 

Reyes,  a  longtime  Colombian  jour¬ 
nalist  and  former  international  editor 
of  El  Espectador  in  Bogota,  observed 
that  “If  the  Post  can  develop  and  func¬ 
tion  through  all  this,  and  it  looks  like  it 
can,  then  maybe  it  will  survive  and 
prosper. 

“I  hope  so,”  he  said,  paging  through  a 
recent  issue.  “Our  country  —  Colombia 
—  needs  something  like  this.” 

Rebate  program 
revs  up  in  Erie 

TIMES  PUBLISHING  CO.  of  Erie,  Pa., 
says  its  employee  automobile  rebate  pro¬ 
gram  generated  more  than  $1  million  in 
car  sales  and  more  than  $800,000  in 
financing  last  year. 

The  company,  which  publishes  the 
Morning  News,  Erie  Daily  Times  and 
Sunday  Times-News  introduced  the  pro¬ 
gram  to  help  boost  slumping  auto  sales 
and  to  jump-start  the  local  economy. 

A  total  of  $25,600  in  employee  rebates 
was  distributed. 

New  car  and  truck  buyers  received 
$400  rebates;  those  who  bought  used  ve¬ 
hicles  got  back  $200. 
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Australia  and  New  Zealand  and  the  Pacific  Ocean  Territories. 

SECTION  V:  News,  picture  and  press  services,  feature,  news  and  picture  syndicate  services,  comic  section  groups  and 
networks,  newspaper-distributed  magazine  sections,  and  art  and  mat  services. 

SECTION  VI:  Equipment,  suppliers  and  services  with  a  directory  of  company  names,  products  and  services, 
plus  production  personnel  pay  scales  and  top  minimum  scales  for  reporters. 

SECTION  VII:  NAA  roster,  associations  and  clubs,  representatives 
U.S.  advertising  clubs,  various  membership  directories 
schools  of  journalism,  newspaper  films,  brokers, 
appraisers,  clipping  bureaus,  unions,  promotion 
services,  ombudsmen,  press  and  radio-tv 
correspondents,  US.  Correspondents  Association 
and  more. 

.^NEW  section  VIII:  Who’s  Where:  a  complete 
listing  of  all  daily  and  weekly  newspaper  personnel 
in  alphabetical  order  by  last  name  with  their  title 
newspaper  at  which  they  are  located,  and  their 
telephone  number. 

Order  your  own  E&P 
International  Year  Book  today! 

Look  for  the  enclosed  order  card  in  this  issue  of  E&P  and 
mail  it  along  with  your  payment  to; 

Editor  &  Publisher,  Year  Book,  11  West  19th  Street 
New  York,  NY  10011-4234. 

Or  to  charge  your  order  to  your  Visa/MC  account  call 
(212)675-4380. 

Payment  must  accompany  all  orders  and  be  in  U.S.  dollars.  NY,  LA  and  CA 
buyers  add  appropriate  sales  tax. 
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Classified  Advertisin 


11  W.  19th  Street  •  New  York,  NY  10011  •  Phone  (212)  675-4380  •  FAX  (212)  929-1259 


FEATURES  AVAILABLE 


ASTROLOGY 


Doily-Weelcly-Montlily  Features. 
Camera  ready.  Free  trial.  Time  Data 
Syndicate.  1-800-322-5101. 


AUTOMOTIVE 


CAR  COLUMNS  AVAILABLE,  car  care, 
auto  news,  rood  tests,  new  items.  Bill 
Schwartzb^,  26-18  169  St.,  Flushing, 
NY  11358  (718)  359-8743. 


CAR  FEATURES  are  our  business; 
Columns  available  on  rood  tests,  car 
care,  auto  trivia,  auto  history, 
new  gadgets.  (313)  573-2755. 


CARTOONS 


Lee  Moore 

.  Cartoon  Panel 
'  Daily,  weekly 

Phillip  Jewell 
Illustration 

235  E.  StstSt.,  #3-A 
In,  NY,  NY  10022 


212-758-1816 


EDUCATION 


PROVOCATIVE  600-virord  weekly  educa¬ 
tion  column  enhances  local  coverage. 
Rates,  samples  (510)  458-4213. 


ENTERTAINMENT 


WEEKLIES,  Hook  readers  on  (act-packed 
showbiz  column.  Camera-ready.  Afford¬ 
able.  Info  (800)  533-0073. 


DEAR  UNCLE  WAaY 
Ludicrous,  absurd,  nonsensical, 
idiosyncric,  tongue-in-throat,  award¬ 
winning  wacko  weekly.  (21 5)  493-1795. 
Samples.  1 1 1  S.  Delaware  Ave.,  Yard- 
ley,  PA  19067. 


KIDS  &  TEENS  -  ENTERTAINMENT 


CELEBRITY  TEEN  TALK  -  a  weekly,  700 
word  column  w/photo  featuring  inter¬ 
views  with  big  name  stars.  Call  (617) 
255-0123  (or  samples. 


I 


INCREASE  BABY  BOOMER  READER- 
SHIP,  EARN  25%  COMMISSION 

“IN  THE  MONEY.'  America's  only 
CPA/PFS  (Personal  Financial 
Specialist)  written  column  on  MONEY 
and  how  to  accumulate  it.  Weekly,  700 
word,  Q&A  format  gives  reader  a  per¬ 
sonalized  response  from  a  qualified 
professional.  Weekly  rates  as  low  as 
$5.  Samples,  rates.  Order  today  and 
get  your  share  of  burgeoning  audience  of 
baby  boomers  plus  earn  25%  commis¬ 
sion  on  Special  Report  sales  generated 
by  your  publication.  Write  Ronald  F. 
Palmer,  CPA/PFS,  28990  Pacific 
Coast  Hwy.,  Suite  #216,  Malibu,  CA 
90265.  Or  Fox  (310)  457-9196. 


PUZZLE  FEATURES  SYNDICATE 
Crossword  Puzzles 
Phone  (909)  926-4843. 


FAX  YOUR  AD  TO  (212)  929-1259 


SENIOR  HEALTH 


'SENIOR  CLINIC.'  America's 
ONLY  doctor  written  column  on  Senior 
Health.  12th  year  in  Rochester  (NY) 
Democrat  &  Chronicle.  Weekly,  600 
words.  Samples,  rates.  Frank  Macln- 
nis,  M.D.  HFM  Literary  Enterprises, 
#104-3283  Casorso  Road,  Kelowna, 
British  Columbia,  Canada  VI W  3L6. 
(604)  868-8603 


SENIOR  INFORMATION 


NEW,  nostalgic  'Weekly  Letter" 
column  for  seniors.  Memories,  laughs, 
life  comparisons  today,  etc.  Authored 
by  senior,  a  retired  publisher  whose 
columns  are  always  winners!  Request 
rates,  samples,  (800)  869-1556. 


Let  "SPORTS  BY  VOORT"  put  the  show¬ 
manship  back  in  your  sports 
page.. .Sports  cartoons/illustrations  in 
the  style  of  Mullin,  Darvis,  Paprocki. 
Camera  ready  art.  Syndicated  two  years. 
Free  samples,  rates.  Ken  Vandervoort, 
204  Penn  PL,  Linden,  NJ  07036  (908) 
862-2416. 
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INVESTORS  WANTED 

"ECO-PUBUSHER"  would  like  to  form 
group  to  push  for  use  of  Hemp  newsprint. 
Have  sample  from  China.  (206) 
738-3246. 

MAGAZINES  FOR  SALE 

Established  So.  Calif,  magazine. 
Must  sell  due  to  illness.  $32,500. 
2202  Sunset  Blvd.,  San  Diego,  CA 
92103. 

NEWSPAPER  APPRAISERS 

APPRAISERS  &  BROKERS 
Appraisals  for  estates,  partnerships, 
taxes,  loans,  divorce,  minority 
buyouts.  Reasonable  fees.  C.  Peter 
Jorgensen,  Media  Consultants  &  Asso¬ 
ciates,  Box  C,  Boston,  MA  02174. 
(617)  643-1863. 

Appraisals  (or  estate,  tax,  stock, 
asset,  depreciation,  insurance,  bank, 
partner,  ESOP,  others:  BOLITHO- 
CRIBB  &  Associates,  Robert  N. 
Bolitho,  Box  3008,  Palm  Beach,  FL 
33480,  (407)  820-8530;  John  T. 
Cribb,  1  Annette,  Bozeman,  MT  59715, 
(406)  586-6621. 

C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  -  Appraisals  -  Brokers 
(407)  368-4352 

900  N.  Federal  Hwy.  -  Suite  160 
Boca  Raton,  FL  33432 

COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for  accu¬ 
racy  and  detail.  Established  reason¬ 
able  prices.  James  W.  Hall,  Jr., 

Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)  566-0170 


NEWSPAPER  BROKERS 

"1st  in  RESULTS" 

VYEBSTER  &  ASSOCIATES 
926  East  Main,  Jasper,  TN  37347 
(615)  942-2433 

600  sold  -  Est.  1959 
W.B.  GRIMES  &  CO. 

Brokers  -  Appraisers  -  Consultants 
PO  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes- President 
(301)  540-0636 

Dick  Smith-South-(601)  627-7906 
Tony  Baker-West-(818)  707-8660 
D.  Claussen-Midwest-(41 4) 
272-6173 

Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 

BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotia¬ 
tions  for  sale  and  purchase  of  highest 
quality  daily  and  weekly  newspapers  in 
the  country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053  or  write  Box  3364, 
Clearwater  Beach,  FL  34630.  No  oblig¬ 
ation  of  course. 

BOUTHO-CRIBB 
&  Associates 

Our  Firm  Established  in  1923 
Bob  Bolitho  -  (407)  820-8530 
Box  3008,  Palm  Beach,  FL  33480 
John  T.  Cribb  -  (406)  586-6621 
1  Annette,  Bozeman,  MT  59715 
Newspaper  -  Shopper  -  Specialty 


NEWSPAPER  BROKERS 


BRUCE  WRIGHT,  Media  Consultant 
Newspaper  Sales  -  Consulting 
9210  Thornton  Rd.-Ste.  3 
Stockton,  CA  95209  (209)  952-0852 

Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  '  Appraisals  -  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 

C.  PETER  JORGENSEN 
A  Regional  Broker  representing  papers 
in  the  Northeast  with  personal  service. 
Call  for  a  brochure  and  proposal  before 
listing  your  paper.  4  Water  Street, 
Boston,  MA  02174.  (617)  643-1863. 

Fournier  Media  Service  Inc. 
Appraisal-BrokerageConsulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 

JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 
FAX  (205)  566-0170 

JM&A.  Established  1983 
Merger  &  Acquisition 
(614)  889-9747 

MEDIAAMERICA  BROKERS 
Straight  talk.  Hard  work.  Results. 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
FAX  (404)  233-2318 
Lon  W.  Williams 

MEL  HODELL,  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91763 
(909)  626-6440  FAX  (909)  624-8852 


NEWSPAPER  BROKERS 


MICHAEL  D.  UNDSEY 
3465  S.  Oleander  Drive 
Chandler,  AZ  85248  (602)  899-3698 

PHILUPS  MEDIA  SERVICES,  INC. 
Consultants-Investments 
Management-Brokers 
PO  Box  3308 

Merrifield,  VA  27116-3308 
Ph.  703-846-8410  Fax  703-846-8406 

RICKENBACHER  MEDIA  CO. 

No.  1  in  Texas  and  Southwest. 
3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  FAX  (214)  520-6951 

Whitesmith  Publication  Services 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 

NEWSPAPERS  FOR  SALE 

FREE  WEEKLY  -  Long  established, 
profitable.  Strong  name,  partners 
disagree.  Principals  only.  Priced. 
Quick  sale  (212)  737-1317. 

New  Hampshire  Bonanza. 

The  economy  is  coming  back 
get  in  on  the  ground  floor  and 
ride  this  long  established 
group  to  the  top.  $500K 
gross  sales.  Superb  turnaround 
situation.  Contact:  L.  Grimes, 

(301)  540-0636. 

NEWSPAPERS  for  sale,  $15K  to  $1 
million.  Some  financing,  free  list. 
Daily,  weekly.  Bill  Berger,  Asso¬ 
ciated  Texas  Newspapers,  Inc.,  1801 
Exposition,  Austin,  TX  78703  (512) 
476-3950. 

UNIQUE  \MEEKLY  in  Zone  9. 
$270,000  gross. 

Box  6284,  Editor  &  Publisher. 


40 


Editor6?Publisher  •  March  20, 1993 


EditdS’Publisher 

Circulation  Department 
11  West  19th  Street 
NewYork,  NY  10011-4234 


AFFIX 

POSTAGE 

HERE 


/ 


K 


/ 


Get  the  news  while  it  is  still  the  news, 
subscribe  to  Editor  &  Publisher. 


Name 


□  One  Year  □  Two  Years  □  Three  Years 

S2lssues-$50.00  104luues-$91.00  I56lssues-$I20.00 

(You  save  $9.00)  (You  save  $30.00) 


Tit)e 


□  International 
Surface  Delivery 

(52  Issues)  $105.00 


Company 

Address 

Ste./Apt. 

Crty 

State  Zip-f  4 

VISA/MC  account# 

Exp.  date 

Signature 

□  Poyment  Enclosed  □  Bill  me 

□  Clrarge 

□  Renewal  □  New  Subscription 

To  insure  proper  credit,  rdurn  this  iorm  with  ycuchedwVlWhC«count  I  otkI  expiration  Editor  &INjblis^,  11  West  ]9lh  Street,  New  Yorit,  NY  10011-4234.  (212)675-4380. 
Fox:  (21 2)  9^-1259.  LA  residents  pleose  odd  applicable  soles  tax.  AD  poymerts  must  be  in  U.S.  dolors.  Your  subscription  is  tax  deductible. 


BUSINESS  Circle  One  Category 

1.  Doily  newspaper 

2.  Weekly  fsewspoper 

3.  Corp/ind/assn  buying  odveitising  spoce 

4.  Advertising  agency 

5.  Newspaper  representative 

6.  Mogazine/other  publication 

7.  Grcphicarts/printing  service/newspaper  supplier 

8.  News  services/leoture  syndiccte 

9.  ^iblk  relations 

10.  Other  _  _ 

OCCUPATION  Circle  One  Category 

A.  Ihjbksber/President/Vice  President 

B.  Editor  (Type)  _ _ _ 


C.  GeneralManager/BusinessManager/Controler(circleonel 

D.  Circubion  Monoger 

E.  Advertising  MoTKiger/Nationoi  Soles  Monoger/Clossified 
Advertising  Monoger  (cirde  one) 

F.  Reseordt  Director/Promotion  Monoger/PR  Manager  (circle  one] 

G.  Medwicol  Supervisor/Producfion  Manager/ 

Composing  Foreman  (drde  one) 

H.  Editoriol  Department 

J.  Circulation  Deportment 

K.  Production  Department 
L  Promotion  Department 

M.  Other _ 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 

MASSACHUSETTS  established  news¬ 
paper  with  growth  potential  for  husband- 
wife  team;  en^  level  opportunity  in 
nice  town.  Asking  $50,000. 

NEW  JERSEY  weekly  group  grossing 
$425,000  with  poid/free  publica¬ 
tions.  Legal  paper  for  several  communi¬ 
ties,  estdb.  20  years. 

NEW  JERSEY  group,  newspapers,  shop¬ 
pers  in  desirable  area.  $500,000  gross. 
Profitable.  Needs  aggressive,  sales 
oriented  buyer. 

MAINE.  10,000  circ.  free  with  nearly 
$300,000  in  sales,  growing  rapidly 
even  during  recession.  Excellent 


\INE.  An  18.000  circ.  free  paper  in 
$325,000  sales  range  dominates 
county;  great  lifestyle,  hunting  and 
fishing 

MAINE.  Coastal  opportunity.  Monthly. 
Good  retirement  or  starter  poper,  6,000 
circ. 

MASSACHUSETTS.  Three-paper  group. 
16,000  free  doing  $500,000  can  be 
bought  with  $15O,O0O  down  and  very 
attractive  terms. 

C.  PETER  JORGENSEN 
Media  Consultants  &  Associates 
Box  C,  Boston,  MA  02174 
(617)  643-1863 


NEWSPAPERS  FOR  SALE 


Western  mountain  weekly  seeks  financ¬ 
ing  or  buyer.  Top  staff,  lean  operation, 
aggressive  stance.  Adjudication 
pending.  Gross  $300K.  Write  Box 
6274,  Editor  &  Publisher. 


PUBUCATIONS  FOR  SALE 


PROFITABLE  western  regional  trade 
publication  in  dynamic  industry. 
Owner  retiring.  Reasonably  priced. 
Good  growth  potential.  Box  6262, 
Editor  &  Publisher. 


SHOPPERS  FOR  SALE 


A  dream  of  an  opportunity  to  purchase 
this  weekly  shopper  in  Fresno,  CA. 
Since  1 968.  Operates  profitably  by  key 
personnel  of  long  duration.  Single  owner¬ 
ship.  Old  age  dictates  this  sale. 
$125,000  firm  cash.  Send  to  Box 
6277,  Editor  &  Publisher. 


New  York  City:  2  pounds  of  baloney  in 
a  one  pound  bag. 

Anonymous  cob  driver 


Attention  Advertisers: 

Please  note  these  reminders  when  sending  classified  ad  copy; 
-Please  specify  an  exact  classification  within  a  section  of  ads: 
for  instance,  Equipment  &  Supplies-Phototypesetting;  Industry 
Services-Consultants;  Help  Wanted-Sales.  Help  us  put  your  ad 
where  it  will  do  you  the  most  good. 

-Be  sure  to  indicate  how  many  times  you  wish  the  ad  to 
appear,  and  whether  an  E&P  box  number  is  required. 

-Orders  for  classified  display  advertising  should  include  the 
number  of  columns  and  inches  you  wish  the  ad  to  be,  as  well 
as  how  many  weeks  the  ad  should  run. 

Remember — in  all  correspondence  regarding  your  ad,  please 
include  a  copy  of  the  invoice. 

Thank  you  for  helping  us  serve  you  better! 

E&P  Classified  Department 


EQUIPMENT  &  SUPPIIES 


PHOTOTYPESETTING 


PRESSES 


BUSINESS  SYSTEMS 


IBM  SYSTEM  36  -  B-24 
2  -  256K  leads 

2  -  200  mb  drives 

3  -  3180  monitors 

1 1  -  5251  monitors 
IBM  3262  Printer  5830  Feature  96 
character 

IBM  Tape  Drive  8809 
EDP  Equipment  7960  Feature 
Best  offer 

Contact  Colin  Phillips  (212) 
675-4380  or  write  Editor  & 
Publisher,  1 1  W.  1 9th  St.,  New  York,  NY 
10011. 

CAMERA  &  DARKROOM 

SQUeeze  Lens  mfg.  since  1968 
Fine  tune  process  camera  lens 
alignment,  focus  &  calibration 
H.  CoHbom  CKOpticol 
310/372-0372 

FURNITURE 


Ergonomic  Furniture  from  MPS 


World's  largest  selection  of 
Adjustable  Tables  and  Chairs 

1  800  621-1507 

SSnR  Midwest  Publishers  Supply  Co. 
Chicago,  IL  60656 


_ MAILROOM _ 

2-  Sheridan  P24  Inserters. 
$10,000  both.  Call  (717)  288-9805 
Ask  for  Rick 

BALDWIN  COUNT-O-VEYOR,  model 
105,  counts  in  approximate  stacks  of 
25, 50,  or  1 00,  up  to  30,000  per  hour,  4 
page  tab  to  96  page  broadsheet.  Includes 
spare  parts  kit.  Excellent  condition, 
seldom  used.  $1 1,500  obo.  Kin  Hensar- 
ling,  Vicksburg  Post,  920  South 
Street,  Vicksburg,  MS  39280. 


MAILROOM 


PRE-OWNED  MAILRCOM  EQUIPMENT 
Bill  Kanipe  ALTA  GRAPHICS,  INC. 
(404)  428-581 7  FAX  (404)  590-7267 


24-P,  48-P,  and  72-P  HARRIS 
INSERTERS.  Reconditioned- 

Guaranteed  Production-Training  Prog¬ 
ram  Provided.  JIMMY  R.  FOX,  MAIL 
ROOM  CONSULTANT  713/468-5827. 


CUSTOM  DESIGNED 
MAILROOM  SYSTEMS 
Floor  and/or  overhead  conveyors,  stack¬ 
ers,  strappers,  labelers  and  inserters. 
Used  refurbished  and  new  equipment 
available.  Design,  consulting  and 
installations  all  at  warranteed 
discount  prices. 

Call  MidAmerica  Graphics 
at  (800)  356-4886 

REAAANUFACTURED  HARRIS 
SHERIDAN 

Inserting  equipment  (24-48-72P). 
Performance  upgrades  -  new  equipment 
warranty.  Replacement  parts  and 
accessories. 

VALLEY  REMANUFACTURING  CO. 
Bruce  L  Seidel  (215)  967-5738 

REMANUFACTURED  HOPPER 
EXCHANGE 

All  types.  Increased  performance.  No 
loss  of  production.  Costs  savings. 
VALLEY  REMANUFACTURING  CO. 
Bruce  L.  Seidel  (215)  967-5738 

USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-5218  or  (800)  741-1937 

PHOTOTYPESETTING 


Speed-Quality- Dependability, 
answered  by  the  New  Powerlmoge  11/17 
Laser  Printer  utilizing  the  Canon 
LBP/BX  engine  with  resolutions  of 
100-800-1200  DPI;  Birmy  S/W 
RIP  486  on  a  486/33  EISA  computer; 
complete  packoge,  $10,750. 

Call  Bob  Weber,  Inc.  (216)  831-0480, 
Fax  (800)  837-8973/(216)  831-1628 


COMPUWRITER  88TG 
TYPESET  PACKAGE 

Two  (2)  Compugraphic  Compuwriter 
88TG  phototypesetting  units  (fonts 
included),  Compugraphic  800-Zebra 
rocessor,  CompuKwik  processor, 
-year  supply  of  processing  chemicals 
and  additional  ZRC  typeset  paper,  all 
in  good  condition,  manufacturer  main¬ 
tained.  You  must  arrange  shipment. 
Price  $10,000  OBO.  Contact 
Publisher,  The  Reporter,  Florida  Keys 
(305)  852-3216. 

PRESSES 

9  units  V-15A  with  JF-7  and  JF-15 
folders.  Bought  new  1 977.  Being  replaced 
with  new  press.  Available  after  June  1 7. 
May  be  seen  in  operation  at  Cullman 
Times,  45  miles  north  of  Birmingham. 
Phone  Bob  Bryan  (205)  734-2131. 

AVAILABLE 

Refurbished  King  units  (Color  &  News) 
and  folders.  Motors  and  drive  units. 
Rebuilt  blanket,  plate  cylinders, 
including  bearers,  for  King  presses, 
uaranteed  5  years.  Sheet  fed  press  and 
indery  equipment  available. 

Lee  Smith  Industries  manufactures 
many  King  parts.  We  offer  full  service 
on  King  presses,  with  emphasis  on 
weekend  service.  24  hour  delivery  on 
parts.  Inquire  for  prices  on  parts  and 
service.  Call  Lee  Smith  Industries 
at  1  (800)  866-0515  for  further 
d^ils. 


DON'T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  IntematiorKil  Web  Press  Sales 

'Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 

FOR  SALE:  5/u  1977  Harris  VI 5A  low 
usage  $72, (XX);  8/o  1982  News  King 
w/W8  folder;  10/u  1977  1  shift 
Harris  V15A  with  JF7  &  JF15 
folders,  2  50HP  drives;  5/u  1975 
RZ2300  w/2  Martins,  2  TEC  ovens, 
folder  &  sheeter;  2/u  Ftarris  VI 5  w/JF7 
folder,  low  usage,  running  in  small  week¬ 
ly  $36,000.  lO/u  Goss  Urbanite  with 
2  folders;  5/u  Goss  Urbanite,  rebuilt 
1988. 

Tel  913/362-8888  Fox  913/362-8901 


GOSS: 

•  Metro,  22  3/4",  6  units,  half  decks, 

6  RTF's,  3:2  Imperial  foJder 

•  Urbanite,  22  3/4",  10  units,  8  auto¬ 

matic  splicers,  2  folders,  1 300 
series 

MAN: 

•  Uniman  4/2,  double  wide  22",  4 
units,  half  d«k,  4  MEG,  2: 1  double 
folder.  Recent. 

'  Additional  units  and  half  decks. 


HARRIS: 

•  N-845,  22  3/4",  5  unit  presses 

•  V-15D,  6  units,  JF-25 
V-25,  6  units,  JF-1 

•  V-15A,  6  units,  JF-7 

Bell-Camp,  Inc. 

Tel:(201)  492-8877Fax(201)  492-9777 

METRO,  URBANITE,  COMMUNITY,  SC, 
SSC,  MAN  4/2  presses.  AL  TABER 
(404)552-1528  FAX  (404)552-2669 

WANTED  TO  BUY 

WILL  PAY  TOP  DOLLAR 
for  Muller  227S  inserters 
Kansa  480  inserters. 

(800)  356-4886. 


ATTENTION 

ADVERTISERS: 

Editor  &  Publisher’s 
Offices  will  be  closed 
on  April  9,  in 
observance  of  Good 
Friday.  Display 
classified  advertising 
deadlines  for  the  April 
17  issue  will  be 
Thursday,  April  8th. 
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INDUSTRY  SERVICES 

CIRCULATION  SERVICES 

CIRCULATION  SERVICES 

ABOVE  THE  CROWD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 

1  (800)  247-2338 

DOVER  PROMOTIONS,  INC. 

■Crews  and  Phones 
■Sales  Training  Seminars 
(609)  383-0250 

J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 

Jeff  Blenkam  (61 6)  458-6ol  1 

PRO  ^ART*; 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 

CAICC  CCDV/I/^CC  1 

Carresel,  Inc. 

Fred  Dick's  team  has  handled 
circulation  programs  for  13  years. 

oALto  bcKVILbo  INCLUDING 

DATA  BASE  MARKETING 

1  (800)  776-6397 

Our  success  is  based  on  QUAUTY 
Phones  and  Crews  1(800)  845-2855 

KEVIN  S.  PAPPERT 
(313)  673-9533 

MIP 


DELIVERY 

CONVERSION  SERVICES 


We  Can  Turn  Distribution  From  An 
Expense  Into  A  Profit  Center. 

Specializing  in  Private  Delivery  Conversion,  Consulting, 
and  TMC  Product  Start-Up  &  Enhancement 


iHlflMfesf 
Independeni 
Postal 

7837  Sprinkle  Road,  Portage,  MI  49001 


Call  Today 
For  More 
Information 
(616)  324-1008 
(616)  396-8055 


CIRCULATION  SERVICES 


SUBSCRIPTION  SALES  special¬ 
ists  in  our  twentieth  year.  CXIA  Promo¬ 
tions  Inc.,  (216)  225-7440. 

Our  T.LC.  Services  (TM)  include 
all  types  of  verification,  stop 
savers,  special  projects,  TMC 
audits  &  customer  service  calls. 
1(800)  845-2855 

WHAT'S  HOT? 

T.M.C.  Usage  and  delivery  audits 
Conversions  and  upgrades 
Customer  service  calls 
Call  VER-A-FAST,  The  Customer 
Connection 
l-(800)  327-8463 


CONSULTANTS 


BUSINESS  PLANS  and  loan  packag¬ 
ing,  sale  and  purchase  planning,  exper¬ 
tise  in  turnaround  and  tax  minimiza¬ 
tion.  Brent  Leslie,  CPA,  Box  5240, 
Destin,  FL  32541.  (904)  654-1112. 


EDITORIAL  CONSULTANTS 


A  FRESH  APPROACH  -  Former  consultant 
with  major  chain  can  improve  your  news¬ 
paper.  Results-oriented.  Bruce  Lantz,  26 
McCully  Dr.,  St.  Thomas,  ON,  Canada 
N5R  5E4  (519)  631-5709. 


A^KETING  SERVICES 


MARKETING  SERVICES 
Media  kits,  sales  promotion  and 
research  materials,  custom  maps,  copy 
writing  and  graphic  design  for  newspap¬ 
ers.  Consulting  for  startups  and  niche 
publications. 

Call  Bob  Frame  at  (919)  286-4980. 


PRESSROOM  SERVICES 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELEQRICAL  DRIVE  SYSTEM? 
Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
modernization. 

MASTHEAD  INTERNATIONAL 
1  (800)  545-6908  1  (505)  842- 1 357 
24-Hour  Line  PO  Box  1952 
Albuquerque,  NM  87103 


SERVICE  &  REPAIR 


METRO  CYUNDER  EXCHANGE 


•  NO  CORROSION  PROBLEMS 
•  ENVIRONMENTALLY  RESPONSIBLE 
■  COMPLETE  REBUILD  PARTS 

MOUNTAIN  STATES,  INC. 
(602)  574-0031  (800)  257-3045 


1993 

Editor6?Publisher 

Market  Guide 

To  order  your  copy 
contact  our  (Smdation 
Departmentat 

(212)675^4380 


ACADEMIC 


ACADEMIC 


It's  bad  taste  to  be  wise  all  the  time. 

David  Herbert  Lawrence 


SAINT 

MICHAEL’S 

COLLEGE 


ASSISTANT  PROFESSORS 
JOURNALISM  AND  MASS  COMMUNICATION 

Tlie  Department  of  Journalism  and  Mass  Communication  at  Saint  Michael’s  College  is  seeking  to  fill 
two  tenure-track  assistant  professor  positions  for  the  Fall  of  1993. 

RADIO/TELEVISION:  Candidate  must  have  demonstrated  teaching  ability  in  writing,  producing 
and  directing  for  radio  and  television.  Teaching  responsibilities  may  include  media  technology, 
screenwriting  and  television/video  production,  critical  analysis  and  research  methods,  gender  and 
media.  Candidate  must  hold  master’s  degree  and  have  eight  \  ears  professional  experience,  or  Ph.D. 
and  three  years  professional  exiierience. 

NEWS/EDITORIAL:  Candidate  must  have  demonstrated  teaching  ability  in  news  editorial  skills 
and  theory  courses.  Teaching  responsibilities  may  include  tlieory  and  research  methods,  interna¬ 
tional  conmumications,  gender  and  media,  and  media  teclmology.  Candidate  must  hold  master’s 
degree  and  have  eight  years  professional  experience,  or  Ph.D.  and  tliree  years  professional  experi¬ 
ence. 

Saint  Michael's  is  a  small,  Catliolic  liberal  arts  college  witli  1,700  imdergraduates  and  a  strong 
inteniational  student  program.  Excellence  in  teaching,  research,  conmiunity  service  and  academic 
leadership  are  expected  of  all  Saint  Michael’s  faculty.  Send  letter  of  application,  vita,  tlu'ee  examples 
of  scholarly  or  professional  productivity,  and  tlu'ee  letters  of  reconunendation  to  the  OlTice  of  Human 
Resources,  Saint  Michael’s  College,  Winooski  Park,  Colchester,  VT  05439.  Review  of  applications 
w  ill  begin  inunediately  and  will  continue  until  the  positions  are  filled. 

Saint  Michaers  College  Is  An  Equal  Opportunity/Affirnrative  Action  Employer 
Women  and  Minorities  are  encouraged  to  apply. 


ACADEMIC 


Directar  Of  Public  Affairs  Reporting 
Program  -  M.A.  program  at  Sangamon 
State  University.  Associate  Profes¬ 
sor,  tenure  track,  eleven  month  appoint¬ 
ment  to  administer  the  program  and  teach 
beginning  August  16,  1993.  For  posi¬ 
tion  description,  required  and  pre¬ 
ferred  qualifications,  contact  Pro¬ 
fessor  Ray  Schroeder,  Institute  for 
Public  Affairs,  Sangamon  State 
University,  Springfield,  IL 
62794-9243.  SSU  is  an  affirmative 
action/equal  opportunity  employer. 
Persons  with  disabilities,  women  and 
minorities  are  encouraged  to  apply. 
Search  committee  will  begin  reviewing 
files  on  April  16,  1993. 


ACCOUNHNG 


CONTROLLER 

The  Mercury,  a  suburban  Philadelphia 
30,000  daily/Sunday,  seeks  a 
capable,  hands-on  Controller  for  its 
Business  Department.  Must  be  profi¬ 
cient  in  preparation  and  analysis  af 
monthly  financial  statements,  able  to 
provide  and  monitar  budgets,  weekly 
flash  reports,  and  hove  a  strong  working 
knowledge  of  PCs  and  Computer  Systems. 
The  successful  candidate  will  hove  the 
minimum  of  a  degree  in  accounting  or 
finance  and  a  minimum  five  year  super¬ 
visory  background.  We  offer  an  attrac¬ 
tive  starting  salary  and  benefits 
package.  Please  send  resume  and  cover 
letter  including  salary  history  to: 

Tracy  Reinholt 
Personnel  Director 
The  Mercury 
PO  Box  599 

Pottstown,  PA  19464-0599 
Equal  Opportunity  Employer 
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ADVERTISING 


CIRCULATION 


HELP  WANTED 


_ ACCOUNTING _ 

ACCOUNTANT/CONTROLLER:  To 
direct  all  financial  activities  at 
a  20,000,  7-day  Ohio  newspaper.  Re¬ 
sponsibilities  include  general  account¬ 
ing,  forecasting,  analysis,  budget¬ 
ing  and  staff  supervision.  Send  resume 
including  salary  history  to  Box 
6264,  Ecfitor  &  Publisher. 

ADMINISTRATIVE 

CHIEF  FINANCIAL  OFFICER 

The  Alameda  Newspaper  Group,  one  of 
the  fastest-growing  San  Francisco  Boy 
Area  companies  and  the  home  of  the  new 
Oakland  Tribune,  is  seeking  a  Chief 
Financial  Officer.  The  responsibili¬ 
ties  of  this  full-time,  Hayward-based 
position  include  overseeing  all 
financial  activities  of  a  five- 
publication  newspaper  operation. 

The  ideal  candidate  will  hove  at  least 
10  years  of  strong  financial  manage¬ 
ment  experience  and  a  bachelor' s  degree 
in  a  related  field.  Prior  newspaper  ex¬ 
perience  and  a  C.P.A.  is  a  plus. 

If  you  would  like  to  become  a  part  of 
this  exciting  family  of  papers,  please 
apply  by  sending  your  resume  and  cover 
letter  (stating  your  salary  require¬ 
ments)  to: 


The  Alamedo  Newspaper  Group 
PO  Box  5050 
Hayward,  CA  94540 
ATTN:  Patrick  Brawn,  Senior  Vice 
President/General  Manager 
EOE 

PUBLISHER  for  group  of  community  news¬ 
papers  in  Southern  California. 
Shirtsleeve  job.  Be  part  of  a  fast¬ 
growing  company.  Bright  future  for  crea¬ 
tive,  hardworking  person.  Responsibil¬ 
ities  include  staff  development, 
budgeting,  sales  presentations,  team 
management  and  project  development. 
But  revenue  generation  is  the  major  pri¬ 
ority.  Great  benefits;  base  and  bonus  re¬ 
muneration  package  related  directly  to 
performance.  Send  resume  to  WCCN, 
2841  Loker  Avenue  East,  Carlsbad,  CA 
92008.Attn:  Publisher. 


Quality  Manager 

Newsday/New  York  Nowaday  is  seeking  a 
skilled  newspaper  production  technolc^ 
professional  to  work  in  our  Melville 
headquarters  overseeing  and  coordinating 
inter-departmental  efforts  to  ensure  print 
quality  of  the  daily  product. 

Qualifications  for  this  position  are: 

•  B.S.,  Newspaper  Production 
Tec^ology  or  BA,  Graphic  Arts 

■  Expertise  in  the  theory  and  practice  of 
black  and  white  and  process  color 
separations  and  printing  for  newsp^r 
and  commercial  reproduction  a  necessity 

■  Prior  advanced  newspaper  production 
experience  preferred 

■  Excellent  communication  and 
interpersonal  skills 

■  Ability  to  work  flexible  shifts 
and  days  as  necessary 

If  this  matdies  your  intoests  and  quahfications, 

I^ease  send  your  resume,  including  salary  history,  to: 
EMPLOYMENT  DEPARTMENT  (QAB) 


aiHiAimn 


235  Pinelawn  Road/Melville,  NY  11747-4250 
An  Equal  Opportunity  Employer 


_ ADVERTISING _ 

AD  DIREaOR 

Respected  40,000  circulation  TMC 
community  weekly  with  solid  account 
base  seeks  successful  ad  director. 
Must  be  experienced,  professional  mana¬ 
ger  with  strong  visionary  leadership 
and  organizational  skills.  Terrif¬ 
ic  opportunity,  beautiful  surround¬ 
ings.  Competitive  compensation  pack¬ 
age  and  equity  incentives.  Send  resume 
to  Box  6254,  Editor  &  Publisher. 

ADVERTISING  SALES  MANAGER 
sought  for  two  weekly  community  news¬ 
papers  in  south  central  Virginia.  Exper¬ 
ienced  only.  Competitive  salary  and 
benefits  package.  Serious  inquiries 
only.  For  interview  call  Tom  Page  at 
1(804)  733-8636. 

ADVERTISING  MANAGER  for  9,000 
daily  in  Southwest  Kansas.  Great 
opportunity  for  a  promotion  minded 
manager  with  good  leadership  skills. 
We  are  part  or  a  larger  corporation 
with  advancement  opportunities. 
Resumes  to  Terry  Cochran,  The  Dodge 
City  Daily  Globe,  PO  Box  820,  Dodge 
City,  KS  67801 . 

CLASSIFIED  MANAGER  with  heavy 
telemarketing  supervisory  experience  to 
train  staff  on  long  established  weekly 
in  prime  Brooklyn,  NY  area.  Currently 
running  20  tab  pages  classified. 
Resume  with  salary  requirements  to  Box 
P25D,  1  Irving  Place,  New  York,  NY 
10003. 

OASSIFIED  ADVERTISING 
MANAGER 

America's  best  community  newspaper 
group  is  looking  (or  a  hands-on  manager 
to  lead  and  motivate  a  staff  of  40 
inside  sales  people  with  responsi¬ 
bility  for  classified  advertising 
in  41  community  newspapers  covering 
850,000  circulation.  The  ideal 
candidate  will  hove  a  minimum  three 
years  management  experience  in  classi¬ 
fied  telemanceting  and  possess  super¬ 
ior  training,  sales  and  communica¬ 
tion  skills.  Please  send  resume  and 
salary  history  to  Classified  Mana¬ 
ger  Search,  Suburban  Journals,  1714 
Dear  Tracks  Trail,  St.  Louis,  MO 
63131. 

CLASSIFIED  ADVERTISING 
MANAGER  for  18,000  circulation  AM 
daily  in  Farmington,  New  Mexico. 
Fully  paginated.  Must  have  display 
and  telemarketing  experience  and  super- 
visary  skills.  Send  resume  and 
salary  requirements  to  Advertising 
Director,  The  Doily  Times,  PO  Box 
450,  Farmington,  NM  87499. 

MID-ZONE  5  small  town  daily  needs 
leader  with  ideas  and  sales  skills 
to  lead  staff  to  maximize  market  share 
against  competition.  Resume  to  Box 
6283,  Editor  &  Publisher. 

RETAIL  ADVERTISING  MANAGER 
Full-time  position  responsible  for 
selling  retail  ads  along  with  super¬ 
vising  and  directing  retail  sales 
staff.  Minimum  of  three  years  experience 
selling  newspaper  advertising  and 
minimum  of  one  year  supervisory  experi¬ 
ence  preferred.  Send  resume  to:  The 
MaconTelegraph,  PO  Box  41 67,  Macon, 
GA  31213.  Attention:  Louise  Wilson, 
Human  Resources  Director. 


DISPLAY  ADVERTISING  SALES 
MANAGER  for  progressive  14,000 
circulation  daily  plus  TMC  in 
Northern  California's  scenic  Sierra 
foothills.  Must  be  a  visionary, 
aggressive  sales  pro  with  proven  track 
record  of  training  and  motivating 
inside  and  outside  sales  staffs. 
Strong  promotional  and  organization¬ 
al  skills  essential.  Classified 
experience  a  plus.  Terrific  opportunity 
in  growing  market.  Beautiful  surround¬ 
ings  close  to  mountains,  profession¬ 
al  sports  and  some  of  the  west's  best 
outdoor  activities,  yet  near  a  major 
city.  Competitive  salary  and  benefits 
plus  bonus.  Send  letter,  resume  and  earn¬ 
ings  history  lo:  Jim  Fallbeck,  Auburn 
Journal,  Box  5910,  Auburn,  CA  95604. 

VP  OF  ADVERTISING 
sought  by  The  Improper  Bostonian, 
80,000  circulation  Arts  &  Entertainment 
newsmagazine  in  Boston.  Must  be  a 
professional,  young,  ambitious  ad 
sales  manager  with  a  proven  track  record, 
capable  of  directing  a  staff  of  clas¬ 
sified  and  display  salespeople.  5-f 
years  experience  in  media  sales  and 
solid  references  required.  Box  6278, 
Editor  &  Publisher. 

ART/EDITORIAL 

ART  STAFF 

The  Patriot-News  in  Harrisburg,  PA, 
is  putting  together  an  editorial  art 
department.  If  you  are  an  illustrator, 
designer  or  graphics  artist,  we  would 
like  to  hear  from  you.  Please  send  resume 
and  cover  letter  lo  Keith  Jones,  AME/ 
graphics  and  photos.  The  Patriot-News, 
PO  Box  2265,  Harrisburg,  PA  17105. 

OPENING  FOR  GRAPHICS/DESIGN 
EDITOR  on  daily  newspaper.  Must  be  able 
to  create  interesting  daily  graphics 
and  design  bright  feature  pages.  For  more 
information,  contact  Peggy  Tennis, 
SPJ's  JOBS-FOR-JOURNALISTS 
program,  at  (317)  653-3333. 

GRAPHICS  EDITOR 

Energetic  and  motivated  person  who  can 
conceive  and  produce  explanatory 
graphics,  design  pages  and  edit  copy. 
Should  hove  degree,  Macintosh  skills 
and  experience  in  producing  informa¬ 
tional  graphics  for  newspapers.  Send 
resume,  work  samples,  salary  history 
to  Hasso  Hering,  Editor,  Albany 
Democrat-Herald,  PO  Box  1 30,  Albany, 
OR  97321-0041. 

NEWS  ARTIST 

THE  HERALD,  30,000+  McClatchy 
daily  in  university  town  near  Char¬ 
lotte,  NC,  is  replacing  a  veteran 
graphics  journalist.  Should  be  team 
player  with  strong  design  and  typo¬ 
graphic  skills.  Mac  skills  essen¬ 
tial.  Letter,  resume  and  work  samples  to 
Terry  Plumb,  Editor,  The  Herald,  PO  Box 
11707,  Rock  Hill,  SC  29731.  No 
calls. 

ART/GRAPHICS 

PAID  INTERNSHIPS  available  in 
Editor  &  Publisher's  Graphics/Art 
Department.  Zone  2  applicants  only. 
Please  send  letters,  resumes  to  Box 
6089,  Editor  &  Publisher.  ABSOLUTE¬ 
LY  NO  PHONE  CALLS. 

(f  you  would  not  be  forgotten,  as  soon 
as  you  are  dead  and  rotten,  either  write 
things  worthy  reading  or  do  things 
worth  the  writing. 

Benjamin  Franklin 


BUCKEYE  PUBLISHING  COMPANY, 
INC.,  part  of  an  international 
publishing  group  is  seeking  a  top 
night  manager  to  oversee  sales  and 
distribution  of  a  seven  day  daily  arx) 
42,000  TMC  product  servicing 
Columbiana  County,  Ohio.  To  meet  the 
demands  of  this  important  position, 
applicants  must  hove  Kve  years  or  more 
newspaper  management  experience, 
including  budget  preparation,  backed  by 
a  record  of  success  and  good  people 
skills.  Send  resume  with  salary  history 
and  references  to  Publisher,  Buckeye 
Publishing  Inc.,  308  Maple  Street, 
Lisbon  OH  44432. 

CIRCULATION  SALES  MANAGER 
The  Midland  Reporter-Telegram,  a 
24,000  Hearst  daily  in  West  Texas, 
now  has  a  position  open  (or  an  exper¬ 
ienced  sales  manager.  Qualified  candi¬ 
dates  must  be  action  and  results  ori¬ 
ented,  with  a  track  record  of  success. 
This  position  is  responsible  for  all 
sales  programs  in  both  home  delivery 
and  single  copy,  including  telemarket¬ 
ing,  crewing,  sampling,  direct  mail, 
NIE,  and  Circulation  promotion. 
Please  send  resume,  references,  and 
salary  requirements  to:  Chip 
McCarver,  Midland  Reporter-Telegram, 
PO  Box  1650,  Midland,  TX  79702. 

EDfTORIAL 

A  45,000  circulation  daily  Gannett 
newspaper  in  upstate  NY  is  looking  for 
on  assistant  news  editor  to  help  run  the 
copy  desk.  Must  have  solid  design, 
editing  and  management  skills.  An 
ability  to  be  creative  with  the  big 
story  and  motivate  copy  editors  is 
essential.  Please  send  resume  and  work 
samples  to  Box  6281,  Editor  & 
Publisher. 

A  SAVVY,  EXPERIENCED  copy  editor  to 
serve  as  copy  desk  chief,  leading  a 
group  of  inexperienced  but  enthusiastic 
editors  at  a  daily  in  western  Nebras¬ 
ka  (circ.  14,600).  Position  would 
superviseabout4people.  Respond  to:  Dan 
Moser,  Editor,  Telegraph,  Box  370,  North 
Platte,  NE  69103. 

ART  DIREaOR 

Regional  publishing  house  with  newspap¬ 
er  and  magazine  properties  needs  pro¬ 
fessional  with  3-5  years  experience. 
Strong  layout,  illustration,  design 
skills.  Mac  literate.  Send  resume, 
samples  to:  Carolyn  McLellan,  City- 
Business,  PO  Boxi  9308,  New  Orleans, 
LA  70179. 


BIUNGUAL  REPORTERS 
The  Arizona  Daily  Star  seeks  fluent, 
Spanish  speaking  reporters  (or  Tuscon 
and  Hermonsiflo,  Sonora.  Salary 
based  on  experience.  Serx)  clips,  resume 
and  references  to:  John  P.  C.  Silva, 
Assistant  Managing  Editor,  The 
Arizona  Daily  Star,  PO  Box  26807, 
Tucson,  AZ  85726-6807. 

BUSINESS  REPORTER 
If  you've  got  three  years  of  business 
reporting  experience  and  plenty  of  solid, 
live  clips,  this  New  Orleans  busi¬ 
ness  weekly  may  hove  a  spot  for  you.  We 
need  an  aggressive  reporter  who's  will¬ 
ing  to  dig  not  only  (or  news,  but  (or  the 
story  behind  it.  Don't  apply  unless  you 
hove  experience  on  the  business  desk  of  a 
daily,  or  at  least  at  a  weekly  busi¬ 
ness  newspaper.  Send  resume  and  best 
clips  to:  Ms.  Kit  Gorman,  CityBus- 
iness,  PO  Box  1 9308,  New  Orleans,  LA 
70179. 
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nKLP  WANTED 


_ EDITORIAL _ 

AG  WRITER/PHOTOGRAPHER 
Western  Farmer  Stockman  Magazines 
seeks  an  experienced  ag  writer/ 
phatographer  to  cover  Montana  and 
nortfiemWyoming.  Applicants  must  have 
an  understanding  of  and  interest  in 
Montana  agriculture.  Writing  and  photo 
skills,  story  development,  editorial 
copy  processing  and  ability  to  soli¬ 
cit  copy  and  photos  from  related  sour¬ 
ces.  Minimum  three  years  in  og  related 
field.  Send  cover  letter  detailing 
experience,  resume,  ag  related  clips  and 
three  references  to  EW  Ramsey,  WFSM, 
POBox  2160,  Spokane,  WA  99210. 
Closes  April  3,  1993. 

ASSISTANT  CITY  EDITOR  -  wanted 
who's  energetic,  talented  and  exper¬ 
ienced  at  working  with  reporters,  de¬ 
veloping  stories  and  running  a  desk. 
We're  a  gutsy  medium  sized  daily  in 
Northeast,  in  search  of  greotness.  Send 
letter,  resume  and  work  samples  to  Box 
6285,  Editor  &  Publisher. 

ASSOCIATE  EDITOR;  Lively  new 
national  i^ournal  looking  for  strong 
writer,  editor  and  analyst.  Passion 
for  current  events  and  media  issues  a 
must.  Send  resume  and  clips  to  PO  Box 
762,  Bedminster,  NJ  07921 . 

ASSOCIATE  EDITOR/COPY 
Nation's  Business  (circ.865,000), 
a  top  business  monthly,  has  an 
immediate  opening  for  an  experienced, 
highly  skilled  Copy  Editor.  The 
successful  candidate  will  have  a  proven 
capacity  for  working  with  writers  to 
improve  readability  of  articles 
aimed  at  small-business  readership. 
A  minimum  of  1 0  years  experience  with 
established  publications  preferred. 
Successful  candidates  must  be  able  to 
demonstrate  proficiency  beyond  mater¬ 
ials  submitted.  We  offer  an  excellent 
compensation  package,  for  considera¬ 
tion  for  this  rewarding  career  opportun¬ 
ity,  please  send  your  resume  and  writ¬ 
ing  samples,  demonstrating  editing 
skills  to: 

U.S.  CHAMBER 

OF  COMMERCE 

Personnel  Department 

1615  H  Street,  N.W. 

Washington,  DC  20062-2000 

EOE  M/F/D/V 

AWARD-M/INNING  Zone  3  weekly  needs 
managing  editor  to  head  up  news  opera¬ 
tions.  Position  for  you  if  you  thrive 
on  challenge  of  producing  high  quality 
newspaper  and  prefer  rule  setting.  Expect 
hard  but  fulfilling  work.  Join  family 
owned  community  newspaper  group  with 
statewide  recognition  for  excellence. 
Send  resume,  clips  and  references  to 
Jenoy  Tate,  Executive  Editor,  The  Dick¬ 
inson  Star,  PO  Box  707,  Clintwood,  VA 
24228  or  call  Tate  at  (703)  926-6526. 

BUSINESS  REPORTER 
The  Houston  Chronicle  is  seeking  a 
senior  reporter  with  daily  newspaper  or 
magazine  experience  lor  its  business 
news  staff.  Previous  business  report¬ 
ing  would  be  helpful  but  is  not  essen¬ 
tia).  Applicants,  for  example,  could 
hove  a  background  in  business,  govern¬ 
ment,  investigative  or  general 
assignment  reporting.  We  will  hire  the 
best  writer.  Send  cover  letter,  resume  and 
about  10  news  feature  clips  to  Scott 
Clark,  Business  Editor,  Houston 
Chronicle,  PO  Box  4260,  Houston,  TX 
77210. 
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BUSINESS  EDITOR 

Zone  2  daily,  60,000,  is  seeking  a 
business  editor  who  can  do  it  all. 
Staff  covers  tap-level  service-oriented 
major  corporations  and  small 
businesses  in  suburban  market.  Extra 
sharp  assigning,  editing  and 
headline-writing  skills  a  must. 
Some  writing.  Salary  mid-$40s. 
Send  letter,  resume,  work  samples  and 
salary  requirements  to  Box  6273, 
Editor  &  Publisher. 

BUSINESS  REPORTER:  Seeking 
aggressive  reporter  with  one  to  four 
years  experience  in  covering  business. 
The  Duluth  News-Tribune,  a  Knight- 
Ridder  newspaper,  is  a  60,000  daily, 
83,000  Sunday  AM.  Duluth  offers  an 
urban  setting  in  the  midst  of  the  great 
outdoors  of  Northeastern  Minnesota. 
Send  resume  and  clips  to:  Al  Miller, 
Executive  City  Editor,  Duluth  News- 
Tribune,  PO  Box  1 69000,  424  W.  First 
Street,  Duluth,  MN  55816-9000.  An 
Equal  Opportunity  Employer. 

CITY  DESK  EDITOR:  Award-winning, 
43,000  circulation  northern  Califor¬ 
nia  daily  seeking  an  editor  to  join  a 
three-person  city  desk.  Candidates 
must  have  minimum  five  years 
editing/management  experience  plus 
strong  reporting  background.  Send  a 
resume  and  cover  letter,  including 
views  on  city  desk  management,  editing 
philosophy,  plus  salary  requirements 
to  Jay  Silverberg,  Executive  Editor, 
Marin  Independent  Journal,  PO  Box 
151790,  San  Rafael,  CA  94915-1790. 
Include  at  least  one  recent  complete  week 
of  editing  samples  indicating  work 
candidate  was  responsible  for;  also 
send  four  samples  of  other  noteworthy 
stories  or  projects;  absolutely  no 
telephone  inquiries. 

CITY  EDITOR 

The  Santa  Fe  New  Mexican,  a  25,000 
state  capital  AM  seeks  an  editor  to 
lead  2  assistants  and  12  reporters  in 
enterprising  and  colorful  coverage  of  a 
region  rich  in  history,  culture  and 
news.  We  are  looking  for  a  skilled 
reporter,  experienced  editor  and  proven 
team  leader.  Send  resume,  samples  and 
your  ideas  on  managing  the  city  desk 
to:  Rob  Dean,  Managing  Editor,  202  E. 
Marcy,  Santa  Fe,  NM  87501 . 

COPY  EDITOR, 

GRAPHICS  POSITION 
Metro  PM  daily  in  southwest  seeks  a 
copy  editor  with  strong  editing,  head¬ 
line,  layout  and  production  skills 
(slot  experience  a  plus)  and  a  graphics 
person  skilled  in  page  design,  able  to 
operate  an  electronic  photo  desk  system 
and  produce  informational  graphics 
(color  experience  a  plus).  Box  6280, 
Editor  &  Publisher. 

COPY  EDITOR  NEEDED  for  daily  news- 
paper.  Will  be  responsible  for  editing 
stories,  writing  headlines,  cutlines 
and  captions  and  size  photos.  Apply 
through  SPJ's  Jobs-for  Journalists 
program.  Call  Peggy  Tennis  at  (317) 
653-3333  for  more  information  about 
joining. 

EXPERIENCED  REPORTER  sought  for 
edition  of  55,000  daily.  Spanish 
language  skills  a  must.  Send  resume 
and  clips  to:  Michael  E.  Hoffman,  Oxnard 
Star-Free  Press,  804  N.  Ventura  Road, 
Oxnard,  CA  93030. 


_ EDITORIAL _ 

EDITORIAL  ARTIST 

The  Modesto  Bee,  a  McClatchy  News¬ 
paper,  is  seeking  an  individual  to  do 
raphic  and  illustrative  artwork  and 
esign  for  the  Editorial  Art  depart¬ 
ment,  which  will  involve  the  production 
of  illustrations,  charts,  maps,  and 
informational  graphics  in  color  and 
black  &  white  and  page  layout  and 
design. 

Ideal  candidate  will  be  well  versed  in 
illustration,  informational  graph¬ 
ics,  maps,  charts,  page  design 
and  layout.  Macintosh  experience  is  a 
must.  Must  have  daily  newspaper  art 
department  ar  other  equivalent  profes¬ 
sional  experience. 

Full  time  Monday  thru  Friday- 1  pm  to  9pm 

We  offer  a  competitive  salary  and  full 
benefit  package.  Interested  applicants 
send  resume  with  two  professional  refer¬ 
ences  to:  Human  Resources  Dept.,  The 
Modesto  Bee,  PO  Box  3928,  Modesto,  CA 
95352  or  fax  to:  (209)  578-2095. 

Deadline  to  apply  is  March  31,  1993. 

EDITORIAL  WRITER-The  Asbury  Park 
Press,  second-largest  newspaper  in  New 
Jersey,  seeks  an  experience  editorial 
writer  who  can  produce  forceful,  well- 
researched  editorials.  State  and 
regional  issues  are  our  primary 
focus;  the  person  in  this  position 
will  help  make  our  op-ed  page  a  lively 
forum  for  regional  issues.  Editing 
and  production  skills  are  also 
important.  The  Press  is  a  growing, 
award-winning  newspaper  committed  to 
staff  diversity.  Submit  resume  and 
writing  samples  to  Sal  Foderaro, 
Editorial  Page  Editor,  Asbury  Park 
Press,  3601  Highway  66,  Neptune,  NJ 
07754. 

EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-1-  current 
openings  nationwide.  All  skills/ 
levels.  Details:  Writer-Editor-EP, 
PO  Box  40550,  5136  Macarthur  NW, 
Washington,  DC  20016;  (703) 
506-4400. 

ELEQRONIC  PUBUSHING  EDITOR  ” 

Michigan  daily  seeks  experienced 
editor  to  implement  audiotext  and  other 
new  media  within  the  newsroom.  Must  have 
a  thorough  understanding  of  day-to-day 
newsroom  operation,  along  with  vision, 
creativity,  and  a  "can-do"  attitude. 
Broadcast  experience  also  a  plus.  Send 
resume  with  salary  history  and  refer¬ 
ences  ta  Box  6266,  Editor  &  Publisher. 

EXECUTIVE  EDITOR  for  70,000 
daily/76,000  Sunday  AM  suburban 
newspaper.  Prize-winning  newspaper 
seeks  people-oriented  editor  to  use  re¬ 
search  and  creativity  in  highly  compet¬ 
itive  market.  Benefits  include  401 K  and 
bonus  tied  ta  circulation  growth.  Box 
6272,  Editor  &  Publisher. 

EXPERIENCED  INVESTIGATIVE 
REPORTERS  wanted  for  small  chain  of 
weekly  papers.  Specific  interest  in 
community-based  news  desired.  Apply 
through  JOBS-FOR-JOURNALISTS  at 
(317)  653-3333. 

EXPERIENCED  COPY  EDITOR  needed  (or 
mid-size  daily  newspaper  in  West 
Texas.  Pagination  and  graphics  experi¬ 
ence  a  plus.  Send  resumes  and  layout 
samples  to  Kim  Kirkham,  News  Editor, 
The  Odessa  American,  PO  Box  2952, 
Odessa,  TX  79760-2952. 


_ EDITORIAL _ 

FAST  GROWING  CHAIN  of  weekly 
newspapers  in  Queens,  NY  seeks  self¬ 
starter  to  report  local  news.  Experience 
and  car  required.  Send  resume  and  clips 
to  Steven  Blank,  Queens  Publishing 
Corp.,  214-11  41  st  Ave.,  Boyside,  NY 
11361. 

FREE  DATABASE  FOR  JOURNAUSTS 
No  phone  charges,  no  time  charges. 
Access  (800)  873-0010  by  modem  for 
information  from  the  White  House,  on 
business  issues,  congress,  federal 
policies.  For  assistance,  call  PR 
on-line  (202)  347-8918. 

FREELANCE  business  researchers/ 
reporters  in  Washington,  D.C.  area 
wanted  (or  leading  business  research 
firm.  Must  hove  demonstrated  reporting, 
interviewing  and  writing  skills. 
Knowledge  of  business  world  a  plus. 
Good  potential  for  multiple  and  long¬ 
term  assignments.  Send  resume,  clips 
and  references  to  R.  L.  Mann,  FPS,  PO  Box 
19352-20th  St.  Station,  Washington, 
D.C.  20036-0352. 

MANAGING  EDITOR 
For  16,000  ABC  six-day,  two  edition 
newspaper  in  Gallup,  NM,  the  Indian 
Capitol  of  the  United  States.  Strong 
local  news  emphasis  is  required,  plus 
ability  to  train  young  staff.  It's  a 
great  challenge  and  requires  an  aggres¬ 
sive  team-player  who  will  insist  on 
high  standards.  Please  reply  to  The 
Gallup  Independent,  PO  Box  1210, 
Gallup,  NM  87305. 

MANAGING  EDITOR:  Lively  new 
national  journal  looking  for  versa¬ 
tile  editor  with  excellent  writing, 
editing  and  managerial  skills. 
Passion  for  current  events  and  medial 
issues  a  must.  Send  resume  and  clips 
to  PO  Box  762,  Bedminster,  NJ  07921 . 

MANAGING  EDITOR  (or  leading  execu¬ 
tive  audience  weekly  with  talented  staff. 
Highly  competitive  market.  Experience 
in  government  and  business  news,  detail 
orientation  helpful.  Write  in  full  to 
Michael  lewis,  Miami  Today,  PO  Bax 
1368,  Miami,  FL  33101. 

PAID  AND  UNPAID  INTERNSHIPS 
available  immediately  in  Editor  & 
Publisher's  Research  Department.  Zone  2 
applicants  only.  Send  letters,  resumes 
to  6089,  Editor  &  Publisher.  ABSO¬ 
LUTELY  NO  PHONE  CALLS. 

MANAGING  EDITOR 
Small  New  England  daily  has  great 
opportunity  for  the  right  person.  Must  be 
energetic  and  creative.  Strong  local 
news  background  plus  front  page  layout 
is  essential.  Please  reply  to  Box 
6263,  Editor  &  Publisher. 

NEWS  EDITOR 

Expert  editor,  designer  and  people  mana¬ 
ger  ta  polish  the  skills  of  an  exper¬ 
ienced  staff  and  implement  a  redesign. 
Must  hove  strong  hard  news  and  people 
skills,  at  least  three  years  of  super¬ 
visory  experience.  Send  cover  letter, 
resume,  sample  of  your  current  paper  to 
Reginald  Henry,  Editor,  The  Herald,  8 
Upper  Ragsdale  Dr.,  Monterey,  CA 
93942. 

SEEKING  "a  sports  EDITOR  with  at 
least  five  years  experience  to  head  grow¬ 
ing,  aggressive  department.  Must  hove 
ability  to  lead  and  train  staff  and 
relate  to  community.  Strong  in  develop¬ 
ment  of  local  sports  coverage.  Graphic, 
layout  skills  a  must.  Resumes  in 
strict  confidence.  Send  to:  Glenn  Hold- 
craft,  Managing  Editor,  Courier-Post, 
PO  Box  5300,  Cherry  Hill,  NJ  08034. 
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NEWS  EDITOR  -  The  Santo  Maria 
Times  seeks  a  strong,  experienced  news 
animal  to  lead  a  pock  or  hungry  young 
journalists  to  greatness  on  the 
fastest-growing  daily  along  Califor¬ 
nia's  spectacular  Central  Coast. 
Candidates  should  possess  solid 
news  judgment,  strong  copy-editing  and 
organizational  skills,  and  a  crea¬ 
tive  eye  for  design  and  layout. 
Bilingual  and  pagination  skills  a 
plus.  Send  resume  and  tearsheets  to 
Managing  Editor  Wayne  Agner,  Santa 
Maria  Times,  PO  Box  400,  Santa 
Maria,  CA  93456. 

NEWS  EDITOR 

The  Star-Telegram  is  looking  for  an 
experienced  news  editor  to  take  the  lead 
in  producing  an  aggressive  edition 
for  its  fastest-growing  coverage  area. 
News  editor  must  devdop  and  produce  a 
daily  Page  1  for  a  sophisticated, 
diverse  suburban  readership,  and  help 
oversee  the  local  news  editor's  daily 
metro  section.  Candidates  must  be  able 
to  design  and  produce  full-color  page  on 
deadline,  coordinate  play  with  all 
metro  and  news  desks,  hove  excellent 
news  judgment  and  creative  flair. 
Minimum  5-7  years  experience  with  daily 
newspaper  required,  including  3-5  years 
layout. 

REGIONAL  TRANSPORTATION 
WRITER 

We're  looking  for  an  experienced  reporter 
with  broad  background  in  transporta¬ 
tion  and  municipal  issues.  Beat 
includes  coverage  of  world's  second- 
busiest  airport,  high-speed  rail, 
mass  transit,  intermodal  transporta¬ 
tion  issues  throughout  the  Metroplex. 
Candidate  must  be  a  skilled  writer  who 
knows  how  to  translate  complicated 
subjects  into  everyday  language  and  can 
write  about  people.  Miniumum  5-7 
years'  reporting  for  a  daily  newspaper. 

No  phone  inciuiries.  Send  clips, 
resume  and  samples  of  your  work  to  Joan 
Krauter,  AME/Northeast  Tarrant,  Fort 
Worth  Star-Telefgram,  807  Forest 
Ridge  Dr.,  Suite  100,  Bedford,  TX 
76022. 

NEWSRCXDM  SYSTEMS  EDITOR 

The  Dayton  Daily  News  (182,000 
daily;  240,000  Sunday)  is  looking 
(or  a  technology  expert  and  journalist  to 
help  usher  in  an  era  of  Macintosh-based 
pagination. 

The  Daily  News  is  preparing  to  launch 
a  pilot  pagination  project  using  the 
configuration  and  software  of  Digital 
Technology  International.  This 
influential  newsroom  position  would 
assist  in  managing  the  network, 
assess  the  progress  of  the  pilot  project 
and  help  develop  strategies  (or  the  future. 
A  good  grasp  of  Macintosh  systems  is 
essential  and  an  understanding  of  IBM 
ond  Atex  would  be  a  plus. 

Send  resume  to:  John  Thomson,  AME/ 
Graphics,  Dayton  Daily  News,  45  So. 
Ludlow  St.,  Dayton,  OH  45402. 

PUBLISHER  of  two  well  established 
niche  magazines  in  Seattle  needs  exper¬ 
ienced  writer/editor  to  review  RVs  and 
MFG  Housing  and  its  lifestyle. 
Macintosh  knowledge  needed.  Well 
organized.  Send  letter,  clips,  resume  and 
salary  requirements  to:  Ron  Knudson, 
PO  Box  55998,  Seattle,  WA  98155. 
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PAGE/COPY  EDITORS 
National  publisher  in  horseracing 
industry  will  hove  employment  opportun¬ 
ities  in  Phoenix.  Will  edit  news 
stories,  write  headlines  and 
cutlines,  and  produce  pages  of  a  nation¬ 
al  horseracing  newspaper  utilizing  a 
Macintosh  based  desktop  publishing 
system.  Requires  a  BA  in  Journalism 
or  English.  2-3  years  experience  edit¬ 
ing  a  daily/ weekly  newspaper  is  a 
plus.  Basic  Mac  skills  and  knowledge 
of  Quark  XPress  required. 

Knowledge  of  horseracing  and  handi¬ 
capping  skills  helpful. 

Box  6275,  Editor  &  Publisher. 

PROJECTS  EDITOR  for  aggressive 
mid-size  daily  to  guide  in-depth 
pieces  from  conception  to  completion. 
Send  resumes  and  work  samples  to  Box 
3279,  Editor  &  Publisher. 

REPORTERS 

We're  seeking  two  solid,  aggressive 
reporters  —  one  for  our  city  staff,  the 
other  as  a  bureau  reporter  —  who  can 
provide  lively,  insightful  coverage. 

If  you  can  consistently  meet  demands 
(or  your  bestwork  at  a  paper  on  the  verge 
of  major  improvements,  send  resume, 
clips  to:  Tom  Gibb,  Altoona  Mirror,  PO 
Box  2008,  Altoona,  PA  16603. 

REPORTER/COPY  EDITOR:  Need  exp^ 
ienced  combo  person.  As  a  reporter,  must 
be  a  self-starter,  highly  organized, 
exceptional  writer;  able  to  jug^e  a  half 
dozen  stories  at  a  time  on  any  subject. 
You  will  also  work  part  time  as  a  desk 
replacement,  sometimes  switching  to 
reporting  on  the  some  day.  As  a  copy 
editor,  must  have  strong  editing, 
headline-writing,  and  layout  skills; 
ability  to  perform  under  tight  dead¬ 
lines.  Leaf/Moc/Quark  experience  help¬ 
ful,  not  required.  Minimum  of  3  to  5 
years  medium  to  large  daily  experience. 
Team  player.  Diverse  reporting/ 
writing  background  helpful  (not  just 
beats,  but  solid  experience  in  features, 
enterprise,  and  ability  to  plug  into 
any  beat.)  Good  command  of  language, 
tight  editing  skills,  ability  to 
write  snappy  heads,  and  flair  for  layout 
and  design.  Challenging,  exciting 
environment.  Small  but  close-working 
staff  that  is  used  to  producing  large 
amounts  of  copy  and  doing  it  well.  A 
strong  PM  that  is  making  its  mark, 
and  growing.  Send  clips,  tearsheets  and 
letter.  Your  Tetter  must  be  able  to  tell  us 
why  we  should  hire  you.  No  phone  calls. 
Send  to:  Times  Publishing  Company, 
205  W.  12th  St.,  Erie,  PA  16534. 
Attn:  Human  Resources. 

REPORTER 

Experienced,  aggressive  business  repor¬ 
ter  who  wonts  to  break  news  for  award- 
winning  weekly  newspaper.  Send  resume, 
three  business  clips  to  Beth  Ewen, 
Editor,  Minneapolis/St.  Paul  City- 
Business,  5500  Wayzata  Blvd.,  Ste. 
800,  Minneapolis,  MN  55416. 

SPORTS  WRITER:  Not  an  en^-level 
position.  Must  be  experienced  with  food 
writing  and  layout  skills  for  second 
position  in  two-person  sports  staff. 
Only  hard  workers  need  apply. 

Send  clips  with  resume  to  Managing 
Editor,  Daily  Star,  PO  Box  1 1 49, 
Hammond,  LA  70404. 


SPORTS  ASSISTANT  EDITOR 
sought  by  mid-sized  northern  New 
England  daily.  Layout  and  copy  edit¬ 
ing  experience  required.  Pagination 
and  color  familiarity  helpful. 
Tasks:  layout  and  design  of  section, 
wire  editing,  some  writing  and  copy 
editing  and  assisting  in  manag¬ 
ing.  Salary  in  mid  20s.  Send  exam¬ 
ples  of  layout,  clippings  and  resume  to 
Box  6269,  Editor  &  Publisher. 

SPORTS  WRITER 

The  Fairbanks,  Alaska,  Daily  News- 
Miner  is  seeking  applicants  for  an 
entry-level  position  on  its  sports 
desk.  The  job  requires  strong  writing 
skills,  a  devotion  to  accuracy  and 
experience  in  layout.  Send  cover  letter, 
resume,  clips  and  references  to  Don 
Joling,  Managing  Editor,  Fairbanks 
Daily  News-Miner,  PO  Box  70710, 
Fairbanks,  AK  99707. 

VETERAN  REPORTER  with  strong  beat 
experience  needed.  Must  hove  a  strong 
record  of  being  a  self-starter  to  work  in 
one-person  news  bureau.  Should  know 
how  to  read  a  budget  and  then  monitor 
expenditures  to  determine  what's  really 
happening.  Also  must  be  able  to  keep 
on  top  ot  courthouse  activities.  Contact 
Managing  Editor,  Daily  Star,  PO  Box 
1 1 49,  Hammond,  LA  70404. 

WE'RE  LOOKING  for  a  reporter  who  has 
the  skills,  experience  and  personal  touch 
to  handle  our  education  beat.  We're  a 
30,000  circulation  AM  daily  in 
Florida  that  thrives  on  local  news  and 
competition.  Minimum  of  2  years  exper¬ 
ience  required.  Degree  in  journalism 
or  related  field  preferred.  Send  resume, 
salary  requirements  and  three  samples 
of  your  work  to  Box  6271,  Editor  & 
Publisher. 

WRITER  needed  by  semi-weekly.  Apply  to 
Allan  Evans,  Russell,  KS  67665, 
(913)  483-2118.  Permanent  to  right 
poriy- _ 

_ ENVIRONMENT 

DIREaOR  OF 
COMMUNICATIONS 

Greenpeace  seeks  experienced,  dynamic 
leader  with  solid  understanding  of 
media/communications  market,  mini¬ 
mum  8  years  experience,  willingness  and 
ability  to  manage  diverse  staff  of  14 
to  develop  public  profile  strategies 
and  creative  approaches  to  Greenpeace 
issues  and  oversee  department  and  $1 .3 
million  budget.  Salary:  low  to  mid 
$50s  plus  benefits.  Location: 
Washington,  DC.  Send  resume  and  cover 
letter  by  4/9  to  Greenpeace,  E.  Martin, 
1436  Cl  Street  NW,  Washington,  DC 
20009.  NO  CALLS.  People  of  color, 
differently  abled  people,  gay  and  les¬ 
bian  people  and  women  are  strongly  en¬ 
couraged  to  apply. 


Send  Box  Replies 
to: 

Editor  &  Publisher 

Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


The  Seattle  Times  is  seeking  exper¬ 
ienced  Library  Manager.  Responsibil¬ 
ities  include;  setting  priorities 
and  objectives,  managing  operating  and 
capital  budgets  and  directing  profes- 
siofKil  staff. 

Requirements: 

*  Masters  degree  in  Library  or  informa¬ 

tion  ScierKe  preferred 

*  5  years  combined  professional/ 

supervisory  experience 

*  Excellent  interpersonal  skills 

*  Varied  professional  background 
Box  6282,  Editor  &  Publisher. 

MAILROOM 

MAILROOM  MANAGER  -  minimum  5 
years  as  mailroom  manager.  Send  resume 
and  letter  detailing  strengths  and 
accomplishments  to:  Human  Resource, 
Sarasota  Herald-Tribune,  PO  Box  1719, 
Sarasota,  FL  34230. 


Dreams  and  beasts  are  two  keys  by 
which  we  find  oat  the  keys  of  our  own 
nature. 


Ralph  Waldo  Enwfson 


_ MARKETING _ 

MARKETING  ANALYST 
Harvard  Health  Publications  Group 

Reporting  to  the  General  Manager,  this 
individual  will  assume  overall 
responsibility  for  the  financial 
management  of  direct  sales  revenue 
throu^  data  management,  monitoring 
funds,  report  writing,  analysis,  plan¬ 
ning,  sales  and  marketing.  Specific 
financial  functions  include  perform¬ 
ing  all  od  hoc  financial  reports,  fore¬ 
casting,  billing,  budget  oversight, 
database  development  and  maintenance. 
Primary  marketing  responsibili¬ 
ties  include  implementing  sales  and 
promotional  programs,  creating  and 
maintaining  a  promotional  database, 
regularly  reviewing  promotional  oppor¬ 
tunities  and  assisting  in  the  prepa¬ 
ration  of  materials,  as  well  as  w^i^ 
ing  and  preparing  marketing  inserts 
and  other  promotional  copy.  Addition¬ 
al  administrative  duties  include 
coordinating  all  newsletter  permis¬ 
sions,  preparing  reprint  contacts, 
plus  ordering  reprints  and  obtaining 
royalty  payments  for  authors  of  newslet¬ 
ter  articles.  Qualified  candidates 
will  possess  a  Bachelor's  degree  in 
Finance,  Business  or  a  related  field 
(Master's  degree  preferred),  with  a 
minimum  of  3-5  years'  accounting  or 
related  financial  and  marketing  exper¬ 
ience.  Excellent  general  accounting 
skills,  strong  analytical  abili¬ 
ties,  plus  proficiency  in  Lotus  3.1 
and  polished  oral/written  communica¬ 
tion  skills  are  required.  Experience 
in  strategic  financial  planning, 
creative  marketing  and  promotion  is 
essential.  Please  send  your  resume  to 
Diane  Lamarre,  Harvard  Medical 
School,  Employment  Office,  164  Long- 
wood  Avenue,  Boston,  MA  021  15.  We  will 
respond  to  applicants  in  a  timely 
manner;  no  phone  calls,  please.  Harvard 
upholds  a  commitment  to  affirmative 
action  and  equal  opportunity. 
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HELP  WANTED 


MARKETING 


MARKETING  SERVICES  DIREQOR 

Gannett  Co.,  Inc.'s  newspaper  divi¬ 
sion  is  currently  accepting  resumes 
from  candidates  interested  in  working 
for  one  of  our  81  daily  newspapers  in  the 
position  of  marketing  services 
director.  Candidates  are  being 
considered  for  opportunities  at  news¬ 
papers  ranging  in  size  from  60,000 
daily  circulation  to  100,000+. 
Applicants  should  have  experience  in 
market  segmentation,  research,  creating 
targeting  strategies,  sales  develop¬ 
ment,  and  coordinating  marketing  pro¬ 
grams.  Previous  newspaper  experience 
preferred.  Please  send  your  resume  with 
cover  letter  including  salary  history 
and  names  of  references  to  Diane  M. 
Keeley,  Coordinator,  Recruiting/ 
Placement,  Gannett  Co.,  Inc.,  1100 
Wilson  Boulevard,  Arlington,  VA 
22234.  Gannett  is  an  Equal  Opportuni¬ 
ty  Employer. 


PHOTCXSRAPHY 


DIREaOR  OF  PHOTOGRAPHY 
The  Dayton  Daily  News  (180,000 
daily;  240,000  Sunday)  seeks  crea¬ 
tive  leader  and  motivator  for  full-time 
staff  of  10. 

Official  title  will  be  Executive  Photo 
Editor.  This  is  an  influential  news¬ 
room  position  at  a  visually  commit¬ 
ted  paper.  Management  and  metro 
nev^spaper  experience  necessary. 

Send  resumeand  examples  to:  John  Thom¬ 
son,  AME/Graphics,  Dayton  Daily 
Nev^,  45  S.  Ludlow  St.,  Dayton,  OH 
45402. 


It  is  the  nature  of  desire  not  to  be 
satisfied,  and  most  men  live  only  for  the 
gratification  of  it.  The  beginning  of 
reform  is  not  so  much  to  equalize 
property  as  to  train  the  noble  sort  of 
natures  not  to  desire  more,  and  to 
prevent  the  lower  from  getting  more. 

Aristotle 


PRESSRCX}M 


ASSISTANT  PRESSROOM 
MANAGERS 

The  Poughkeepsie  Journal  is  looking 
for  two  assistant  manaaers  for  our 
pressroom.  Thorough  knovdedge  of  dou¬ 
ble  width  web  press,  offset  printing, 
folder  operation  and  RTP  operation  is 
requirecf.  Previous  supervisory  exper¬ 
ience,  good  people  skills,  mechanical 
inclination  and  color  sensitivity 
are  also  necessary.  Please  forward 
resumes  to  Personnel  Office,  Poughkeep¬ 
sie  Journal,  PO  Box  1231,  Poughkeep¬ 
sie,  NY  12602. 

EOE 


PRODUCnON/TECH 


PRESS  FOREMAN  WANTED 

Daily  newspaper  needs  foreman  with  ex- 
perierKe  in  all  phases  of  offset  press  opera¬ 
tion  and  platemaking.  Must  have  excel¬ 
lent  management  and  technical  skills 
with  a  strong  emphasis  on  improving 
reproduction  quality;  reducing  news¬ 
print  waste;  deadline  decision  maker 
and  oversee  a  preventative  press  mainte¬ 
nance  program.  Send  resume  to: 

Tyler  Morning  Telegraph 
Att.  Rick  Hollers 
PO  Box  2030 
Tyler,  TX  75710 


PROMOTION 


THE  FORT  PIERCE  TRIBUNE  has  an  imme¬ 
diate  opening  for  an  individual  to 
coordinate  promotions  for  the  newspaper. 
We  are  located  in  south  Florida  on  the 
east  coast  with  tropical  weather  and  an 
exciting  and  competitive  market.  We 
are  seeking  an  energetic  and  creative 
individual.  We  offer  a  competitive 
salary  and  benefit  package.  Please  send 
your  resume  and  references  to:  The  Fort 
Pierce  Tribune,  PO  Box  69,  Fort  Pierce, 
FL  34954.  Attn  David  Rutledge, 
Publisher. 


PUBLIC  AFFAIRS 


Director,  Office  of  PubKc  Affairs 
Senior  Executive  Service 

($92,900 -$115,700) 

The  Nuclear  Regulatory  Commission  (NRC)  is  seeking  a  Direc¬ 
tor  for  the  Office  of  Public  Affairs  (SES-2/0)  in  its  headquarters  of¬ 
fice  in  Rockville,  MD.  The  Director  is  responsible  for  designing, 
planning,  directing,  and  coordinating  the  public  information  pro¬ 
gram  and  providing  leadership  in  the  conduct  of  actions  necessary 
to  inform  the  public.  As  a  member  of  the  senior  management 
team,  you  must  have  substantial  managerial  and  policy-making  ex¬ 
perience  in  public  or  private  sector  communications  (e.g.,  public 
policy,  news  media,  govemment/public  affairs),  ability  to  interact 
effectively  in  coiiegiaT  working  relationships  within  and  outside 
NRC,  and  knowledge  of  how  government  agencies  carry  out  their 
responsibilities. 

This  vacancy  is  open  until  April  23, 1993.  Submit  original  and  3 
copies  of  Standard  Form  171  and  current  performance  appraisal  to 
U.S.  Nuclear  Regulatory  Commission,  Office  of  Personnel,  Mail 
Stop  W-450  (Dept.  A-93108),  Washington,  D.C.  20555,  Attn; 

Sherri  Miotla/Dave  Hurley,  or  call  (301)  492-4635  or  (301)  492- 
4692.  EOE  M/F/D/V.  NRC  Hires  Direct.  U.S.  Citizenship  Required. 

U.S.  NUCLEAR 
REGULATORY 
COMMISSION 


PUBUC  RELATIONS 


CORPORATE  COMMUNICATIONS 
POSITION  opening  in  southern  U.S. 
Will  research,  write  and  edit  stories  for 
company  publication.  Call  Peggy 
Tennis,  with  SPJ's  Jobs-for-JournaTists 
program,  for  more  information.  (317) 
653-3333. 


m\ 


PUBUC  RELATIONS 


Greatness  of  name  in  the  father  oft- 
times  overwhelms  the  son;  they  stand 
loo  near  one  another.  The  shadow  kills 
the  growth:  So  much,  that  we  see  the 
grandchild  come  more  and  oftener  to 
be  heir  of  the  first. 

Ben  Jonson 


(jV 

OR  JUST  LOOKING?  OR  JUST  G  7 
ING?  BUYING?  BUYING?  BUYING 
SELLING?  SELLING?  SELLING?  SE 
(RING?  HIRING?  HIRING?  HIRING? 
ING?  OR  JUST  LOOKING?  OR 


Use  the  Classified 
Ad  Pages  of 
E&P! 


E&P's  Classified  Section  is  where  you'll  find  the 
used  equipment  you  need,  sell  the  used  equip¬ 
ment  you  want  to  sell,  discover  new  employment 
opportunities  and  hire  the  key  people  who  will 
make  your  newspaper  run. 

E&P  Classified  contains  up  to  10  pages  of  new, 
fresh  and  up-to-date  classified  listings  every  week ! 

Rates  and  order  form  are  in  this  section.  To  place 
your  classified  ad  call  212*675*4380,  or  mail  it 
to:  E&P  Classified  Department,  1 1  West  19th  St., 
New  York,  NY  10011. 

YOU  CAN  NOW  FAX  US 
YOUR  RUSH  ORDERS! 

FAX:  (212)  929-1259 

-  CALL  TODAY 

AND  PLACE 
YOUR  ADI 


E&P  Classified 

...the  difference  is  in  the  results 
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CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 


Payment  must  accompany  all  Positions  Wanted  ads. 

Effective  January  1, 1993 


LINE  ADS 

1  week-S7.50  per  line 

2  weeks-S6.60  per  line,  per  issue. 

3  weeks-S5.75  per  line,  per  issue. 

4  weeks-$4.95  per  line,  per  issue. 


POSITIONS  WANTED 

1  week-$3.95  per  line 

2  weeks-S3.25  per  line,  per  issue. 

3  weeks-S2.75  per  line,  per  issue. 

4  weeks-  $2.55  per  line,  per  issue. 


Add  $8.00  per  insertion  for  box  sendee.  Add  $4.50  per  insertion  for  box  service. 
Count  os  on  oddrflonal  line  in  copy.  Count  os  on  additional  line  in  copy. 


Count  approximately  34  characters  and/or  spaces  per  line. 
3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 


DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logos,  etc.,  on  classified  ads  charged 
the  foilowing  rates  per  column  inch,  per  insertion:  1  time,  $90;  2  to  6  times,  $85; 
6  to  13  times,  $80;  14  to  26  times  $75;  27  to  52  times  $70. 

DEADLINE:  8  days  prior  to  publication  date. 
Contract  rates  available  upon  request. 

Box  number  responses  are  maiied  each  day  os  they  are  received. 


Name _ 

Company _ 

Address _ 

City _ 

State _ 

Zip - 

Phone _ 

Classification _ 

Authorized  Signature 
Copy - 


No.  of  Insertions: _ Amount  Enclosed:  $ _ 

EditorCTublisher 

1 1  West  19th  Street,  NY,  NY  1001 1 .  (212)  675-4380,  FAX  (212)  929-1259. 


ACCOUNTING 

CONTROLLER  and  CPA  with  1 5  years  of 
newspaper  financial  management  includ¬ 
ing  D.P.  and  H.R.  looking  for  a  daily 
or  group  to  help  manage  and  grow.  Exper¬ 
ience  in  production,  commercial  print¬ 
ing,  TMC,  mail  and  alternate  delivery. 
Respond  to  Box  6265,  Editor  & 
Publisher. 

CIRCULATION 

PROFESSIONAL,  results-oriented 
District/Area  Supervisor  with 
major  daily  1 1  years.  Excellent  sales, 
customer  service  record  seeks  circu¬ 
lation  management  position.  (501) 
524-9738. 

CIRCULATION  PROFESSIONAL 
District/supervisor/14  years  exp. 
Excellent  customer  service  record.  S«f- 
motivated  seeking  managerial  posi¬ 
tion.  Zones  2,  3,  4,  6,  8. 

(516)  796-6477. 

EDITORIAL 

COLLEGE  HUMANITIES  CHAIR,  MA 
Journalism,  BA  Spanish,  seeks  free¬ 
lance  writing,  editing  to  replenish 
ink  in  blood.  Award-winning  weekly 
editor/ "everything".  Prefer  assigned 
features,  interviews,  reviews.  Some 
travel  OK.  K.  Steffen  (319)  264-3029. 

EDITOR/PUBLISHER  -  young  editor 
with  metro/suburban  background  in 
remaking  3  newspapers.  Proven  leader, 
strong  references.  Secondary  strength  is 
circulation.  In  good  standing  with 
current  employer,  out  ready  for  next  ca¬ 
reer  step.  Send  to  Box  6255,  Editor  & 
Publisher. 

ENTERPRISING,  tenacious  reporter 
with  1  1/2  years  daily  experience 
seeks  position  on  mid-size  or  large 
daily.  Will  relocate.  Joel  Kleg 
(303)  867-2049. 

ENTRY-LEVEL  REPORTER,  prefer  midwest, 
will  relocate  from  Chicago  area.  Mike 
(708)  832-8637. 

EXPERIENCED  REPORTER  with  M.A. 
(University  of  Virginia),  J-School 
degree  and  awards.  Offers  clarity,  depth 
and  relentless  dedication  to  AM 
daily  in  Zones  2,3,4.  Available  June 
1.  Call  Steve  at  (804)  978-1893. 

EXPERIENCED  SENIOR  EDITOR  of 
major  consumer  monthly  magazine  seeks 
challenging  full-time  opportunity  with 
metropolitan  magazine  or  newspaper. 
Send  to  Box  6259,  Editor  &  Publisher. 

EXPERIENCED  SPORTS  EDITOR  seek¬ 
ing  mid-sized  or  major  metro  or 
suburban.  Creative,  personable,  profes¬ 
sional,  budget  conscious.  Good  lead¬ 
er,  administrator.  Call  Chuck  (914) 
428-6111. 

HUMOR/CURRENT  EVENTS  columnist 
seeks  position  in  Zones  9,7  or  8. 
Clips  show  a  blend  of  humor,  relevance 
and  style.  A  proven  draw  for  readers. 
Call  Tom  (510)  283-9627. 

NEED  A  GERMAN  CORRESPONDENT? 
U.S.  reporter  near  Bonn  seeks  assign¬ 
ment:  business,  politics,  technology 
Phone;49-21 1 -444431 /Fax:49-21 1- 
482663. 

I  have  found  you  an  a^uement;  I  am 
not  obliged  to  find  you  an 
understanding. 

Samuel  Johnson 
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EDITORIAL 


NO  AMBITION.  LITTLE  TALENT.  BAD 
ATTITUDE.  I'm  sick  of  those  folks, 
too.  Humorist;  consistently  funny, 
occasionally  profound.  Will  send 
book  and  recent  columns.  Gill  "Doc* 
ABT,  (Ambitious,  Positive, 
Talented)  ASAP.  (317)  738-4232. 

RECENT  MASS  COMM  grad  with 
skills  in  community  and  hard  news 
reporting,  editing  and  photography. 
Have  experience  on  weekly  newspaper. 
Prefer  Zones  1 ,9  and  4.  For  resume  and 
clips  coll  Tammy  (612)  753-4576. 

REPORTER  seeks  new  challenge.  Former 
Navy  Journalist  with  editing  and 
desktop  publishing  skills.  Will 
relocate.  Jonn  (714)  970-0853. 

SPORTS  WRITER/BASKETBALL  SCOUT 
Degree  journalist.  Considerable 
experience  in  sportswriting  and 
photography.  Eager  to  relocate.  Kerry, 
(205)  734-3853. 

STRENGTHEN  YOUR  SMALLER  daily 
with  excellent  community-oriented 
features,  local  arts  and  entertainment 
coverage.  Related  experience  as  editor, 
reporter,  photographer.  Zones  9,  8, 6, 4. 
Brenda  (206)  282-6875. 

FREELANCE 

MOSCOW  correspondent,  resident,  free¬ 
lance,  very  experienced  economic/ 
social/politicaf  —  news,  in-depth 
articles.  Fluent  Russian,  wide 
contacts;  CRAIG  MEUOW  011-7095 
249-5267,  FAX  01 1  -7502  220-221 9,  or 
call  NYC  (212)  243-6758. 

PRESSROOM 

WORKING  PRESS  FOREAAAN 

Experience  in  all  phases  of  Offset  news¬ 
paper  production.  (Goss  Single/Double 
Width  and  TKS  presses).  Places 
strong  emphasis  on  preventative  prress 
maintenance,  improve  print  quality, 
reduction  in  newsprint  waste,  and  high¬ 
ly  cost  conscious.  Send  to  Box  6240, 
Editor  &  Publisher. 

TECHNICAL 

PLANNING,  PRE-PRESS  OR  PAGINA¬ 
TION.  User  and/or  procedural  manage¬ 
ment.  Star^up  projects.  Great  newspaper 
experience  plus  Mac,  Atex,  Sll,  Auto- 
kon,  Xenetron,  Cybergraphics,  L-8000, 
billing,  ad  order  entry,  dummying, 
camera,  layout/design,  composition, 
make-up,  newswriting,  RSI,  quality- 
circle,  team  building.  Analytical. 
(Duick-start  conation.  Excellent  refer¬ 
ences.  Box  6267,  Editor  &  Publisher. 


Knowledge  may  give  weight ,  but 
accomplishments  give  luster,  and  many 
more  people  see  than  weigh. 

Philip  Dormer  Stanhope 


\  E&P  EMPLOYMENT  ZONE  CHART 

\  Um  zom  rntmoti  to  indwM  toono*  wititoMi  spocitic  iMotrticiiMM 
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WHO  NEEDS  THE  GUILD? 


IN  THAT  GREAT  newspaper  in  the 
sky,  two  conflicting  Page  Ones  are  be¬ 
ing  prepared.  One  reads:  “Guild  Dies.” 
The  other  reads:  “Guild  Reborn.” 

The  angelic  editors  are  as  unsure  and 
rattled  as  the  present  Guild  leadership. 
Both  banners  were  prepared  as  the 
Guild  faced  a  growing  loss  of  member¬ 
ship,  increased  dissent,  an  eruption  of 
decertifications,  and  concessions  given 
to  tougher  managements. 

The  New  York  newspaper  situation 
will  also  get  a  prominent  play  in  the 
elysian  columns  and  that  strengthens 
my  qualifications  as  a  seer.  I  was  active 
in  the  Guild  at  the  New  York  Post,  a 
former  Reuters  unit  chairman  in  New 
York,  and  left  the  Post  when  my  unit 
and  Local  3  accepted  a  20%  pay  cut  in 
1990. 1  believed  that,  for  all  intents  and 
purposes,  the  Guild  was  dead  and  I 
would  rather  stay  alive  by  running 
alone. 

A  number  of  people  who  stayed  be¬ 
hind  at  the  Post  have  expressed  sorrow 
at  not  doing  what  I  and  others  did  then. 
There  is  a  strong  element  of  dissatisfac¬ 
tion  with  the  Guild  at  the  troubled  Post 
on  the  part  of  those  who  believe  the 
Guild  leaders  gave  up  too  much,  too 


(Ruffini  is  a  former  reporter  for  the  New 
York  Post.) 


UBQNnNMOa  y^lOUd 
SM3N  HUM  ISHId  39 


Get  your  copy  of 

AdNem 

-  Australia's  big  marketing,  advertising  and  media 
magazine. 

Each  fortnight  you'll  benefit  from  Ad  News'  in-cisive 
reporting  on  Australasian  events,  oppor-tunities 
and  trends  which  could  help  or  affect  your 
business. 

- 5^... 

To:  Ad  News,  17-21  Bellevue  Street, 
Surry  Hills,  N.S.W.,  2010,  Australia 
YCO|  Please  send  me  AD  NEWS  for  one 
^  year  -  26  issues.  I  enclose  my 

bankdraft  in  Australian  currency  for  Aust.  $128. 

Name: _ 

Address: _ 


oCity _ State _ Zip. 
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soon,  and  for  too  little.  The  Guild  lead¬ 
ership  argued  it  did  what  it  could  to 
save  the  paper,  the  unit  and  jobs. 

Now  the  dreaded  words  “Who  needs 
the  Guild?”  are  also  being  murmured  at 
the  New  York  Daily  News.  This  horror 
to  the  ears  of  the  Guild  leadership  was 
drawn  after  the  paper’s  new  owner, 
Mort  Zuckerman,  arbitrarily  axed  182 
Guild  staffers  in  January.  This  was  done 
with  no  regard  for  seniority,  thus  elimi¬ 
nating  one  of  the  Guild’s  strongest  ar¬ 
guments  for  being.  Many  of  those  re¬ 
maining  had  their  pay  cut. 

In  retaliation,  the  Guild,  circling  its 
wagons,  has  organized  a  boycott  of  the 


changing  situations  in  the  industry.  New 
ideas  and  new  approaches  are  necessary 
in  the  face  of  an  explosion  of  electronic 
media  and  fiber-optic  technology. 

Professor  Stanley  Aranwitz,  director 
of  the  Center  of  Cultural  Studies  at 
the  City  University  of  New  York  and  a 
labor  analyst,  is  one  of  those  who  is 
proposing  new  directions  and  an  end 
to  traditional  industrial  union  think¬ 
ing  by  the  Guild  and  other  unions  of 
professionals. 

“Even  workers  in  factories  are  facing 
tremendous  new  problems  and  have  to 
think  through  those  problems  as  if  they 
were  management,”  he  said.  It  thus  be¬ 


There  is  a  strong  element  of  dissatisfaction 
with  the  Guild  at  the  troubled  Post  on  the  part 
of  those  who  believe  the  Guild  leaders  gave  up  too 
much,  too  soon,  and  for  too  little. 


News  and  other  Zuckerman  properties 
and  is  in  negotiations  to  try  to  better  its 
position. 

One  of  the  most  unhappy  at  the 
News  is  Juan  Gonzalez,  a  columnist, 
who  is  co-chair  of  the  Concerned  Guild 
Members,  one  of  two  national  dissident 
groups  within  the  Guild. 

Gonzalez  was  not  available  for  com¬ 
ment,  but  another  activist  at  the  paper 
said  that  the  Guild  leadership  needed  to 
be  “smarter”  in  assessing  the  situation. 

He  added  that  most  News  Guild 
members  “feel  fury”  at  the  craft  unions 
who  deserted  the  Guild  and  went  their 
own  way.  Yet  he  feels  that  the  solution 
to  union  strength  at  the  paper,  or  any 
paper  for  that  matter,  lies  in  amalga¬ 
mating  all  of  the  industry’s  unions  into 
one  big  union  so  that  there  would  be 
one  powerful  bargaining  unit,  although 
admittedly  stubborn  autonomy  and 
self-interest  rule  against  that. 

His  thinking  reflects  what  is  appar¬ 
ently  some  of  the  reigning  confusion 
among  many  Guild  members  and  lead¬ 
ers  about  how  to  deal  with  rapidly 


hooves  newspaper  workers  “to  think 
through  those  problems  as  if  they  were 
actually  going  to  help  try  to  run  the  news¬ 
paper.  That’s  the  new  model  of  unions.” 

For  journalists  this  would  mean  influ¬ 
encing  the  editorial  content  and  make¬ 
up  of  the  paper,  he  explained.  He 
likened  the  situation  to  that  within  the 
German  steel  industry  whereby  the 
unions  and  management  “more  or  less” 
negotiate  every  aspect  of  the  business. 

“They  realized  they  had  to  take  re¬ 
sponsibility  for  the  industry  or  other¬ 
wise  they  were  going  to  be  washed  out 
.  .  .  and  we  haven’t  got  a  labor  move¬ 
ment  that  thinks  that  way.  Militancy  is 
not  only  going  out  on  strike.  It  is  ask¬ 
ing  for  control.  That  is  another  form  of 
militancy  .... 

“The  existence  of  the  Newspaper 
Guild  everywhere  has  been  in  jeopardy 
for  some  time  now  and  it  has  come  to  a 
crisis  point.  The  existence  of  the  Guild 
as  a  viable  collective  bargaining  agent 
[depends  on  taking]  a  new  turn  and,  if 

(See  Shop  Talk  on  page  38) 
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NEWSPAPERS  AND  THE  ENVIRONMENT 


ewspapers  are  required  to  play  many  diverse 
roles.  In  addition  to  the  obvious  editorial  and 
employment  functions,  newspapers  have  a 
very  high-profile  role  as  good  corporate  neighbors  — 
making  pages  available  to  community  groups,  providing 
personnel  and  money  for  charitable  organizations,  as  well 
as  setting  public  agenda  in  news  and  editorial  columns. 
Every  bit  as  important  as  these  roles  is  that  of  an 
environmentally  conscious  and  considerate  neighbor. 


oremost  among  newspapers’  environmental 
concerns  are  newsprint  recycling,  the  use  of  low 
VOC  inks  (as  well  as  water-based  and  soy 
inks)  and  vehicle  pollution  and  control.  Newspapers  and 
their  vendors  have  responded  to  both  legislative 
mandates  and  to  the  very  vocal  concerns  of  their  readers. 
Newspapers  are  leading  the  way  toward  a  cleaner 
environment. 


n  its  April  lO  issue,  Editor  &  Publisher  will 
publish  a  special  pullout  section  devoted  to 
“Newspapers  and  the  Environment."  This 
section  will  detail  the  efforts  being  made  by  every  facet 
of  the  newspaper  industry  to  “clean  up  its  act.” 
Tremendous  strides  have  been  made  in  recent  years, 
but  newspapers  and  their  vendors  still  face  significant 
changes  in  the  decade  ahead  of  them. 


his  section  will  provide  an  opportunity  for 
Equipment  Vendors,  Ink  Companies, 
Newsprint  Manufacturers,  Architects,  Truck 
Leasing  Companies,  and  Newspaper  Syndicates  with 
environmental  features  to  tell  their  story  to  over  80,000 
readers  interested  in  America’s  Newspapers.  To  reach 
the  weekly  readers  of  Editor  &  Publisher,  call  your  local 
sales  representative  today  or  Steve  Townsley, 
Advertising  Director  at  2 1 2  -675  -4380. 
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There  are  a  lot  of  great  papers 
on  our  doorstep  this  week. 

Welcome  to  the  America*East  Newspaper  Operations  and  Technology 
Conference  at  the  Hershey  Convention  Center,  March  24  -  26. 
Hershey  is  part  of  our  prosperous  Harrisburg  metro  area  and 
The  Patriot-News  is  proud  to  have  you  here. 


Harrisburg,  Pa.  lt*s  a  buyer’s  market 
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